Three ways to give faster service 
on routes, stores and drive-ins 


Postmark ads: How to make best use 
of the world's smallest billboards 


You don't have to be an engineer 
to reduce production costs 


C’est si bon: Cadillac car, mink coat prizes offered by Salt 
Lake City, Utah, plant, bring deluge of slogans and spur 
sales upward 17 percent at the same time. 
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Your 
shirts are 
your 
showcase 








You can’t take comfort from your starch job 
until he does, too 


No use relaxing until shirtwork volume shows you’re 
getting them back. The man who wears the shirts is 
hunting for a starch job that keeps him looking fresh, 
feeling comfortable all day long. 

That’s your cue to get, or keep, his business. Size 
with VELVET RAINBOW to give him exactly what he 
wants...crisp pliability in collar and cuffs, the soft 
ease he demands in the body. 


Visibly better shirtwork, faster finishing . . . and 


VELVET RAINBOW STARCH :;5. 


THE HURON MILLING COMPANY Executive Office: 3101 N. WOODWARD. P. O. BOX 9. ROYAL OAK 
CHICAGO 11 
Factories: HARBOR BEACH. MICHIGAN 


Sales Offices: 9 PARK PLACE. NEW YORK 7; 161 & 
607 SECOND NATIONAL BLDG., CINCINNATI 2 


GRAND AVE 


VELVET RAINBOW costs less than one penny for every 
five shirts. Call your jobber today. 
* e . 

Here are the first showing dates of the Quentin Rey- 
nolds ‘‘Operation Success” show, arranged by Huron 
and promoting your professional laundry service: 
Channel 9, KHJ, March 18 
Channel 183, WQED, March 26 
Channel 6, WTVR, April 4 
Channel 7, WDBJ, April 15 
Channel 10, KOLN, April 22 
Channel 2, WBAY, May 5 


Los Angeles, California 
Pittsburgh, Pennsylvania 
tichmond, Virginia 
toanoke, Virginia 
Lincoln, Nebraska 

Green Bay, Wisconsin 


Foret aainnow)’ 


GUARANTEED 
VELVET WHEAT 


MICHIGAN 


383 BRANNAN ST SAN FRANCISCO 7; 





It all depends upon 


who says so! 


A laundry owner says: 


HIGHLY SATISFACTORY RESULTS 


compelled us to convert our 5 ironers 
(all chest type) to “SouLon”. 


Another owner says: Soulon covers 


LASTED AN ENTIRE YEAR 


on chest type ironer. The over-all 
economy decidedly pleasing 


MO 
ee 


A laundry manager says: Soulon covers 


INCREASE THE LIFE 
OF COTTON PADDING 


Not necessary to change the Wondress 
pads originally installed with the covers. 


Another manager says: We are 


THOROUGHLY PLEASED. 
One Soulen cover in service for 11] 
months (average of 35 hours per week) 

is still in serviceable condition. 


A laundry superintendent says: 


MORE ECONOMICAL THAN COTTON! 


SouLon gives as good finish . . . does not have to be replaced as often. 


Another superintendent says: 


We ae ASTONISHED AND 
DELIGHTED with Souton 


. . . It has increased the life of our 
padding from 2 months to 314 months 


SouLo 


Flat Work Ironer Covers 585 WELLS STREET, S.W., PHONE LAMAR 1991, ATLANTA 
10-103 Merchandise Mart, Phone Delaware 7-51 93, CHICAGO 54 

are 100% Dacron! 1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 21 
1627 West Fort Street, Suite 515, Phone Woodward 1-9673, DETROIT 16 

Fully Guaranteed ! 4924 Greenville Avenue, Phone Forest 8-4377, DALLAS 6 

233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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Do Unto Others... 


There’s nothing wrong with the Golden Rule. The 
secret is not so much in using it as in living it. This 
became rather clear to us after a pleasant chat with 
one plant manager a few weeks ago. 


1893 


We refrain from using his name because we don't 
believe he was seeking publicity when he told us this 
story. 

It seems his plant offered a linen supply service 
to one of a chain of motels in the area, and at the 
time was getting 10 cents a sheet for its efforts. All 
went smoothly until one day one of the executives 
of the chain informed our storyteller that his firm 
was thinking about installing a laundry in the motel 
itself with the expectation of reducing costs. 

Instead of cutting his own price or telling the 
motelman to go to blazes, the laundry manager ex- 
pressed his disappointment at the possibility of losing 
the account and agreed that if the motel people saw 
the opportunity to make savings in this way they 
should do so. He told the motel man that he would 
be happy to introduce him to machinery salesmen 
and suppliers, who might help him in his venture. 
Furthermore, the manager suggested that he might 
be allowed to investigate the practicality of setting 
up such a unit with engineers of his own acquaint- 
ance. The motel man agreed. 

In due time the returned a 
analysis on the proposed setup pointing out all the 
aspects which the plan entailed. They cited inven 
tory requirements, space requirements, manpower- 
equipment needs, pointed out that as an interstate 
operation, employees in this department would be 
subject to the minimum wage law. They figured 
costs and brought to light many facets of the laundry 
business which never occurred to the motel man. 


By Roger Ganem 
.By Roger Ganem 
By Lou Bellew 

By Harry Yeates 


.By Bill McBrien 


engineers 14-page 


The final conclusion drawn was that each sheet 
would cost the motel management 15 cents and that 
in the long run the management would be better off 
65 if the space to be devoted to a laundry were con- 
66 verted to another sleeping accommodation instead 


6 


66 So appreciative and impressed was the motel man 
78 with this information, that plans for the on-th 
84 premise laundry were dropped immediately 


88 By the way, the motel people are now voluntarily 


paying our storyteller 24% cents more per sheet 
90 half the difference between 10 cents and 15 cents 
91 They appreciated what he had them. 


96 -Henry Mozdzer 


done unto 
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Y ... Har Ponfermance 


Everything is bigger and better in Texas. 
When the White Star Laundry of San 
Antonio built its new $250,000 plant, the 
latest type, modern time-saving equip- 
ment was installed throughout to insure 
maximum operating efficiency. 


It is the washroom installation where the 
greatest saving in manpower is reported. 


Here the new ELLIS equipment includes 
three 42” x 84” Open-Pocket Unloading- 
Type Washers with semi-automatic con- 
trol, and one 54” Unloading Extractor. 


ELLIS builds a full range of sizes in both 
Standard and Unloading Type AUTO- 
of control and faster washing, one man MATIC WASHERS. The extra economies of 


can do the work it took six men to ac- these machines quickly pay for the original 


complish in the company’s old plant. investment. 


we ELLE Drier Co. 


244 4 NORTH CR AW FOR D AVENUE 


Cir A aad CHICAGO Keiko Ss 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 


As a result of the unloading feature, ease 
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Dow sodium orthosilicate cleaning compound, 


a highly alkaline soap builder, can help you 


GET WORK CLOTHES CLEANER 


\s a soap builder for linen supply and overall laundry, 
Dow sodium orthosilicate cleaning compound is un- 
surpassed. When Dow sodium orthosilicate goes to 
work in the wheel on extra-dirty clothes, it suspends 
insoluble soil and keeps it from being redeposited 
on the clean pieces. 

Its high alkalinity neutralizes soil acidity and saponifies 
fats and oils so effectively that it is often used alone 
on the break to remove the heaviest soil before the 


soap solution is added, 





The high efficiency of Dow sodium orthosilicate makes 
it your most economical soap builder—reduces your 
soap requirements without sacrificing quality. And 
Dow sodium orthosilicate is easily rinsed from. the 


clothes to leave them fresh and clean. 


Use the cleaning compound that brings more satisfied 
customers and saves you money, too. Call the nearest 
Dow sales office for the name of your Dow sodium 
orthosilicate distributor, or write to THE DOW CHEMICAL 


company, Midland, Michigan, Dept. AL 3641. 





you can depend on DOW CHEMICALS 
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GOLDEN YELLOW 


the new press padding with “better 


laundry service’’ built right in! 


Laundry owners everywhere are switching to new 24-K. 
Their response to its announcement of last November has 


been slightly sensational. 
It’s easy to see why—in fact, many laundry men have told 


us why. Golden yellow 24-K simply performs better. It has 
greater scorch resistance, better absorbency, more “imbed- yl A 
dability.” 

The new 24-K is made of resilient, loop-pile Jomac Cloth. 
in the economical 54-inch width. Unlike most cotton pad- PRESS PADDING 
dings, it offers the kind of long-lasting quality that means 


faster, smoother presswork, less frequent replacement, and 


lower operating costs all along the line. 


Sold by leading laundry suppliers everywhere 


For the name of a distributor near you handling the new 24-K Press Padding 
write today to Jomac Inc., Philadelphia 38, Pa., Dept. i-2. 
Reguiar Jomac “54” and “33” are still available, if preferred 


@ Outwears double-faced flannel by 300% 

@ Highest degree of absorbency and resilience 

@ Uniformly porous—eliminates starch-clogged hot spots 

@ Premium resistance to scorching, packing down NO BROKEN 


@ Made in economical 54-inch width only sind atie NO CROWS-FEET NO'WRINKLES 
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Starchwom Editorial 


Not dead yet 


The possibility of broadening the coverage under the 
Wage-Hour Acct is still a very live issue. 

The $l-an-hour minimum wage law became effective 
only a few weeks ago (March 1). But long before the 
ink had dried Congress served notice that it would seek 
to increase coverage of the Act and make changes in 
exemptions. 

The proposed changes are directed principally at the 
retail and service trades, the largest groups presently 
exempt from the Wage-Hour Act. Laundries are in- 
cluded in the service trades group. 

Last vear the 84th Congress introduced some 75 bills 
in the House and 6 in the Senate to amend the Wage- 
Hour Act. Approximately one-half of these received 
consideration before Congress had adjourned. Inasmuch 
as all unfinished business is normally carried over into 
the following session, there is still much to be heard on 
this subject this year. 

Senator Douglas (Democrat, Illinois), chairman of 
the Senate Labor Subcommittee, had originally sched- 
uled the hearings on the extension of coverage to start 
last November. This was later postponed to January and 
February. And at this writing no definite date has as yet 
been fixed. But there is still good indication that the 
matter will be reviewed some time this year. 

President Eisenhower expressed the need for an ex- 
tension of coverage and again requested Congress to 
proceed as far as practical in this direction. This encour- 
agement was apparent in his State of the Union message 
and in his economic report to Congress, both made this 
past January. 

Just how soon Congress will act is anybody’s guess. 
But this is an election year and anything can happen. 
The issue certainly has a lot of appeal to the average 
voter. 

Let us not be lulled by the calm before the Wage- 
Hour Storm. 


Selling the delivery boys 


All too many laundryowners consider their routemen 
as nothing more than “order takers.” Or as “grown-up 
delivery boys,” who have absolutely no interest in 
selling. 

This may be true. We, however, are inclined to be- 
lieve that routemen won't sell until they themselves 
have been sold. And it takes an enlightened manage- 
ment to do this job. 

By enlightened management we mean a “heads up” 
team that takes pains to select the best men available 
for the selling job. One that takes pains to train and 
cultivate men in their role as business builders. And 
backs them up with every selling tool and technique 
at its disposal to make the routeman’s job easier, yet 
challenging. 

More than that, an enlightened management takes 





pride in the quality of its services and tries to instill 
this same pride and enthusiasm in the people who rep- 
resent the firm away from the plant. 

Furthermore, an enlightened management is appre- 
ciative of the sales personnel’s effort. Many feel that a 
$10-a-week sales gain on a route is a pretty good ir 
crease. And more and more are coming to realize that 
the standard commission plan offers less and less in- 
centive. 

Commissions should be based on increased business. 
The man who builds a route from $400 to $500 per 
week makes the company more money than a man who 
keeps bringing in a steady $800 per week. Are you doing 
all you can to keep the good men sold? 

Plainly, the real selling job is the one that manage- 
ment has to do. 


To the Times 


We had a fine time going through the New York Times 
the other day. This particular issue carried a 95-page 
supplement reviewing the nation’s business and finance. 
As usual, the staff did a thorough job of relating what 
had happened and what was expected to occur during 
the next 12 months. 

Among other things we learned that Americans last 
year gobbled down almost eight billion hot dogs and 
that more of them were drinking beer at home. 

In the same pages we also learned that pencil makers 
were being squeezed between high costs and low prices 
and that slag is now experiencing a greater demand. 

Arkansas was cited for planting more soy beans than 
any other state in the South. And more roller skates were 
being sold than ever before. 

Exasperatingly enough, there wasn't a line of copy, 
that we could find, that made any mention of the laun- 
dry or drycleaning prospects. 

All this suggests that even a newspaper as thorough 
as the Times cannot provide the specialized type of in- 
formation that you, as a laundry executive, should have 
to operate your business intelligently. That’s why it pays 
to supplement your knowledge by subscribing to a trade 
paper that concerns itself specifically with industry 
problems. Of course we mean STARCHROOM! 





REPRINT SERVICE FOR OUR READERS — Please 
write promptly if you want reprints of any articles appear 
ing in this issue. Cost is $13 per 100, one side of a single 
sheet; $21 per 100, two sides of a single sheet. Additional 
100’s at $1.70, one side; $1.90, two sides. Minimum order 
is 100 reprints. For reprints in color or reprinted spreads 
or folders, please write for prices and additional infor- 
mation, All prices F.O.B. Lancaster, Pa. 
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SORTERTRANSPORTER | 








FOLDING AND SORTING 
IN ONE OPERATION... 
As shirt or apparel is folded, 
operator puts it in proper 
numbered bin alongside. 
When lot is folded, sorting is 
already done. 


A FLEXIBLE SPACE- 
SAVING SORTING DEPT. 
Set bins in “V,” “U,” ete. to 
fit a given space. Roll bins 
away (or fold) to use area 
for other work. 


Ail 


fad 





























A FAST-MOVING SAFE 
TRANSPORTER ... 


Sturdy, all-steel unit rolls eas- 
ily on 3” swivel wheels. No 
crushing of finished articles. 


AVAILABLE IN BINS ONLY 
(NO BASE OR WHEELS) 


Collapsible steel-rod units to 
set on tables or fixed bases 
are also obtainable. Ask for 
prices. 
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Moort Anywhere 
in the Plant 


Save Walking... 
Save Space... 
Save Labor 





Meet in Light 
and Air 


lakes Sorting 
Simple and 
Effortless 


BISHOP SHIRTRANSPORT 
When sorting by the 
folder is not feasible, 
the Bishop ShirTransport 
(shown above at right) 
is ideal means of stor- 
ing and moving finished 
shirts from folder to 
sorter. Cuts handling, 
time, space. 


sssop SORTER-TRANSPORTERS 


10-BIN 


COME IN 3 TYPES isain .. . 2 SIZES gins 13" wine 


FOR SHIRTS: 
Each bin 10” wide, 18” deep, 15” high 


10 BINS, Model B29-1010: Three 3-bin 
tiers plus top bin 20’x10”x18”, and over- 
flow section 10”x10”x18”; floor space 
31x20”; height 76”; ship. wt. 80 Ibs. 
$69.00 ea. 
15 BINS, Model B29-3: Three 5-bin tiers; 
floor space 54x20”; height 59”; shipping 
weight 140 Ibs. $99.00 ea. 
20 BINS, Model B29-20: Four 5-bin tiers; 
floor space 54x20”; height 74”; shipping 
weight 170 Ibs. $109.00 ea. 


FOR WEARING APPAREL 
Each bin 13” wide, 18” deep, 15” high 


10 BINS, Model B29-1013: Three 3-bin 
tiers, plus top bin 26”x10’x18", and 
overflow section 13’’x10”x18”; floor space 
41x20"; height 76”; ship. wt. 100 Ibs. 
$79.00 ea. 
15 BINS, Model B29-8: Three 5-bin tiers; 
floor space 69x20”; height 59”; shipping 
weight 150 Ibs. $110.00 ea. 
20 BINS, Model B29-21: Four 5-bin tiers; 
floor space 69’’x20”; height 74”; shipping 
weight 180 Ibs. $127.00 ea. 


Order Now FROM YOUR SUPPLIER . . . HE IS OUR DISTRIBUTOR 1955 aps co. 


BISHOP DAVID FREEMAN CO. & wvaunon, x 





Speeds Up Loading and | ee 
Conditioning Operations , ) wiaw . 
... Actually With LESS 

Labor... Results 

In Smoother Flow Of Work 

Throughout The Entire Plant 





CHALLENGE-GRANTHAM 
TUMBLER 


is 3 times faster than ordinary tumblers. Conditions at 
the rate of 2300 Ibs. (dry 

weight) per hour... full 

drying at the rate of 

800 Ibs. per hour. 


CHALLENGE Automatic Conveyor LOADER 


Easy to handle and move about with 200 Ib. (dry weight) load. 
Automatically loads into C-G Tumbler in less than 5 seconds. 


Distributed Exclusively by 
THE AMERICAN LAUNDRY MACHINERY CO. 
Cincinnati 12, Ohio 
Branches in Principal Cities 


“~~ CHALLENGE MANUFACTURING CO. 
78 7400 East Bandini Blvd., Los Angeles 22, California 
: Telephone: RAymond 3-1301 THE Seat in 


LAUNDRY SERVICE 
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How we gave them 


FASTER 


SERVICE... 





WHITE 


SWAN: 


Revamps Delivery Schedule 


Experiences remarkable gains by offering 


one-day service on its truck routes 





CHIN'S: 


Makes Three Laundries Out of One 


Specialized divisions allow for faster, more 


economical and efficient service. 





MUIER’S: 


Emphasizes Cash-and-Carry Service 


Modernizes and expands drive-in facilities to 


keep pace with rapidly expanding market 





1956 


More and more laundrymen are catering 
to the public’s demand for fast service. 
There is little doubt that this appeal is an 
important one which can do much to bol- 
ster the industry's lagging sales volume. 

There are many ways in which laundry 
and drycleaning service can be speeded 
up. By improving delivery service, by 
adopting a two-shift production schedule, 


yurchasing newer, more efficient equip- 
S 


ment. By revamping plant layout, by 
adopting new methods and procedures, ete. 

Actually, all these measures are inter- 
related to a greater or lesser degree. A 
change in one brings about a change in 
another. Only the starting point may differ. 
This will be apparent as you study the 
case histories given here. For our _his- 
tories we have selected a route operation, 


a branch store operation and a drive-in. 





WHITE) SWAN 
eet 


> 


} 


| WAITEISWAN 
Dial {330% | 


WHITE SWAN: 


Ready to roll: New fast-serv- 
ice program is credited with 
increasing this plant's laundry 
sales 37 percent and dryclean 
ing 70 percent in year's time. 
Fast service is provided at no 
extra charge. On production 
side, move has led to more effi 
cient operation 


Revamps Delivery Schedule 


UNEVEN WORK LOADS 
common problem that laundryowners 
everywhere share. There’s too much 
to do at the beginning of the week 
and not enough at the end. 

George Hilliard, general manager 
of the White Swan Laundry and Dry 
Cleaning Company, Mobile, Alabama, 
saw one way this problem could be 
corrected—by exercising better control 
over pickup-and-delivery schedules. 

Since the bulk of White Swan’s vol- 
ume was brought in by its seven 
routes, all that had to be done was to 
set limits on the amount of work to 
be brought in each day. This part was 


are a 


easy. 

Knowing the total volume received 
each week, it was a relatively simple 
matter to have the men bring in only 
one-fifth of this total each day. In 
this way, the production department 
would pretty well 
stood and the work could be processed 
more efficiently—at even pace 
throughout the entire week. 

Now it’s one thing to set upa sched 
ule of this sort, and another to get the 
customer to accept it. White Swan 
management flushed this bugaboo in 
the following manner. 


know where it 


an 


White 


serv- 


that 
faster 


customer was informed 
Swan was establishing a 
ice for the convenience of all its pa- 
trons. Instead of the old three-day 
service (Monday, pickup; Thursday, 
delivery) she could have her laundry 
and drycleaning back the very next 
day—at no extra charge. All she had 


to do to take advantage of this new 
service was go along with the re- 
vised schedule. The pickup would be 
made in the morning and delivery 
the afternoon of the following day. 
The regular Monday morning route 
customer was unaffected by the 
change except that she got her bun- 


Activated call office at White Swan plant enables Mobile firm to offer its customers two-hour 
service at no extra charge—without upsetting the routine of the regular production department 
at rear 


It tried to get the work back be- 
fore it was normally due. Then the 
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dle back Tuesday afternoon instead 
of Thursday, 

Where the route salesman normally 
made his pickup Monday afternoon, 
the customer would have to be pet 
suaded to wait until Tuesday morning 
for his call. Usually, the customer 
would not object to this change since 
it still meant that she would get her 
bundle back faster than she would 
under the old schedule—Wednesday 
afternoon, rather than Thursday. 

Under no circumstances was the 
When 


could 


customer forced to change. 
White Swan proved that it 
make good its claim of faster service. 
the customer would usually conform 
to the new schedule. But if the cus- 
tomer insisted on sticking to the old 
delivery policy, White Swan would 
honor the request. Almost all of the 
customers, however, have gone along 
with the change. 


Unusual results 


The net result of White Swan’s 
switch to faster service has been re- 
markable. The plant gets more family 
bundles and larger orders. (The aver- 
age bundle now received weighs 17 
pounds.) This is attributed to the fact 
that the housewife is more inclined 
to send in all her laundry when she 
sees she can get the work back faster 
than she herself can wash and iron it. 

Quite often the customer will have 
more work ready for the route sales- 
man when he calls back with the fin- 
ished order the following day. White 
Swan’s modest 27-cent minimum bun- 
dle encourages customers to do so. 

But if laundry sales increases have 
been impressive, then drycleaning 
gains can only be described as phe- 
nomenal. 


Thanks to White Swan's one-day 
service on routes and its two-hour serv- 
ice at the plant store (which we will 
discuss later), its laundry sales have 
increased 37 percent while its dry 
cleaning sales are up 70 percent over 
last year 

“It was the greatest idea we ever 
had,” says Mr. Hilliard. “We get big 
ger orders from regular customers: 
find it easier to solicit new business, 
and, at the same time, it has systema 
tized production.” 


Faster service has also helped White 
Swan cut down on the amount of 
space needed for storing both soiled 
and finished work—space which can 
be used for more productive purposes. 


Routemen’s reaction 


White Swan’s route salesmen, like 
most route salesmen, tried to get most 
of their work done during the first 
part of the week. Under the new 
schedule, each has a quota of the num- 
ber of customer bundles he is ex- 
pected to bring in each day. (Pres- 


ently, 60 bundles per day He may 
try to get ahead and bring in more 
but when he is made to realize that 
the excess upsets the production de 
partment and his own delivery sched 
ule, he is not inclined to do it 

With the new schedule, there isnt 
much work brought in by the route 
salesman on Saturday, As a_ result 
most of Monday afternoon is spent ir 
going after new business. 

Door to door solicitations ir¢ more 
successful, according to route super 
Barnes, now that the 


The one 


visor Calvin 
plant can offer faster service 
dav feature at no extra charge serves 
the salesmen as a door-opener, One 
brand-new route increased its sales 
from $25 to $322 per week and av 
eraged $275 a week in six months 


time 


Two-hour call-office service 


Having one-day service on_ its 
routes, it was logical that White Swan 
should also provide a faster service 
for its drive-in customers at the plant 
call office. This it did by inaugurating 
a brand-new two-hour service on all 
laundry and drycleaning orders—at no 
extra 
patrons on request. 

To handle this 
White Swan management remodeled 
its call office and installed four 25- 


charge—to its cash-and-carry 


two-hour _ trade, 


pound automatic washers, a 20-inch 
extractor and two 36-by-30-inch tum- 
blers. 

Since the bundles are washed indi- 
vidually, this facet of the operation has 
its appeal, too. Almost all the calls in 
the front office are for wash-dry-fold 
service. White Swan will also do a 
complete finish bundle in two hours, 
but it does not encourage this trade 


SHIRTS 


2HOUR 


im, | 


© © EF, 
4 tary ** 

Two-hour service at main plant attracted many new patrons to White 
Swan's main plant without affecting route volumes. If anything, service 
helped the routes 


Carhops’ red uniforms match drycleaning bags. To emphasize special 
care given garments, laundry bundles are netted, drycleaning bagged 
in front of plant. Idea also eliminates mix-ups, speeds handling 
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—suggesting instead that the patron 
use the regular one-day service. 

On the drycleaning side, White 
Swan will return a suit or garment in 
two hours. However, if it is spotted 
with blood or a stain that requires di- 
gesting, the customer will be warned 
not to expect too much. If the cus- 
tomer still wants the garment in two 
hours, no matter what, White Swan 
will try to do the best job possible. 
It will return the problem garment 
with a slip saying the laundry would 
be happy to take more pains to re- 
move the spots free of charge if the 
customer thinks it necessary. 

White Swan’s two-hour service at 
the main plant was well received. In 
three months time it could boast that 
an additional 3,000 pounds of laundry 
were brought into the plant during 
the average week. And almost all of 
this was coming from new customers, 
not former route users. 


Advertising budget 


White Swan doesn’t go in for elab- 
orate advertising promotions. It spends 
only 2 percent of its sales dollar for 
this purpose. But what it does, it does 
well. 

On one of White Swan’s recent tele- 
vision spots (it uses two to three one- 
minute spots per week) it showed a 
size 431% shirt and identified it as the 
world’s largest shirt; then it showed a 
miniature shirt, and topped it off by 
identifying the White Swan shirt as 
the finest laundered. 

The company promotes drycleaning, 
cellophane wrap, route salesmen and, 
of course, fast service. 

One of its perhaps most unconven- 
tional forms of advertising is the use 
of a red bag to cover drycleaned gar- 
ments. The color matches the uniforms 
used by the firm’s three carhops, and 
distinguishes White Swan’s work from 
any other in town. 

Since the bag was rather expensive 
(6 cents apiece) employees were not 
permitted to use them on their own 
explain that 
White Swan has a policy whereby its 
125 employees are entitled to $1 
worth of free laundering and $1 worth 
of drycleaning each week. If every- 
one took advantage of the offer it 
would put a sizable dent in the sup- 


garments. We _ should 


ply of bags. 

This policy of restricting the use of 
bags was dropped, however, when Mr. 
Hilliard realized the advertising im- 
pact it could make, Says he, “One per- 
son coming out of the plant with a 
red bag is good. But take 125 all com- 
ing out of the plant at the same time 
and you have a scene.” 

—Henry Mozdzer 





CHIN'S: 


Makes Three Laundries 


THREE SEPARATE LAUNDRIES 
within one building enabled Jack 
Chin of Chin Laundry & Cleaners, 
Mobile, Alabama, to give his custom- 
ers the fast service they wanted. 
This transition not only increased 
volume; it also improved efficiency, 
ended excessive marking, decreased 
production costs and reduced claims. 
Basically, quick service was 
achieved by channeling the bundles 
according to services desired. Chin 
does bachelor work in one department, 
semi-finish family bundles in another, 
and completely finished in the third. 
Each department acts independently 


of the other, and each is a complete 


self-contained unit in itself. 

“With this system we 
processing as soon as the work arrives 
at the plant,” Mr. Chin said. “The to- 
tal time from beginning to end is be- 


can begin 


tween two and three hours! 

“The speedy service has increased 
our business six times in wash-dry- 
fold alone. An increase of about 10 
percent in our other laundry services 
also resulted, in spite of the newness 
of the arrangement.” 

Damp-dry costs 5 cents a pound; 


all-dry lists for 7 cents a pound, 


and flatwork ironing is priced at 8 
cents a pound. All services require a 
10-pound minimum. 


NOW...WE GUARANTEE 


7 shirts 


LAUNDERED 


| RE E 
~ 


IF we MISS A 
ley 





Confidence Jack Chin has in sales force— 
they inspect and grade work of three sepa- 
rate laundries in one building—is apparent 


Shirts cost 18 cents with a mini- 
mum of 25 cents on each bundle. An 
extra 25 percent of the total bundle 
charge is added if same-day service is 
requested; an additional 50 percent 
is imposed for two-hour service. 


Complete coverage 


The fast service that is emphasized 
in the main plant is also featured in 
Mr. Chin’s 17 branch stores, six of 
which have been activated. Of the 
latter two are ultra-attractive drive-ins 
specializing in a wash-dry-fold serv- 
ice that has received favorable cus- 
tomer reaction. “New customers bring 
in drycleaning, shirts and flatwork, 
too. This proves there is a big market 
if quick service and convenience are 
provided. 

“In fact, one drive-in brought in 
enough work to equal the normal vol- 
ume of three of our average routes, 
We're hoping for a similar response 
from the second drive-in which we ac- 
tivated and opened a few weeks ago. 

“This combination has prompted 
our customers, many of them new ac- 
counts, to volunteer some statements 
that are indicative. They say it is more 
convenient for them to take advan 
tage of our quick service than to do 
the laundering at home. It gives them 











Alabama motorist takes Chin's ‘‘drive-in’ 
policy too literally. ‘‘Fast Service’’ soon had 
store in running order 
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Out of One 


more free time and it is cheaper, too.” 

Chin’s carhops and the 14 trucks 
which service the branch stores and 
six established routes are added _at- 
tractions. 

The main plant with its three laun- 
dries handles all the bundle work, 
over 35,000 pounds weekly, on a rou- 
tine schedule of “In Today—Out To- 
morrow,” and within six hours for 
simple and special services for the 
routes and branch stores. 

The regular service for wash-dry 
fold and the special services are the 
same: 10:00 a.m. pickup by customers 
for work that is in the main plant at 


7:00 a.m., and they can call at 4:00 

p.m. for bundles left at the plant by 1 One of three: Product grouping has reduced need for large storage space, cuts down wait 

noon of the same day. © ing time and reduces losses. Each of the three departments is staffed and equipped to get 
“ ” TK . nk the work in and out of the plant independently. The results have meant faster service for this 

At the beginning we did not thin branch enevetion 

this could be done, but now it’s easy,” 

Mr. Chin said. “Our three distinct de- 

partments make this possible. There 

is no lost or wasted motion, and we 

are no longer lagging on our services 

or behind on our work. The new 


equipment helped, too.” 


Modern machinery 


Mr. Chin spent $100,000 for new 
equipment and an additional $25,000 
to expand his plant before putting this 
fast service into practice. He enlarged 
his all-brick, two-story plant which 
measured 70 by 110 feet to the present 


size of 70 by 160 feet. The added Z The family or semi-finish department employs 20 persons, consists of seven 25 pound and 
© two 50-pound washers, three extractors, five tumblers, two shirt units, a flatwork ironer 


space permitted efficient arrangement 
and five wearing apparel presses 


of the new machinery in all three 
departments. 

rhe all-bachelor-bundle department 3 Finish department employs 15 persons, consists of three 25-pound and three 50-pound 
contains four 50-pound washers, two © washers, four tumblers, an 8-roll flatwork ironer, two wearing apparel presses and one 
25-pound washers, two 26-inch extrac- shirt unit. The finish and family departments are on first floor 


tors, one 2-girl and two 3-girl shirt 
units, six wearing apparel presses and 
two tumblers. It has 35 employees. 

The semi-finish family department 
has two 50-pound washers, seven 25- 
pound washers, three extractors, four 
twin and one 36-inch tumbler, a flat- 
work ironer, one 2-girl and one 3-girl 
shirt unit, five wearing apparel presses. 
It employs 20 persons. 

The completely-finished department 
has three 50-pound washers, three 25- 
pound washers, four tumblers, an 8- 
roll flatwork ironer, two wearing ap- 


Continued on page 16 
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NEW 1956 CHEVROLET 
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MIDDLEWEIGHT CHAMPS! 


Just arrived...New champs of the lightweight and midd/e- 
weight haulers! New Chevrolet trucks bring you higher 
capacities, new hour- and dol/lar-saving power and per- 
formance—plus new and exclusive Task-Force features! 


A Modern V8 for Every 
Model! Short-stroke, engine- 
saving power in the most 
modern of all V8’s. Standard 
on some models, optional at 
extra cost on others. 


New, More Powerful Sixes! 
New gas-saving 6’s with 8.0 
to 1 compression standard on 
all lightweight and most mid- 


dleweight Chevrolet trucks. 


Wider Range of Drives! Hy- 
dra-Matic now available in 
even more models! Revolution- 
ary new Powermatic and 5- 
speed manual shift in new 
5000 and 6000 series trucks! 
All extra cost. 


Tubeless Tires Standard on 
All Models! Other modern 
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features include High-Level 
ventilation and concealed 
Safety Steps. 


New, higher capacities! 
Many new middleweight 
champs are rated clear up to 
19,500 Ibs. G.V.W.! See them 
at your Chevrolet dealer’s. .. . 
Chevrolet Division of General 
Motors, Detroit 2, Michigan. 





Continued from page 13 
parel presses and a 2-girl shirt unit. 
It has 15 employees. 

This setup was the result of a care- 
ful bundle analysis that preceded the 
change. The departments were ar- 
ranged accordingly, with space re- 
served for expansion needs, Each di- 
vision has its own supervisory staff. 


Cuts production expense 


The smoother workflow resulted in 
a saving of time and money. “Under 
the old system,” Mr. Chin stated, “we 
marked everything, according to the 
type of service requested by the cus- 
tomer. And the bundles usually re- 
mained in the washroom for an hour 
or longer because of the big washers. 
After washing they were separated 
and distributed to employees on two 


MUIR'S: 


Emphasizes 


THE TRAFFIC FLOW past Muir’s 
Laundry and Dry Cleaners in Wor- 
cester, Massachussetts, had been in- 
creasing steadily in recent years. It 
caught the attention of owners Mr. 
and Mrs. Mervyn E. Richards who 
wanted to capitalize on this growing 
market. 

They succeeded in attracting this 
new business by offering fast service. 
Briefly, here is how it was staged: 

1. They transformed their old plant 
designed for mass pro- 
employee 


into one 


duction, efficiency, and 


floors. There was no real system as we 
now have it. 

“Now, each bundle is out of the 
washrooms and on its way through its 
designated finishing department with- 
in 40 minutes. That’s why giving fast 
service, even on two-hour requests, is 
no difficulty.” 

But the greatest evidence of effi- 
ciency in this unique arrangement has 
been the appreciable reduction in the 
productive-labor costs — from 25.97 
percent to 21.1 percent today. 


Few claims 


Jack Chin has inaugurated a quality 
and production contro] system where- 
by the three departments compete 
with each other. Weekly perfermance 
grades are computed on the findings 
of the “inspectors,” members of the 


sales force, who look at the work 
through the eyes of the customer, This 
was deemed logical since all finished 
work passes through their hands. 

The points to be 
changed from time to time so that 
nothing will be overlooked or under- 
stressed. During one specific week in 


checked are 


February attention was given to color, 
spots, finish and packaging. 

“This makes our employees quality- 
conscious. They feel they are doing 
an extra service for the customers. It 
adds a spirit of personal pride to know 
their work meets close inspection.” 

The fact that the control system 
pays off is indicated by the success 
of the button campaign. The Chin 
Laundry & Cleaners has recently in- 
creased to seven the number ot shirts 
it will launder free if a button is found 


missing.—Roger Ganem 


Cash-and-Carry Service 


MUIR‘'S 


RY £ DRY CLE 


BEFORE: Two-story frame building (above) proved inadequate to fast-service innovation at 
Muir's Laundry, unattractive to motorists. AFTER: Compact, one-level plant (below) solved all 
former problems. Drive-in traffic catered to by carhops. Call office was eliminated. Same-day 


service a hit 
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a HAMMOND Jrtomate WASHER 


HAMMOND 
25 Ib. Washer 


HAMMOND 
40 Ib. Washer 


ONE OF THESE HAMMONCE 
AUTOMATIC WASHERS IS 
RIGHT FOR YOU! 


. . one, especially designed with the 
perfect speed and capacity to increase 
your production, and reduce labor costs. 
Why? Because all Hammond ‘Auto- 
matic Washers are designed and con- 
structed with the features asked for 
by plant operators all over the country. 


Completely automatic, stainless steel 
construction, famous Hammond patent- 
ed drive and exclusive precision con- 
tro] system. No other washer will give 
you such performance at so low a cost 
as Hammond. Also available in 75 Ib. 
capacity. Write today for complete 
information. 


HAMMOND 60 Ib. Washer 


lo 


4AMIMIOND; 
& IAAL ND FIRM — 


LAUNDRY - CLEANING 
MACHINERY COMPANY ADDRESS___ 
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Heavy bundles as well as New England weather influenced decision on carhops. Young men 
brave chilly rain in servicing customers who wait inside autos 


comfort. Same-day service resulted. 

They doubled the size of thei 
driveway to accommodate more drive- 
in traffic 


leave safely and easilv. 


Customers can enter and 


3. They placed the emphasis on 


cash-and-carrv service, making a 
greater use of carhops. And reduced 


their fleet from five to two trucks. 


Plant advantages 


The new drive-in offers same-day 
service, or in by 10:00 a.m., out by 
1:30 p.m. Actually, once started, the 
work is fully completed within one 
hour. 

The motto is “Bring it in the morn 
ing, wear it at night.” The plant is 
attended from 7:30 a.m. to 8:00 p.m., 
five days a week, The afternoon hours 
were extended to relieve the 5:00 to 
6:00 p.m. congestion and “to pick up 
extra customers. 

The improved layout features a 
straight-line workflow that made con 
ditions 100 percent better, according 
to Mr. Richards. 

“All lots are handled in a continu 
ous stream,” he said, “with emphasis 
placed on individual washing. This has 
proved to be a good selling point as 
evidenced by the response to oul ads 
stressing this. There are no lost items 
and the customers are all In tavor of 
it. 

“Our system of marking has im 


18 


proved, too, Pin-and-net and_ shirts 
are marked individually, of course. 
This saves time and money.” 

The 7,500-square-foot laundry de 
partment—the plant measures 12,668 


square feet—includes among its ma 


chinery 12 washers, 1 large and 4 
small extractors, 4 tumblers, 2 of them 
double shake-out cold tvpes, a 6 roll 
flatwork ironer, a hand iron, sewing 
machine, pants unit, a handkerchief 
2-gir] 


shirt units. Shirts are washed in two 


and stocking machine, and two 


25-pound washers, or 100 every 28 
minutes at peak capacity. 

In the new plant the machinery and 
equipment were so arranged that work 
was subdivided into a smooth flow 





from one process to the next. This 
eliminated backtracking, long hauls, 
crisscrossing and excessive manual 
handling of bundles. The result was 
fast service within the building. 

Mrs. Elisabeth Muir Richards, who 
was STARCHROOM'’S Laundry Woman 
of the Year in 1945, brought out other 
highlights about the new building. 

“We were definitely handicapped 
in the old two-story plant. For one 
thing, it was unattractive; the working 
conditions weren't the best, and the 
office was located on the second floor. 
This meant that our customers had to 
struggle up the stairs. 

“The one-level drive-in eliminated 
all this.” 


The driveway 


When the new plant was completed 
the area allocated to the drive-in traf 
fic was doubled to its present 133 by 
73 feet. This was done to induce the 
motorists who use Chandler Street to 
and from work to avail themselves of 
the convenience and fast service at 
Muir's. 

The driveway is easily accessible 
from the two streets that border the 
corner plant, and its setting is adapted 
to the driving hab'ts of the customers 
Thev have no trouble entering or lea 
ing the premises. 

Neither do the customers have any 
occasion to leave their cars and enter 
the plant. The accommodating drive 
wav and its accommodating attendants 
have excluded the need for a call 


offic ! 


Drive-in attendants 


The carhop service was_ instituted 
at Muir’ Laundry in 1948 when 
drive-in business amounted to a mere 
5 percent of the total volume. 

Four years later, 1952, this figure 
had jumped to 60 percent. So success 














Faster Loading Techniques 
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NO “OATMEAL EFFECT”’ HERE For years, Elite Laundry Company of Balt 


using PROSPERITY* apron cloths on this large flat work irone 


1Ore Mad have been 
They find that PROSPERITY minimizes distortion and 
stretching, keeps “clipper” lacings firmly in place, provides a smooth even finish to laundered products with nev 

wrinkling or “oatmeal effect.” This is another ex imple of how the fal 


er a sign ot 
fabrics produced by Mt. Vernon-Woodb fill 
industries they serve are serving America. 


rrvy Mills and the 


\\ 


UNIFORMITY ee 


i 


Mokes the “2 Wt. Vernon- Woodberry Mills Tue. TURNER HALSEY 


COMPANY 
Big Difference 


A LEADER IN 
In Industrial 


INDUSTRIAL TEXTILES DEMAMG Agents 
Fabrics 
Main Office: 40 Worth Street, New York, N. Y. * Branch Offices: Chicago * Atlanta * Baltimore * Boston * Los Angeles 


Always look for this purple stripe in all PROSPERITY” and ORIOLE* fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are availableONLY from these laundry supply jobbers: 
THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind. * CARMAN-MITCHELL-WING CO., Stonehaven, Mass 
CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, Ohio * C. C. CHEMICAL 
CO., Sunnyside, L. |. * JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * THE MORRIS & ECKELS CO., INC., Alexandria, La., Norfolk, Va., 
Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER CARMAN SUPPLY CORP., 
Rochester, N. Y. * JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD CHEMICAL CO. — CARMAN 
DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


*Trader k Mt 


Vernon - Woodberry M 
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Straight-line workflow in Muir's insures complete follow-through of laundry bundles without wasted motion. Individual processing minimizes 


losses 


ful was this feature that Mr. and Mrs. 
Richards reduced their truck fleet from 
five to two. Today, the carhop and 
the cash-and-carry trade they built up 
account for the major part of the 
over-all volume. 

“It seems expensive for us to have 
three young men doing what the cus- 
tomers can easily do themselves,” Mrs. 
Richards stated, “but it is a service 
and a convenience that they appre- 
ciate.” 

The customers have remarked _ to 
the owners about the attention and 
courtesy given them by the carhops, 
and from the increase in business they 
apparently have spread the word 
among their friends. 

After the first week of business, the 
boys took in $100. Eight years later, 
or the end of the first week in 1956, 
to be exact, the 7-day figure totaled 
$2,336.65. 

The three truck routes which were 
discontinued had been averaging $500. 

The Richards are proud of their 
“ambassadors.” 

Muir’s uses men rather than women 
because of the severity of the New 
England winters, the weights of the 
laundry bundles, and the requirements 
of other duties. The carhops clear the 
133-by-73-foot driveway of snow and 
debris, paint lines and arrows on the 


20 








drive-in surface, and keep the picture 
windows in the front of the plant 
clean at all times. 

In servicing customers they remove, 
tie and sort the bundles. They remem- 
ber to get the customer’s signature on 
the stubs and they write all special 
information on the ticket, such as no 
starch, roll cuffs, etc. The boys make 
their own change, too. Each attend- 
ant usually starts the day with $10 
in coins, and each cashes in twice 
daily. 

In filling an order the bovs use an 
intercom system. They call out the 
number of the ticket to an office em- 
ployee who then hands the bundle 
through a sliding window. 

The carhops are able to service any 


customer in less than a minute. 


A 49-year history 


Muir's Laundry was 
1907 and incorporated a year later. 
Business the first week totaled $1.80. 
The 1912 records disclose a weekly 
volume of $474.15. But during the 
later years the management kept close 
population 


founded in 


watch on business and 
trends. 

In 1952 Mr. and Mrs. Richards 
availed themselves of a survey con- 


ducted by a production consultant for 


the Worcester Chamber of Commerce. 
His survey also included facts, graphs 
and figures supplied by the American 
Institute of Laundering, the Worcester 
Chamber of Commerce Industrial Bu- 
reau, the Division of Statistics of the 
Department of Labor and Industries 
the “Economic Indicator,” a report by 
the Office of the Economic Adviser to 
the President, the Masachusetts Retail 
Price Index, the Worcester Planning 
Department, the United States Census 
the Bureau of Public Building, and 
the Worcester Housing Authority. 
The consultant wrote that the stead 
ily increasing business of Muir’s Laun 
dry and Dry Cleaners shows that this 
concern “has a large support of steady 
well-satisfied customers . . . This in 
crease is a definite indication of the 
public acceptance of the service pro 
duced by this concern and its aggres- 
sive and foresighted management. 
“We can assume that this volume 
will continue to increase with a more 
modern, attractive and efficient plant.” 
In 1954 Mr. and Mrs. Richards built 
that modern, attractive and efficient 
plant, designed to do a $3,000 to 
$3,600 weekly laundry volume and a 
$2,500 to $3,000 weekly drvcleaning 
business. 
Two years later, the plant is near 
ing peak capacity. —Roger Ganem 
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Know why TarGo has been a favor- 
ite of laundrymen for 28 years? Be- 
cause it’s the action-loaded spotter 
that makes short work of tough oily- 
base stains that don’t come out in 
washing. TarGo’s unique penetrating 
action quickly breaks up “hard-set’’ 
stains like ironed-in marking ink, oxi- 
dized oil and grease, ball-pen ink, rub- 
ber-base paint, permanent lipstick, etc. 

Protects tensile strength of fabrics 
too because it requires less “working- 
in’ and manipulation than ordinary 
spotting agents. Ideal for use on cotton 
mesh shirts and synthetic sport shirts 
that can't stand rubbing. 

Depend on TarGo to do a thorough 
job on all solvent-soluble stains. (Use 
it in your drycleaning and rug clean- 
ing departments too). TarGo flushes 
freely in water ...is economical to use 
because a little goes a long way. 


7 <n 


It’s a WILSON “GO” product 
...made by 

A. L. WILSON CHEMICAL CO. 

.. Sold by LEADING JOBBERS 





“Shi der- 
New “Shirt Laun - 
er’s Spotting: Guide’. Sn 
all chart lists 19 co . 
br shows what to use tof 
; em. For a Copy A 
A. L. WIL LSON CHEMICAL co., 


Kearny, N. J. 
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Marilyn Marquee, dressed in billowing silk satinette skirt, invites attention to Paramount's 


weekly specials 


Sales Get The High Sign 


Slogan contest and novel sign 


create fast increase in traffic 


By LOU BELLEW 


A PRETTY GIRL and a fine car in- 
creased business 17 percent for the 
Paramount Laundry and Dry Clean- 
ing company in Salt Lake City, Utah, 
in just a couple of months. Jack 
Brown, one of the owners of the com- 
pany, decided they needed an atten- 
tion-getting sign to attract customers 
to the plant, which is located on one 
of the city’s main streets. 


22 





Sign men were quick to suggest an 
“original” idea, mainly the proverbial 
fat old washwoman bending over a 
tub. After due deliberation, Jack sug- 
gested a pretty girl in the form of a 
cut-out figure with a billowing skirt, 
at the end of a sort of theater mar- 
quee. The idea of the marquee was 
that it would allow space for adver- 
tising various specials. 





The sign is set on the roof just over 
the call office in a diagonal position 
so it is readable from two intersecting 
streets. The sign area is about 25 
feet in length and 3 feet in height 
with a 10-foot-high “doll” sitting at 
one end. Her skirt, made of 10 yards 
of silk satinette, is kept billowing by 
use of a small electric blower mounted 
on the back of the sign. 

The finished sign cost in the neigh 
borhood of $2,000. It gets attention! 


Contest brings slogans and sales 


1953, the 
sign was ample reason for a contest 
based on suitable slogans and adver 
tising matter to be featured on_ its 
lettering area. The winning slogan, 
based on “Longer life for your clothes 
and wife,” gave the winner his choice 
of either a new Cadillac or a $5,000 
mink coat. The two-months contest re- 
sulted in enough “slogans” to supply 
the sign with fresh material for years. 
The winner was an elderly lady who 
chose the Caddy (and sold it within 
the week). 

Best of all, the contest boosted sales 
by 17 percent and they're increasing. 
Small wonder the volume continues to 
grow since the billowing-skirted “doll” 
has become a “must see” item for 
most out-of-town visitors. 


Erected on December 1, 


Floodlights add to effect 


The sign itself, on close inspection 
from the roof top, is a very simple 
affair, looking far less massive than 
when seen from the street. Set on 
metal standards, it is not over 4 inches 
thick, and is hardly more than frame- 
work to hold the figure and the sign 
panel. At night the sign is floodlighted 
from the front edge of the roof and is 
even more impressive than in daylight. 

The sign is leased on a rental basis 
since the periodic repainting of the 
attractive figure would necessitate the 
services of a very talented artist and 
the cost would be excessive. 


Skirts and slogans changed 


According to Jack Brown, the most 
colorful cloth for the skirt is silk sati- 
nette, but it fades quickly and de 
teriorates in a hurry, even though the 
skirts are changed to a different col- 
ored one each week. Wind _ really 
wrecks them in short order. Sailcloth 
withstands wind the best, but is far 
too heavy. The company has _ just 
about settled on what is called Arctic 
poplin. Incidentally, both skirts and 
slogans are changed every week, and 
every skirt is treated with water re- 
pellent before it is placed on the sign 
lady. 
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"FINISH” COMES FIRST! 





The “finish’’ you get with SENECA STARCH is the kind of finish that sells more 
customers on your laundry service.These special features tell you how SENECA 


STARCH can boost your business: 


1. It's simpler to prepare and use...saves you time 
and trouble. 


2. As a raw starch used direct in the wheel, it goes 
about 25% farther than other starches. 


3. When used as a cooked starch, it goes about 50% 
farther than ordinary starches. 


4. It gives a fine, smooth, even, uniform finish that 





means greater customer satisfaction. 


5. It doesn’t dust out on tumbled goods. 


6. With SENECA, your plant is never out of starch 


...you needn't hold up work waiting for a new 
batch to be made. 


7. SENECA is non-congealing...doesn't need re- 


heating like other cooked starch. 


Write us today for the full money-making story on SENECA 
STARCH. A complete line of laundry and dry cleaning sup- 


plies. Nation-wide service. Send for free booklet, “Better Way 


Washing Talks.” 


RVICE THROUC! 
CHEMISTRY 


ESTABLISHED 1851 


H.Kohnstamm € co.,inc. 


* NEW YORK 7, 89 PARK PLACE 

+ CHICAGO 11, 11-13 E. ILLINOIS ST. 

+ LOS ANGELES, (P.0. Address) 2632 E. 54 ST., 
HUNTINGTON PARK, CALIF. 


FOREMOST MANUFACTURER AND DISTRIBUTOR Le 
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ALBANY + ATLANTA + BALTIMORE + BOSTON - BUFFALO - CINCINNATI 
CLEVELAND - DALLAS - DENVER - DETROIT - GREENSBORO - HOUSTON 
INDIANAPOLIS - JACKSONVILLE « KANSAS CITY, MO. - MEMPHIS 
MINNEAPOLIS - NEW ORLEANS » OMAHA ~ PHILADELPHIA 
PITTSBURGH ~ ST. LOUIS - SAN ANTONIO - SAN FRANCISCO - SEATTLE 


OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
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what is this 
coin-operated business? 


Coin-operated laundry stores are now 
proven money-makers! Many laundry 
operators are opening their second 
stores...this time, a coin-operated 
Laundromat—a real self-service 
laundry that actually runs itself. 


t to your letterhead 


If you are now running a laundry, 
this may be that extra business oppor- 
tunity you've been looking for. 


Results show that coin-operated 
laundry stores need no attendants. 
You devote very little time and effort. 
All equipment operates like soft drink 
or cigarette vending machines... 
automatically. 


ALD, Inc., will help and advise in store 

planning and training .. . finance up 

to 80% of your necessary equipment. 

Rip out this ad and pin it to your letter- 

head. Our field representative will be 

pleased to give you the BIG PROFIT J 
STORY! J Sa 


7 fa 
“ae Ce oy & es 


3549 N. Clark St., Chicago 13, Ill. 7402. Sunset Blvd., Los Angeles 46, Calif 
1546 Edison St., Dallas 7, Texas 785 Market St., San Francisco, Calif 


ALD, New York, Inc., 37-28 30th St., Long Island City 1, N.Y 
The Prudential Bldg., Jacksonville 7, Florida 


Write or Phone! Regardless of Where You Are 
e We will call on you personally to 
discuss the advantages of joining the 
ALD-Westinghouse family of opera- 
tors. Contact any one of our 6 offices. 
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7,000 to 14,000 G.V.W. Now Available 
On DIVCO “DIVIDEND” TRUCKS 
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DIV CoO 
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Laundrymen and Cleaners have praised the new “Dividend” 
Truck for its 470 cu. ft. capacity and mow can select it with 
their own weight requirements. 


Regardless of the load option you select, the new Model 42 is designed to fit 
the requirements of a wide range of delivery needs. It has greater maneuver- 
ability, almost passenger car ride, greatest possible freedom from corrosion, 
improved roadability at all speeds, removable side panels and is powered 
with a rugged valve-in-head Super 6 engine with synchromesh 4 speed trans- 
mission. All this is built into a rugged compact unit that gives maximum 


capacity with minimum occupancy of street or garage space. The entire 





power plant is easily accessible from inside the truck. 
Contact your local authorized Divco sales and service representative and Available factory 


get a demonstration ride without obligation today. insulated and refrigerated 


T DIVCO CORPORATION 
iy Rip kK 22000 Hoover Road 
Detroit 5, Mich 


OVER 80% OF ALL DIVCOS PRODUCED SINCE 1927 ARE STILL IN USE! 
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LEFT: Parking-lot bulkhead is studded with electrical out- 
lets into which truck headbolt heating device is plugged. 
Temperature this day was 5 above and no starting diffi- 
culties were experienced. RIGHT: Timing device is set to 
turn on heat automatically in early morning hours giving 
motors chance to warm up before work day begins 











Keeping the Fleet Shipshape 


G & K has own ideas on outdoor garaging 


and efficient maintenance procedures 


BALKY MOTORS are the least of 
Gross-Kronick’s problems in Minnea- 
polis, Minnesota, despite the fact that 
a large part of the truck fleet has to 
be parked outdoors even in the cold- 
est weather. 

G&k operates 99 trucks in its Min- 
neapolis operation and employs 15 
cars for supervisory help. One-third 
of the fleet is made up of panel-type 
trucks, the remainder are the stand-up 
type. Twenty-eight trucks are kept 
in an outdoor lot, 13 are kept at home 
by the drivers. The balance are kept 
in a heated garage one block away 
from the main plant. 

The system of heating the trucks 
that the plant uses on its parking lot 
in back of the plant has eliminated 
the need for indoor parking during 
the cold season. Twenty-eight trucks 
are parked outside all year ‘round. 
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By HARRY YEATES 


Each truck is equipped with a head- 
bolt heater which is heated by elec- 
tricity. The headbolt heaters replace 
one of the regular motor headbolts 
and have an electric cord that extends 
out the grill of the truck. Electrical 
outlets are mounted along the cement 
embankment running the length of 
the lot. When the driver returns in 
the evening he plugs the headbolt 
heater cord into the electric outlet. An 
automatic timing device inside the 
plant turns on the current to the elec- 
trical outlets outside. By the time 
the driver leaves on his route in the 
morning the motors have warmed up 
for easy starting. 


All country routemen have indi- 





vidual heater units installed in their 
garages. This is a prerequisite to the 
job and creates increased efficiency 
for the driver and his truck. There is, 
therefore, no excuse for a truck not 
starting on a cold morning during the 
winter months. 


Trucks checked regularly 


G & K also has a year-round check 
control system to keep its trucks in 
good working order constantly. 

Maintenance supervisor Earl Brink 
man keeps a control chart on each 
truck for periodic check-up. This chart 
is an inventory of any repair work 
that could be done on a truck. When 
specific attention is needed, for in- 
stance, on motor repairing or brake 
adjustment a notation is made on the 
card. Therefore, the supervisor has a 
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THE SAME SUPERIOR WASHING POWER 
iN EVERY GRAIN... EVERY SCOOP 


WASHING POWER IS UNIFORM because PRIME SOHP is homogen- 





ized and the soap and builder cannot separate. There is always the right amount 


of soap and builder for all conditions . . . never too much, never too little. 


JUST SPRINKLE ENOUGH PRIME SOHP into machine to make 


a suds and you'll get perfect washes every time. 
FOR UNIFORM QUALITY use a product which is always uniform. 


Order a supply trom your distributor today 


BEACH SOAP COMPANY 
LAWRENCE, MASS. 
128 Years Continuous Progress in Manufacturing Fine Soap Products 
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A WRITTEN WORK ORDER 
MUST BE MADE OUT, 





record of what was done to each truck 
in the fleet on the day the work was 
completed. There is no duplication of 
work; the system 
affords a 
workflow in the entire fleet: mainte- 


saves time and 
money, and continuous 
nance plan. 

Three full-time mechanics are em 
ployed on a 40-hour work week. One 
of the men works on body repairs and 
truck painting. 

Production in the garage averages 
one motor tune-up per week. This in- 
cludes an over-all motor inspection 
and clutch and brake adjustments. The 
amount of repairs depends to a great 
extent on the amount of use the truck 
undergoes during the day. Not all re- 
pairs are handled by the plant garage. 

The necessity for outside repairs is 
gauged by the nature of the work. 
Starter, 
hauling and all tire repairs are han- 
dled in the shop. Drum-turning and 
the fitting of the brake shoes are done 
outside. Radiator repair is also sent to 


generator, carburetor over- 


SIGNED & DATED 
8 WER 








another shop. Details such as moto 
compression tests. fuel-pump inspec 
tion, fan-belt repairs are handled as 
part of the general program. 

Routes are divided into two cate 
gories: city and country. Fourteen 
trucks cover the suburban and coun- 
try routes. Each of these trucks is 
greased, oiled and_ inspected — for 
brakes, clutch and signal lights once 
every three weeks. The balance of the 
fleet averages out to once a month 
depending on how much service each 
truck has received. 

Switching trucks from high-mileage 
to low-mileage routes has kept the 
maintenance and service lower since 
the installation of this repair plan in 
1952. 


Cleanliness emphasizes quality 


Each truck in the fleet is completely 
repainted in the shop once every two 
vears. Hand lettering is used on the 
side of each truck and no form of ad- 





Record of repairs is made on 
cards assigned to each truck in 
fleet. Drivers submit own writ 
ten requests for service and 
card is not returned to file (at 
right) until all work is com 
pleted. Three full-time mechan 
ics maintain G & K's fleet of 
114 vehicles 


vertising is used other than remoy 
able decals that can be put on and 
taken off without harming the finish 
of the paint. 

Since the fleet acts as a daily re 
minder to the public of the quality 
and reputation of the firm, a_ rigid 
wash schedule has been put into ef 
fect. Every night 20 trucks are washed 
in the heated garage. Five trucks are 
brought over from the lot and 15 are 
washed from the total number parked 
in the garage. They are inspected and 
any road oil is removed. A full-time 
wash man does three trucks an how 
or 21 trucks in seven hours. The trucks 
are put on a wash rack and a fleet 
wash brush is used. They are rinsed 
with water after this soap bath which 
requires no chamoising. This method 
of washing, scrubbing and rinsing af 
fords speedier service and maintains 
an entire fleet that is consistently well- 
groomed for its appearance on the 
streets. 

Continued on page 32 


Lubrication rack with portable 
hoist permits mechanic to do 
faster job. Brakes, steering de 
vice and tire inspection is done 
at one time 
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Plantowner: 


Washer: 


Plantowner: 


Washer: 


Plantowner: 


Washer: 


Plantowner: 


Washer: 


Plantowner: 
Washer: 
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As an example of what? 
Of the Hoffman line . . 
washers. 


. of the best in 


Are you fully automatic? 

More than that—have manual over-ride too; 
lets you repeat or omit any stage in wash 
cycle. 

Is that what those dials are for? 

Yes, and notice "eye and ear" signals; keep 
you and your operator posted on each stage 
of washing formula. 

What's your capacity? 

25-30 pounds; up to five pounds more than 
comparable machines. Extra-large door, too 
—full 18 inches in diameter—for easier 
loading and unloading. 

You need to be pretty sturdy to take thatload. 
Sure am. Got a fine frame, aircraft type, 
all-welded. Cabinet, cylinder and shell are 
stainless steel. 
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Plantowner: 


Washer: 


Plantowner: 


Washer: 


Plantowner: 


Washer: 


Plantowner: 


Washer: 


a 


That's good. Easy to clean. 

And easy to maintain. Self-cleaning steam 
blow-down connection inside. Readily ac- 
cessible timer and dial, electrical parts and 
controls. 

How does the drain work? 

By electricity—independent of water or 
pneumatic pressure. Longer service from 
electric solenoid; works only during 45-sec- 
ond drain period or manually; normally 
closed. 

Sounds good. Tell me about some of the 
other Hoffman machines. 

Too much to tell here. Whole family of 
washers, extractors and tumblers engineered 
by Hoffman for every size of plant. 

Shall | write direct to the Hoffman people? 
Fine—or call Hoffman distributor—be glad 
to talk with you. 


4] 105 FOURTH AVENUE, NEW YORK 3, N. Y. 











Added profits at moth-proofing time... 


treat blankets with Pennsalt 


Erustocide 


Don’t overlook this extra profit 
opportunity! Now’s the time to 
remind your customers to let you 
protect their blankets 
against moths before putting them 


woolen 


away for the surmmer. 


For this important job use famous 
Pennsalt ErustocipE™, the quick- 
dissolving, non-fuming sour that 
helps woolen blankets repel moths 
effectively all season long, until 
the next washing. Blankets come 


out fluffy, sweet-smelling, a real 
credit to your plant. 
You know 


all year long to set colors and ob- 


Erustocide, and use it 


tain softer, fluffier fabrics. Now, 
put Erustocide to work for you to 
increase profits on blankets. It’s 
easy to treat blankets for moth- 
repellency the Erustocide way. 


Ask your Pennsalt Laundry 
and Dry Cleaning Distributor 
for the folder describing moth- 





“RUSTY the MOTH” 





MERCHANDISING AIDS HELP YOU 
INCREASE BLANKET BUSINESS 





repellency protection and other uses 
for Erustocide. Or write Laundry 
and Dry Cleaning Dept. 280, 
Pennsylvania Salt Manufacturing 
Company, Three Penn Center 
Plaza, Philadelphia 2, Pa. 

OTHER USES FOR ERUSTOCIDE 


e kor setting colors 


¢ For low-temperature (9 washing 

¢ For improving ironing of flat work 

e For souring hand-washed fugitives 

¢ For complete acid wash of extreme 
fugitives 


Pennsalt 


Chemicals 








ment about this profitable spe 


utor or wI! 








1l¢ 


This great new package will spark 
your sales of moth-prevention treat- 
ment with Erustocide. It includes 
actual displays for your drivers’ use, 
“RUSTY THE MOTH’ counter stands, 
drivers’ buttons, bundle inserts, etc.— 
everything you need to stir up excite- 


ial service. Ask your Pennsalt distrib- 


for the full story! 
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FROM FIBER...TO FABRIC... 
TO LAUNDERING — 
Pennsalt has the know-how! 


Technical service and products for 


Laundries Dye Houses 
Dry Cleaners Bleacheries 
Institutions Finishing Plants 


Textile Mills 


eeeeeeeeeeeeeeeeeeeeeeeeeeee 
@eeeeeeeeeeeeeeeeeeeeeeseee 
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Switching trucks from long to short routes evens wear and mileage of fleet operation. Trucks 


are usually replaced after 50,000 miles 


Continued from page 28 

With a maintenance 
system, items such as antifreeze pro- 
tection and battery check-up elimi- 
nate costly service calls and break- 
downs on the routes during the day, A 
detailed program such as_ this — 
whether with 9 trucks on the street 
or 99—will result in less wasted time 
and expense. If the driver sits around 
waiting for the garage to replace a 


preventive 


dead battery it amounts to approxi- 
mately two hours worth of business 
Routine fuel- 
inspection has 


lost during the day. 
pump and _fan-belt 
eliminated these breakdowns to less 
than six service calls a year per truck. 

Though G&K has no set rule for 
the replacement of trucks, each model 
demands specific attention within the 
fleet and replacement usually takes 


place after approximately 50,000 


miles. Average mileage per truck is 
200 miles per week. All new trucks 
go on the country routes which cover 
a radius of 75 miles from the city 
limits. Country drivers keep their own 
trucks at home and the men who 
cover these country routes live in the 
town most convenient to that route. 
Productive hours are greater and, in 
addition, says sales manager Philip 
Reuben, this system increases to a 
great degree a specific measure of 
happiness on the job. 


Weekly meetings are held with all 
routemen in groups of 10 men under 
one supervisor who was formerly a 
driver himself. The entire route force 
meets once a month, The five super- 
visors are responsible for sales and 


cash accounting. They are on the 
routes every day, rotating within 
groups and working with the drivers 
on how to solicit calls and increase 
revenue. 

Over the past year G&K drivers 
have profited greatly by membership 
in the National Safety Council which, 
through constant reminders and _pro- 
motional effort, has resulted in no 
reportable accidents since the program 
was put in effect. Insurance rates have 
decreased by $5,000 per year since 
this safety program was presented to 
the routemen. A Safety Council award 
is held in such high esteem by the 
company that it has become an un- 
written recommendation in hiring a 


man for a route sales job. 


I. D. Fink is president of the com- 


pany. 


Safety record posted monthly 
serves as incentive for route 
salesmen to maintain safe driv- 
ing practices. Safety program 
is credited with reducing insur- 
ance premiums appreciably 
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RED EDGE KNITTED PADDING 


Available in the right Types and Styles 
for all your Finishing Equipment! 


STANDARD 4" and %%” 


FOR FLATWORK IRONERS: 4,” and 4,” 
Styles in Rolls, or Cut and Bound Pads. 


FOR PRESSES: 5,” Style, Redi-cut and Bound 
Pads. Also available in Press Padding Rolls. 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound 
Pad Styles. 
Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders attached. 
Asbestos: Asbestos Binders attached. 
” 


All 3 Double Thick Cut ond Bound Pads 
available WITHOUT Binders if desired. 
Single Thick Pads available in all 3 cotton- 
asbestos styles for Flatwork lroners using 
spring padding. 
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HOW TO HOLD 3 
your BEST CusTOMERS .«- 


give them 


RED EDGE 


Khitted “Padding, 


Perfection of finish is the hallmark of quality in the bundles you 
deliver. It holds old customers, helps you win new ones. And 
the “Perfection” Finish delivered by RED EDGE Knitted Pad- 
ding is something no home ironer can duplicate. Give your house- 
wife customers flawlessly finished flatwork free of wrinkles, 
scorching and “ironer shine” . . . give the men in their lives 
snowy white shirts with crisp, wrinkle-free collars and cuffs and 
beautifully finished sport shirts that look better than new . . 
and you'll have a sure hold on repeat business, a firm grip on 
laundry PROFITS! 

On your flatwork ironers and presses, RED EDGE gives you 
constant assurance of customer satisfaction. Its unique, resilient 
construction exerts firm, constant pressure, absorbs billows of 
steam, gives utmost protection to buttons, seams and hems. RED 
EDGE saves money in your plant too. It’s easy to change, saves 
dressing time and trouble, and it’s available in the right types and 
styles for all your finishing equipment. 

Give your customers the finest in finish by using Kuitted 
Padding on all your flatwork ironers and presses. Ask your Sup- 
ply House for RED EDGE today! 


RED EDGE 





Pillow cleaning unit in call-office window built up pillow volume from 
500 per year to 200 per week. Plantowner Arnold Vartdal (left) finds 
informed customers make best advertising agents for this service 


Pillow Cleaning Sideline Spurs 





Special introductory offer includes the price of new ticking. The 
customer is offered a choice of patterns and can have her pillows com 
pletely renovated while she waits 


Sales Up With Down. Down. Down 


Profitable specialty made more so 


by Falconer's call-office display 


THE BEST WAY to promote a spe- 
cialty is to put it where the customer 
can see it. 

This conviction has, in most in- 


stances, worked out very profitably 


for laundry plant operators who have 


applied it. And it is credited with the 
current industry trend toward acti- 
vated call offices. 

A number of laundrymen may find 
themselves in the same position as Ar- 
nold Vartdal, Falconer’s 
Cleaners & Launderers in Minneapo- 
lis, Minnesota. Despite the fact that 
the firm advertises itself as the “North- 
west’s largest drive-in laundry” it had 
only a limited amount of call-office 
space that could be spared for other 


owner of 


uses. 

Mr. Vartdal considered the idea of 
installing a shirt unit call office, but 
the unit was larger than the area he 
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had in mind for this purpose. In De- 
cember of last year he found what he 
was looking for: an automatic pillow 
processing machine, compact enough 
to fit into a section of the office with- 
out crowding customer space. 


Customers see processing 


The machine is new in this area 
and Mr. Vartdal felt that people would 
find its operation interesting. Each pil- 
low is run through the machine sepa- 
rately. The feathers are dumped into 
an opening in the top of the unit. They 
are whirled around by high-speed im- 
pellers, fluffing the feathers and re- 
moving the dust. The feathers are also 
exposed to ultraviolet lamps during 
the four-minute cycle to kill the bac- 
teria present. The dust and lint drop 
down into a pan below the machine. 


When the fou minute cyc le 1S fin- 
ished, the feathers are automatically 
blown into a new ticking. This process 
is clearly visible since the unit is pro- 
vided with glass doors. 

Falconer’s used to send out its pil- 
low business, and did an average of 
about 500 pillows a year. Since it has 
put the new machine in operation and 
promoted it, pillow 
jumped to an amazing 200 pillows per 
week. This, as Mr. Vartdal indicates, 
is only the beginning, since the pro- 
motion is scarcely under way. 

Promoting a specialty like this be- 
gan, of course, with installing the 
process out where the cash-and-carry 
customers could see it. The machine— 
with identifying signs on surrounding 
walls and on the window outside—at- 
tracts a good deal of attention and 

Continued on page 38 


business has 
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Here's How You Can Meet 
Those Increased Labor Costs- 





Pocock’s Corner 


In my last 
month's discus- 
sion of profit 
leaks in ironer 
operation, I 
called attention 
to the importance 
of checking pipe 
lines, both to the 
ironer and_  re- 
turn, for possible 
steam pressure loss. Suitable 
steam pressure should never be 
taken for granted. Steam pres- 
sure at the ironer is what counts 
To make sure of proper pressure 
at all times, it is best to have a 
suitable thermometer of the well 
type on the feed side of the 
ironer where the girls can read 
it easily. If at any time it should 
show a temperature below 330 
degrees F., word should be 
flashed to the engineer. Another 
thermometer in the condensate 
line should always read ap- 
proximately the same. Even 
when running at high capacity, 
temperatures on the steam chests 
or cylinders of the ironer should 
never be lower than 315 degrees 
F. Use of superheated steam will 
not solve the problem of secur- 
ing quick and satisfactory dry- 
ing, because superheated steam 
requires a greater amount of 
space than saturated steam, thus 
failing to deliver the needed 
number of heat units per square 
inch of surface. Drying takes 
place by condensing steam, 
rather than through high heat. 
Next month, I shall discuss 
another phase of cutting waste 
and improving efficiency in flat- 
work production. I hope you'll 
be listenin’. 


M. A. Pocock 
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If yours is a laundry handling 1,200 or more sheets and spreads per 
day, you'll be interested in this plan by which you can cut labor costs, 
cut labor turnover, simplify a hard hand labor job and provide a smooth, 
continuous flow of work to the ironers so that production is greatly 


speeded up. 

It's the world-known SAGER SPREADER that accomplishes this 
miracle of increased production and profits. SAGER SPREADERS are 
doing it in laundries all over the world. In every laundry that uses the 
famous SAGER “B” SPREADER, one operator easily performs the work 


formerly done by two or more hand shakers, in many laundries, of three 


or more. 
The SAGER helps solve your 
q labor turnover because SAGER 
, operators like their work they 
stay on the job. The reason is that 

SAGER SPREADERS make what 


was a tough hand labor job an easy 


job. 

No, SAGER SPREADERS are 
not beyond your means. If yours 
is a production laundry, you will 
quickly see that you cannot afford 
to be without a SAGER. There is 
nothing that will take its place in 


View of Sager ‘‘B’’ Spreader. Handles 
1200 to 3000 sheets and spreads per day 


speeding up ironer production. It will quickly pay for itself in saving of 
labor and faster ironer production. 

With the SAGER “B” your ironer can handle up to 3,000 sheets and 
spreads per day. Above that capacity you probably need a SAGER “A”, 
which handles up to 6,000 sheets per day. The SAGER “B” comes com- 
plete with 3 racks, each rack hold- 
ing up to 70 to 80 sheets. It is mo- 
bile and presents no_ installation 
problem. Just move it to location, 
plug in the %4 H.P. motor and start 
making substantial payroll savings 
and getting higher production. 

Write today for full information 
about the spreader which suits your 
needs, and get the names of laundries over the world which have reduced 
their ironing costs from 40°% to 60°% by the use of these machines. 


M. A. Pocock 
1236 Central Ave., N. E. 


Minneapolis, Minnesota 


Please send us full facts about your labor-saving Sager Spreaders 
Firm 

Street 

City 


State 








High speed shirt finishing 


with that 


‘hand ironed’ look 


Here’s how the new Model-CT Formatic Unit carefully 


= A \ 





SLEEVES accurately measured from CUFFS next — regular or 


cuffs to shoulders, automatically on french. Both done quickly, 
Formatic Sleeve Finisher. Bucks ex- easily, on Super-Zarmo Cufl 
pand to fit. Guarantees perfect finish Press. High pressure gives fast 


to entire sleeve including plackets. 


Th 


e 


drving of heavy ply cuffs. 


American Laundry Machinery Company 


COLLARS carefully finished to 


insure perfect Jay and neat 


pearance ot the “most seen’ part 





ap- 


of a shirt. Direct-Upward pressure 


of Super-Zarmo Press dries collar 


quickly, thoroughly. 


Cincinnati 


12, Ohio 














With either 3 or 2 girls, the new 
Model-CT Formatic Unit is job 
rated to produce 50 shirts per 
hour per operator. For modest 


> 


volume start with 2 girls. As vol- 


g 
ume increases, the Model-CT 
Formatic Unit can be instantly 
converted to a 3 girl operation 

no change whatever in equip- 
ment, no repiping. Our new mo- 
tion picture showing how the 
Model-CT Formatic Unit pro 
duces 150 shirts per hour will 
soon be available. For complete 
information call your American 


representative or write today. 


finishes each part 


BOSOM-BODY-YOKE ai! three 


ironed to pertection in one fast opera- 


tion on double-buck Formatic Press. 


Increases production, eliminates sep- 


arate yoke lay—prevents drving out 


and wrinkling of shirts. 


a shirt at rates 





SHOULDERS Fast operating 
Shoulder lroning Attachment (op- 
tional) gives extra quality touch to 
shoulders. No separate lay neces 
sary as shoulders are already in 


place on. buck. 


You can expect more from — 


FOLDING automatic! Trim, hand 


ironed appearance is carefully pre 
served, Makes uniform  conven- 
tional fold. Can be used with any 


tvpe pac kaging 


merican 





Continued from page 34 
people are interested to learn that 
they can have pillows done while 
they wait. 

“Many people hesitate to have pil- 
lows cleaned for two reasons,” Mr. 
Vartdal comments. “Either they are 
afraid they won't get the same feath- 
ers back—and these may have some 
sentimental family value, as well as 
being exceptionally high quality.* Or 
they do not have extra pillows for use 
while the cleaning is being done.” 


Promotional activities 


Route Contest: The drive-in accounts 
for about 40 percent of the Falcone: 
business, 60 percent coming in from 
the nine routes. Mr. Vartdal, accord- 
ingly, ran a six-week contest for his 
routemen, offering three cash prizes 
for the men bringing in the most pil- 
low business. Fifty dollars was top 


prize, 


Consumer Advertising: Three bill 
boards in and around the city adver- 
tised the new service. Newspaper ad- 
vertising and spot announcements on 
the radio, together with mailings to 
customers and bundle inserts, rounded 
out the promotional activities. 


Introductory Offer: A special intro- 
ductory price of $1.79 was put on the 
new process. After it becomes thor- 
oughly familiar in the area, Mr. Vart- 
dal thinks the standard price will be 
in the neighborhood of $2. 

Since the customer is getting a new 
ticking along with the feather reno- 
vating, this price is a moderate one 
and still permits a good profit margin. 

Because pillows are ordinarily used 
right away, sturdy packaging is not 


necessary, 


Other Factors: In promoting a spe- 
cialty, Mr. Vartdal emphasizes several 
points he considers necessary: 

1. The machinery or equipment o1 
the method must be the best possible 
—capable of turning out quality work 
and on a fast, high-volume level. 

2. The specialty must be brought 
to the public's attention in novel ways 
—such as putting the whole process 
on display. 


3. The likely to 


features most 


“Some operators have found it advisable 
to stock quantities of different types of feathers 
This can be a source of additional revenue, but 
ilso can present problems. Unless handled prop 
erly, the loss of feathers during the adding 
process can be quite substantial This service 
requires ar investment in feathers of many 
types. Generally speaking, experience has shown 
that 40 percent of the pillows sent in for reno 
vation are filled with chicken feathers or blends 
Forty-five percent of them are goose or duck 
while only five percent are down-filled, The per 
cent of really good down or feather pillows is 
relatively small.”’ Quoted from the S ce Bulls 

for Members of American Institute of Laun 
dering, Number 490-A 
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please are brought to the fore. This is 
a matter of carefully studying cus- 
tomer tastes, questions, points of in- 
terest, ete. 

Mr. Vartdal estimates that he knows 
by name about half the 10,000_ to 
15,000 customers his company serves 
regularly. He makes a point of spend- 
ing time in the front office so he can 
greet the customers personally and 
talk with them. In this way, for in- 
stance, he is made aware of the fact 
that women customers will appreciate 
a choice of ticking for the pillows 
they bring in. This might seem an in- 
consequential point but actually, Mr. 
Vartdal feels, making sure he has a 
variety of colors and patterns in tick- 
ing is a definite merchandising aid. 
The ticking he offers carries a well- 
known magazine seal of approval, is 
guaranteed feather- and down-proot 
and is colorfast. 

Not only are pillows a good _ profit 
item—and the customer potential un- 
realized—but Mr, Vartdal feels that 
having a talked-about specialty (with 
some flair either in the newness of the 
machinery, packaging, combining 
items for promotion, etc.) is good ad- 
vertising generally. 

The “sidewalk 
who like to watch machinery in action 
(and this is an almost universal in- 
watching the spe- 


supe! intendents” 


clination) enjoy 
cialty process and, by watching, they 


understand and appreciate exactly 
what they are getting. 

“We have a girl operating the ma- 
chine who will explain any phase of 
it to the customers,” Mr. Vartdal 
points out. “They like knowing just 


what goes on. 








NOTICE 


Many states have laws governing 
the manufacture and renovation of 
articles of bedding. Be sure to 
check with your State Department 
of Labor to find out what they are. 
In many instances permits may be 
required and the sterilizing process 
itself may have to be approved by 
the Labor Department. The cost 
of the permits is nominal—$10 to 
$25 per year. 

The law may also require that 
each renovated pillow bear a state 
stamp and a tag giving informa- 
tion about the work to be done. 
That is, what type of filling ma- 
terial was used, whether it is new 
or secondhand, the number of the 
permit, etc. 

In spite of this red tape, the 
pillow cleaning sideline can still 
be a profitable venture. 











Informed customers are good adver 
tising agents, Mr. Vartdal says. They 
amplify the usual word-of-mouth et 
dorsements with facts about produc 
tion and service. The significance of 
this type of advertising is obvious and, 
since it is related to and reflects the 
technological advances in the trade 
Mr. Vartdal felt that his cabinet shirt 
press or sport shirt unit would have 
been good selections for display had 
not size been a prohibitive factor. As 
it is, Falconer’s has built its shirt busi 
ness to a 10,000-a-week average, and 
now thinks added promotional use like 
the pillow machine would have meant 


further increase. 





“| said ‘horsefeathers, dear. 
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ding laundries agree... 
“peas is your best bleach buy! 
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READ WHAT THEY HAVE TO SAY: 


“Becg 

use of Halox, 
More an 'Nvestment 
I've cut One rinse | 


my Savings o 
than a cost 


- and on Some loads 


Santa Ana, 


cence en 


Calitornig 


; 7 -, 
any other bleach; it’s easy to use, gives : y 
its weight in gold.” y -" 
wre 
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>, 
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“Halox has More to offer than 


longer linen life. Halox is worth 


London, Ontario 


he Safes bleach we h Bs , 
bleach on the roel © Nave eve, used. You've 90°F the bes; € 


A 
y. 


i 
a, 


“Halox is + 


“ity ; 


rid 


“‘Halox has stopped customer complaints about holes being wf ¥ 
eaten in their clothes.” 


little Rock, Arkansas 3 eV ps ‘ T~La, 


° , ‘ ry 
Greensboro, North Carolina i U Halox drv bleach in your own laundr: 
aarp a ’ se i A 


| ’ graying, remove 
‘With the i 7 a — + TS to protect linens, end | gray oe 
ith the iron Condition in the water or ! wouldn’t ; 5 | iter nines Cadet teh . . 
be without Halox. It’s Saved me at least Hae ‘ stains be . ete eae f Roepened ova 
‘vandotte represents nig amare 
. ct: Wyandotte Chemicals lager 
esas, ) ) : ; TOS, ri - 
Wyandotte, Michigan. Also Los Nie 
vrance policy against bleach damage : 


; ] ices i meipal cities. 
ve fornia. Offices in prince pal 
goes on my washroom floor. f pial inate ung 


Houston, Texas 


“tT feel as though | have an ins 'F 
with each drum of Halox that each 


St. Louis, Missouri 
—— i = — 7 - — 


“T can definitely Prove to my customers that 


we do not damage 
fabrics with the use of bl. 


each since we went to Halox.” 


7 Buffalo, New York 


aie D) 
“We've Noticed . ' : ihc Cc E | 
eon , J. B. FORD DIVISION 
lust on replacement Costs 2 re VISION 
| SPECIALIZED WASHING PRODUCTS FO 


3 ICALS CORPORATIO 
“This product has helped remove bleach claims | was having in my plant WYANDOTTE CHEM 


due to Pinholing. The whiteness improved immediately. | will not be without ; WYANDOTTE, MICHIGAN a 
. : dotte Halox 
a a a San Antonio, Texos Gentlemen: Please send further information on Wyando 


oa te = = at 6 


‘We like Halox very much. It's so easy to use, and does such an Outstanding 
job for us. Too bad we couldn’t have had a Product like this years ago.”’ Address 


la Crosse, Wisconsin 


é City 
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POSTMARK ADVERTISING: 





If you use a postage meter for your mail 


put your envelopes to 


work as “salesmen’ 














7 YOU CAN DO 
BYS THINGS WITH THIS 
LITTLE SPACE 


, 


Me 








rad oan 


Part Ill ina Series on 


Supplementary Advertising 
By GERALD WHITMAN 


THE MINIATURE “BILLBOARD” 
just to the left of the postmark on 
metered mail represents one of the 
most economical and_best-controlled 
means of supplementary advertising 
available to any business—large or 
small. You can select your audience; 
you can turn your message “on or off” 
at will; you don’t have to pay for ad- 
vertising space. 

There’s only one prerequisite: You 
must use a postage meter, a device 
which in itself offers many advantages. 





Printed by the postage meter in the 
same operation with the meter stamp 
and dated postmark, the postmark ad- 
vertisement enjoys a unique position 
alongside the official postage, and just 
above the addressee’s own name. On 
envelope or package, it attracts im- 
mediate attention, with virtual isola- 
tion from competitive messages. 


Has huge circulation 


Postmark advertising has come a 
long way since it first appeared on 
metered mail back in 1928. It is used 
extensively and with great imagination 

















by big national advertisers and small 
local enterprises alike. These colortul 
little posters Carry their messages on 
nearly nine billion letters and pack 
ages every year, About one-third of 
the postage meters in the United 
States alone are equipped with post 
mark advertising plates to promote a 
product, service or worthy cause, This 
involves a huge “circulation” becaus« 
metered mail now is approaching the 
$900,000,000 mark in annual United 
States postage revenue. 

The emergence of postmark adver- 
tising as a “new” medium can_ be 
traced to its use in promoting the vari 











“SLIM 
FOLD” 


Shirt 
Finish 





Sats aeereees 











SAFE 
COLD 


STORAGE 


SEC.3466 PL &R. 


Numerous laundries use postmark ads to promote special services. The examples shown above, all used by Wallach Laundry in New 
York City, include some of the institutional variety like holiday greetings and length of time in business 
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EPH F & THOMAS mth 








PQ’s first Silicate factory in Philadelphia 


125 YEARS 
OF IMPROVING 
DETERGENCY 








..-_SOAP TO SILICATES 


Detergency was our business in the beginning, for 
soap was our product in 1831. Twenty-five years later 
we made silicate of soda for use in our own soaps, and 
then for other soapmakers who wanted the improved 
detergency for their brands. 

Since 1904 we have specialized in silicates of soda. 
PQ research developed the first free-flowing sodium 


PQ 
SILICATE OF SODA 





ANNIVERSARY 


METSO DETERGENTS | 


metasilicate. In succession came sodium sesquisilicate, 
anhydrous metasilicate and concentrated orthosilicate. 
You know these efficient detergents under our trade- 
mark “Metso.” 

Use Metso with confidence for top performance in 
producing quality bundles, and call on us whenever 
our long detergency experience can be helpful to you. 


PHILADELPHIA QUARTZ COMPANY 


1160 Public Ledger Building, Philadelphia 6, Pa. 


Associates: Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, 
Calif., Tacoma, Wash.; National Silicates Limited, Toronto, Canada 
Distributors in over 65 cities 


TRADEMARKS REG. U.S. PAT. OFF. 


PQ WORKS: ANDERSON, IND., BALTIMORE, MD., BUFFALO, N. Y. CHESTER, PA., JEFFERSONVILLE, IND., KANSAS CITY, KANS., RAHWAY, N. J., ST. LOUIS, MO., UTICA, ILL. 
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Postage meters not only permit the use of postmark advertising but offer other mailing ad- 
vantages: convenience, speed, no stamp losses and ‘‘built-in'’ bookkeeping 


ous home-front campaigns of World 
War II. Thousands of businessmen 
thus made use of this feature of their 
postage meters for the first time. When 
the war ended, they simply put the 
newly discovered medium to work in 
promoting their own products and 


services. 


Don't use it alone 


Because postmark advertising is es- 
sentially a tie-in, or supporting, me- 
it in place of the 

used promotion 
radio, 


dium—never use 
more commonly 
media, such as newspapers, 
television, direct mail, etc. 

It is important to include it in the 
planning stages of your firm’s adver- 
tising program, assign it a working 
role in every campaign and give it the 
benefit of good creative thinking and 
proper timing. 

Don't use 
merely to present a single unchanging 
trademark or institutional slogan over 
True, these little 
postal posters are limited as to art and 


postmark advertising 


and over again. 
copy, but the best of them seem to be 
selling all the time. You must keep 
varying the appeals and services, just 
as you do in other media. 

The manner and frequency of us- 
ing the medium should suit the busi- 
ness, taking into account the variety 
of products or services to be adver- 
tised, the chance to make new ap 
peals and the seasonal opportunities 


that come along. 


Tie in with the seasons 


For the laundry and drycleaning 
business, particularly, postmark adver- 
tising holds many advantages, princi- 
pally because of the extent of serv- 
ices offered and the seasonal nature 
of many of these services. 

The end of the winter season signals 
the time for cleaning and storage of 


items like fur coats, heavy blankets 
and draperies and cold-weather gar- 
ments. A well-timed postmark ad can 
help promote this type of volume. 
Here are other logical times during 
the course of the year when a dif- 
ferent postmark ad can stimulate busi- 
ness: Easter, for sprucing up spring- 
weight particularly coats 
and suits; Memorial Day, as a spring- 
board to summer for the handling of 


garments, 


lightweight suits and dresses and a 
good time for cleaning rugs; Septem 
ber-October, a natural time for get- 
ting winter wardrobes in shape; 
Thanksgiving, Christmas and Neu 
Year's, occasions for laundering table 
linens for festive dining and cleaning 
party clothes for celebrating. These 
are merely a few of the special holi- 
day and seasonal springboards tor spe- 


cial promotions. 


Promote special offers 


Naturally, there are a great many 
other opportunities that may be pro- 
moted by changes in your postmark 
advertising, occasions that do not de- 
pend upon holidays or seasons for im 
petus. Whether you want to push 
shirts, blankets, 
quick-service drycleaning or anything 
else in your list of services, the value 
ot postmark advertising should not be 


economy bundles, 


overlooked—if you are a_ postage- 
meter user. 

Postmark ads can also be used for 
institutional purposes, telling your cus 
tomers and prospects how long you 
have been in business, popularizing 
vour firm’s slogan, sending holiday 
greetings or using a general advertising 
message. 

Undoubtedly, 
other special purposes for which you 
can enlist postmark advertising. One 
launderer-cleaner in Providence, 
Rhode Island, tried a postmark ad for 
a few months requesting the return of 


there may be many 





unused clothes hangers. The results 
from this inexpensive way of publiciz- 
ing his request were startling and he 
plans to repeat it every year. 

Postmark advertising should be 
planned as a real working campaign, 
not as just a single ad or two, and 
always in conjunction with your othe 
advertising channels. For most firms, 
an annual schedule of six bimonthly 
is recommended as a starter, with fre 
quency to be increased or reduced as 
experience dictates. 

Since meters print U. S. 
they cannot be sold outright but are 
leased from an authorized manufac- 
turer who is held responsible for theit 
location, operation and servicing. 


postage, 


Cost is nominal 


Actual postmark ads are produced 
on small metal plates by the manufac 
turer of the meter from copy or art 
work supplied by the user. Thes 
plates range in price from about $10 
to $15 and are easily inserted into 
the meter by the user. Aside from the 
obvious low cost ot the ads, controll d 
“circulation” may be achieved by vary 
ing the ads or by turning the ads “on 
or off” for particular mailings merely 
by turning a dial. 

Depending upon the model of your 
meter and the size of your envelope 
the maximum printing areas of post 
mark ads vary in size from approxi 
mately 11/16 to | n 
height to 11/16 to 1 
width. Postmark ads may be printed 

Continued on page 46 


-3/16 inches 
15/16 inches in 





Requirements for Postmark 
Advertisements 


Since postmark advertisements are 
printed adjacent to an official post- 
mark, they must meet certain sim- 
ple requirements: 

1. They must not contain data, 
text or designs that could be con- 
fused with regular postal markings 
or endorsements, Examples: circles 
resembling postmarks, numerals 
that could be confused with postal 
rates and numbers: legends such 
as “First Class Mail,” etc. 

2. Postmark ads, _ particularly 
those of a campaign, slogan or edi- 
torial character, must not be con- 
cerned with political, sectarian or 
controversial issues; must not call 
for or imply need for governmental 
or legislative action, and must not 
call for support of, by joining or 
contributing to, organizations con- 
cerned with controversial issues. 

3. The ads must, of course, be 
in good taste and must not be 
defamatory or otherwise objection- 
able to any appreciable segment of 
the public. 
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see how simply the new 


Grommet RIP 


and it's by GIBRALTAR, of course. 


“Grommet Grip” is an exclusive Gibraltar fea 










ture that guarantees longer net life. Grommets and 






flexible washers are placed on one side of each end 






of the net. They protect the net from rough and 






sharp edges of the pin Protective washer prevents 






grommet from damaging net. Net can be opened 






to full width without strain 






“Grommel Grip” serves as a guide to proper 


inning and gives added protection to nets but 
| é I 






still permits normal pinning speed. Takes all types 






of pins. 






“Grommet Grip” is standard equipment on all 






Gibraltar “New Governor’ Nylon Nets. Your job- 






ber has them in stock now. By request, they can be 






supplied on the ‘Major’ and “New Manhattan” 
Nylon Nets 










Grommet through one side of net, 
only. Net can open to full width. 
























Washer protects net from grommet. 








Os 
GIBRALTAR FABRICS, unc. 


254 36th Street, Brooklyn 32, N. Y. 
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Gibraltar Nylon Nets Gibraltar Resintex Nylon Gibraltar FWI Pads & Covers 
(Woven & Knitted) Press Cloths & Covers Gibraltar Nylon FWI Cords 


Gibraltar “Datex” Dacron Gibraltar Nylon FWI Tape Gibraltar Nylon Shroud Lines 
Duck FWI Covers ; 
Gibraltar Anti-R-G 
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WITH : 


SPERIDY 


SV / ... more than ever... 


PROSPERITY QUALITY EQUIPMENT, KNOW-HOW AND 
GUIDANCE TAKES POSITION IN THE FOREGROUND 


THE MacINTOSH SURVEY* GAVE YOU THE DIAGNOSIS 


The MaciINTOSH SURVEY and findings of the BUREAU of LAUNDRY and DRY- 
CLEANING STANDARDS make it apparent... yes imperative that the industry 
must offer: 

@ Higher quality washing 

@ Finer finishing of sport and dress shirts 

@ Improved and square-finished flatwork 

@ Special attention to wearing apparel finishing 

@ Neat folding and packaging 

@ Fast service and no shorts or mix-ups 


PROSPERITY GIVES YOU THE REMEDY 





QUALITY WASHING THAT SATISFIES HOUSEWIVES’ PERSONAL PRIDE 


Reasons Why You Can Wash Getter and More Economically : 


@ You can get top efficiency, greater economy and continuous production in washing 
family and bachelor work. There’s no waiting for large washer pay loads. You get 
immediate service in the proper washing of all-type loads that favors a steady, moving 
production flow. 

@ And two-speed washing ...a fast, short cycle for light soil, special formulas for heavy 
soil, fugitives, etc. No-shrink, no-damage washing for woolens and delicate fabrics. 

@ You can set up fast-handling 25-pound battery washing to meet your needs: fully- 
automatic, semi-automatic, and manual machines for either high-speed, low-speed or 
combination washers. 








4 PROSPERITY CABINET SHIRT FINISHING UNIT 


x A MAN CAN BOAST THAT YOUR 
SHIRT FINISHING IS THE FINEST 


Why Not Share Prosperity's Prestige 
tn Shirt Finishing? 


Moulded-to-shape, fully-dried collar. Form-pressed yoke that blends with 
the body. Flat, wrinkle-free buttonhole strip and plackets. Bosom finish 
on sleeves and smooth cuffs. Overlapping, lustrous body and back... 
and precision machine folding. 

Quality shirts from the beginning and up to 100 shirts per hour. 

Wire or write for literature on the Prosperity Cabinet Shirt Unit and the 
Prosperity Complete Shirt Department. 
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PROSPERITY Air-Operated FLATWORK PRESSES 
a ss 


meee ANY HOUSEWIFE CAN TELL ANOTHER THAT 
YOUR FLATWORK FINISHING IS ‘PERFECT’ 


ihe ae Sguare- p$1-4-Die Finishing, Mle Shing Heme, 


7 -. We Crow's-Feet, Ho Dog Ears, 

and Wo Troner Ribbon WMarks 
t —————— Produce a beautiful, lustrous finish on fancy table cloths, napkins, 
—,— , - guest towels and all special linens. No draw, stretch or pull on 


fabrics. 

















Most economical to operate in intermittent or continuous service. No adjustments to 
make and no ribbons to maintain. Light finger-tip operation. Two operators can press- 
finish all types of flatwork with maximum efficiency ...a beautiful flatwork service 
that will make any housewife happy. 








PR PROSPERITY All-Purpose WEARING APPAREL UNIT 
pw 





WEARING APPAREL FINISHING THAT “ 
CAN BRING A HAPPY SIGH OF RELIEF 
TO ANY HOUSEWIFE 


One operator at one station finishes every piece of wearing ap- 

parel, regardless of the type of material or the styling of the piece. 

Finishing costs in ironing wearing apparel have been cut 50%, 

and more, in many laundries using this unit. ¢ 
Adapted to silks, wools, synthetics and mixtures. The most efficient, 
quality-finishing wearing apparel unit ever devised. Most adapt- 

able styling in bucks .. . dry heat, steam and vacuum, puffer irons, 

sleeve board, spray gun and electric iron. 





I PROSPERITY QUICK-SERVICE PACKAGE LAUNDRY PLANT 
x 





FAST SERVICE WITH ON-TIME, FULL-COUNT BUNDLES 
THAT BUILDS PROFITABLE, INCREASING BUSINESS 















Prosperity has the equipment, experience and follow-through 
personnel to set you up in actual operation. 

Wire or write for data on Prosperity Quick- 
Service Laundries and your free copy of 
“The Basic Fundamentals of Prosperity 
Feeder and Package Plant Operations.” 
It’s the most modern application of ma- 
chines and methods for fast service and 
profit. 





AUTOMATIC PRECISION PEDDUCTION TOOLS for LAUNDRIES. 
SYNTHETIC CLEANING PLABTS ond GARMENT MANUF ac gy ‘Ine © 
(J 
Sern oe ac. aw 


jin Office and Factory. Syracuse 1, N.Y. Sales, Service and Ports in Principal Cit 











Continued from page 42 
in their maximum sizes even on small 
envelopes (No. 634, etc.) without 
overprinting the return addresses, by 
cbserving the following precautions: 

1. Keep return address close to top 
edge of envelope and ad will print 
underneath it. 

2. Set return address close to left- 
hand edge of envelope, in al condensed 
type, and ad will print to right of it. 
3. Set return address vertically on 
left-hand end of envelope and ad will 
print to right of it. 

It should be remembered that the 
Post Office Department prefers that 
return addresses be printed on the 
front of envelopes, not on the back 
flaps. 

In preparing postmark 
ments, keep in mind that they should 
be handled as miniature billboards— 
for fast reading. Despite space limita- 
tions, there is opportunity to make a 


advertise- 


real impact. 
Art and layout should be extremely 
simple—sharp, clean and “open” in 


treatment. Show only the essential ele- 
ments; forget all detail. Don’t try to 
illustrate too much. 

Use line illustrations, as opposed 
to screening, not too thick and not 
too fine. Avoid solid blacks, with or 
without reverse lettering or type, be- 
cause large solid areas have a habit of 
blurring and filling in. 

If you plan to use illustrations, draw 
them in black India ink on white 
paper or illustration board, about three 
to four times the actual size of the 
printed ad and in direct proportion to 
the height and width of the final ad 
size. Plan the reduction of the illus- 
tration so that it will still be clear, 
sharp and legible in the smaller, actual 
size. 

Keep your copy as brief as possible. 
Remember that you do not need com- 
pany name or trademark in your post- 
mark ad if they are already displayed 
in your envelope’s return address or 
“corner card.” Lettering and type, too, 
should be sharp and clean, in light or 
medium weight, rather than heavy. 





OUTSTANDING EXAMPLES OF POSTMARK ADVERTISING 
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OSCILLATING LAWN SPRINKLERS 
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Whatever the product, service or cause, postmark advertising is used widely to 
help it. The above examples are considered tops in their particular fields 
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In all-type ads (the manufacture1 
of your meter will supply you with 
samples of available type faces from 
which you can make selections) you 
can emphasize certain words by choos- 
ing different type faces or by employ- 
ing bold face or capital letters. 

It is recommended that bold face 
be used sparingly and only for mes- 
sages of a few words, light face for 
longer messages and medium face for 
average messages. Always remember 
the longer the message, the more dif 
ficult it is to read. It’s not wise to use 
more than 10 words; avoid using that 
many if possible. 

As stated previously, postmark ad- 
vertising can be employed only by 
users of postage meters, The obvious 
question arises: How much mail 
should one have to use a postage 
meter? Perhaps the best way to answer 
this question is to ask another question 
or two: How many calls a day justify 
a telephone? How many letters justify 
a typewriter? The answer cannot be 
made in terms of frequency or volume. 

The use of a postage meter need 
not depend on the number of letters 
a day, but rather on the basic advan- 
tages and convenience of metered 
mail, recognizing that 10 letters can be 
as important to one business as 10,000 
letters to another. Here are some of 


the advantages: 


1. Postal convenience. Prints post- 
age in vour own office for any kind o1 
class of mail. Saves running out of 


stamps. 


2. Saves time and effort. Stamps, 
postmarks and seals all mail. 


3. Speeds mail. Already post 
marked, it needs no post-office facing 
or cancellation, 


4. Stops stamp losses. Ordinary 
stamps are “paper money,” but meter 
stamps are non-negotiable. 


5. Does its own bookkeeping. 
Visible registers indicate amount of 
postage on hand and the amount used, 
providing accurate postage records. 


6. Postmark advertising. Provides 
you with free space on your mail and 
makes it sell for you. 

You don’t have to be a big mailer 
to enjoy the services of metered mail, 
according to one of the leading man- 
ufacturers of postage meters, since one 
out of every five metered mailers 
spends less than $50 a month on post- 
age and one out of every five who use 
the smallest desk size meter spends 
less than $20 a month. 

Whatever your normal advertising 
media may be, if you use a postage 
meter don’t overlook the advantages 


of postmark advertising. 
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it's 


re be) Loy fe 
with 
OZONITE! 









vx easier to use 


Ozonite is ready for instant use—right from 
the barrel or bag to your washers. No pre- 
mixing necessary—the builder’s in it. The 
mixture’s right . . . washing results are tops! 





* easier to train and 
check new washmen 


Even in inexperienced hands, Ozonite pro- 
vides the most thorough dirt removal, white- 
ness maintenance and safety to fabrics. The 
suds level tells your washman when he has 
added the right amount of Ozonite. When you 
see the proper suds level, you’ll know that the 
washing mixture is neither too heavy nor too 
light on soap or builder. 


bain SAVE time, manpower and 
supervision when you start washing 
with scientifically balanced Ozonite. 

A month on Ozonite will prove to your 
complete satisfaction that washing is 
easier—and more economical—with this 
complete soap. Try it! 





> 


* easier to produce 
uniformly high quality 


Because Ozonite itself is a product of uniform 


Washroom Control at its Best! 


quality—a perfectly balanced washing mix- 

ture—it’s easier to turn out work of uniformly PROCTER & GAMBLE, 

high quality when you use it. BULK SOAP SALES DEPARTMENT, CINCINNATI, OHIO 
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CUT LABOR COT EY Erck 


BRAUN UNIT WASH 


WASHER EXTRACTOR 


HERE’S SPACE SAVING AUTOMATION SAVE ON INSTALLATION... 
at its best! save on supplies! 
Braun Unit Wash brings modern automation, three 
specific profit opportunities to the washroom: 
1. A complete washing-extracting and shakeout cycle 


in only 45 minutes. . . with one worker replacing 
three under old methods. 50%, SUPPLIES — 33%. 





Costing less to purchase and less to install, four 
Buffalo, N. Y. laundries report the following aver- 





age savings in water and supplies: WATER — 


2. The most compact unit ever developed, Unit Wash 
occupies less productive floor space, size for size, 
than any other make. FOUR PRACTICAL SIZES... 

3. Capable of carrying up to 10% overloads, plant nd the degree of automation you want 
owners report Unit Wash turns out better quality 


work, in bigger volume more consistently than 
ever experienced before. “washboard squeeze” action is available in 35-40 lIb., 


BETTER WASHROOM CONDITIONS 50-55 lb., 100 lb. and 200 lb. capacities with indi- 


vidual, semi-automatic or fully automatic controls. 


Rugged Unit Wash, with its exclusive reversing 


across the board! Equally important, this fine precision machine is 
Braun Unit Wash takes the tedious backbreaking built and distributed by G. A. Braun, Inc., your 
effort out of loading, unloading. Owners report better assurance of integrity of service and quality of product. 


washroom morale, sharply reduced employee turn- 
over. A dry, clean Braun washroom practically elim- 
inates “down time” from sickness. 


SS es For full details today on the Braun Unit Wash, ask for a representative to call. 


| G. A. Braun, Inc. uw No obligation of course. Simply write 


Empire Bldg., Syracuse, N. Y. 
| Gentlemen: Please send me a free copy of your booklet on 


| how I can reduce overhead and increase my profit margin. 


| 
| NAME.............. a 


rer “¥e 
ay, = 

PE cccccscsscccssions sibennbstesinssticbnnesensemesaeemnomens sncenhatnenintis ; oy, EMPIRE BLDG. 

| ciry ZONE........ STATE......---0.---- | SYRACUSE 2, NEW YORK 
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48 STARCHROOM LAUNDRY JOURNAL 











Pittchlor is a highly stable calcium hypochlorite con- 
taining a minimum of 70% available chlorine. 

It is precision made to highest standards to assure 
you finest bleaching results in every batch. You need 
never run the risk of overbleaching or underbleaching. 
You need never wonder about the solution strength. 
Simply use a 5 Ib. can of Pittchlor for each 40 gallons 
of water. You'll like the performance, mileage, and 


bleaching economy you get with Pittchlor. 


Ask your distributor for it now! 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 


ONE GATEWAY CENTER PITTSBURGH 22 PENNSYLVANIA 


DISTRICT OFFICES: Cincinnati 
Charlotte * Chicago « Cleveland 
Boston * New York « St. Louis 
Minneapolis « New Orleans 
Dallas * Houston « Pittsburgh 
Philadelphia « San Francisco 
IN CANADA: Standard Chemical 
Limited and its Commercial 
Chemicals Division 










? 


OUMBIA-SOUTHER® 


D 
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Pittchlor is packed specifically for laundries in 
3% |b. cans (12 per case). Also furnished in 
5 Ib. resealable cans (9 per case), and 100 Ib. 
and 130 Ib. drums with fully removable heads. 
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CO LLL a 


RIC See 


CLEAWERS 
LAUNDERS 


Here’s the problem: You're 
driving east along Tenth Street 
in direction indicated by arrow. 
You want to continue east after 
stopping in driveway of Rip- 
ley's new drive-through branch 
office located on corner. You 
are not permitted to back out 
of drive. Nor are you allowed 
to cross lanes into path of on- 
coming traffic. What would be 
quickest and shortest way to 
resume your original easterly 





course? 


Can You Solve This Trattice Problem? 


How to get motoring customers to use drive-through facilities 


PATRONS PARKING their cars in accident at worst, or a traffic tie-up at ommending a route which would be 





the manner shown above create a haz- 
ardous traffic condition for themselves 
and others. Since their view of the 
road is restricted in backing out, there 
is always the danger of an ensuing 


best. 


safe and at the same time convenient 


for their customers on wheels. 
The Ripleys sought help in and out 
side the plant but no one could offer 
Continued on page 62 


When John and Frank Ripley of 
Ripley's, Inc., Topeka, Kansas, drew 
up plans for their new drive-through 
branch store they were bafHled in rec- 








A left turn at Tenth will permit 
this loop for southbound motorists 








SOLUTION 


Ripley’s problem was solved by fellow-laundryman 
Leo C, White, owner of Olympic Laundry and Clean 
ers, Port Angeles, Washington. He suggested the 


cloverleaf pattern shown at left. 


Eastbound motorists are urged to resist the impulse 
to drive into the Tenth Street entrance. Instead they 
should proceed to the intersection, turn right and en 
ter the driveway from Topeka Avenue. On leaving 
they will naturally complete a loop that puts them 


back on Tenth and heading east. 


OTHER VARIATIONS ON THE CLOVERLEAF PATTERN 





Riplts’s 








When driving south on Topeka Av For north-of-Tenth motorists who 
enue, make this loop are driving downtown 
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carty-pack 


_ HANDLES 







_.. makes shirts 








Vex easy to carry 








Just tear off a handle and 
apply to bag, package or box! 

Carry-Pack is SUPER STRONG, 

won't slip, 


slack or 
“ips cut your 
\\ | ; 
LZ hand! 
N 


TRY THEM FREE FOR 10 DAYS! MAIL THIS COUPON NOW! 






CARRY-PACK HANDLES 
easy to work with... 


March 15, 1956 





(or any package) 


...Saves you time and 








money, too! 






HERE’S HOW IT SAVES: 


*Costs as little as /2¢! (less than string) 
*Takes less than 6 seconds to use! 

* Eliminates expensive string & wasted paper! 
“Dispensers are loaned, at no charge! 


COCR EHEHEHEEHEHEHEEHEH HEE EEE EHH HEED 


SLJ-3 « 


CARRY-PACK COMPANY, LTD., scHiLter PARK, ILLINOIS: 

Gentlemen ; 
Please arrange for a free, 10 day trial 
Please send me literature and samples 

NAME 

COMPANY 

ADDRESS 

CITY ZONE STATE 


easy to take with! 
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Canadian meeting features fabrics forum, s 


ales building, work simplification and the driver-customer 


Canadian Annual Lures 300 


AN OUTSTANDING SUCCESS. 
This, in short, describes the twenty 
third annual convention of the Can 
adian Research Institute of Launder 
ers and Cleaners which took place at 
the Royal York Hotel, Toronto, Can 
la, January 12 through 14 


id 
The three-day program attracted 


more than 300 delegates from all parts 
of the Dominion and many. visitors 
from the United States. 

The featured speakers were import 
ed and represented some of the best 
outside talent available. 

Institute President W. S 
son called the convention to order and 


Richard 





CRI men inspect model of proposed pilot-plant addition to Institute's offices 


wt 
ho 
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the group got right down to business 
after His Worship Mavor Nathan Phil 
lips, Q. C., extended his official wel 
come to Toronto 

Charles B. Truxal, executive secre 
tary of the Ohio State Association of 
Dyers, followed — the 
“Fabrics Forum.” He 


( leaners and 
mayor with his 
traced the history of problem fabrics 
and told the merchaniser’s delegation 
in the audience what the drycleaners 
were doing to give their customers 
good service. He defined the term 
“serviceability of fabrics” and showed 
garments that were ruined because 
of the use of faulty dye stuff, flock and 
pigment printing, embossing, etc. His 
reference to “Orlon-Dynel” pile coats 
drew the greatest interest during the 
question-and-answer period that fol 
lowed 

The next day Bill Boyd, sales man 
ager, Sanitone Division, Emery Indus 
tries, Inc., got things rolling with his 
speech entitled “Prelude to a Sale.” In 
it he outlined a nine-point program 
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...for drying 
“small bundles’ ’ 


faster...more efficiently...more economically 


When it comes to drying diapers, fluff-dry towels, bachelor bundles, etc. ... 





no dryers do a better job than Huebsch Twin-Cylinder Laundry Tumblers. Each cylinder 


has a capacity of 15 pounds (dry-weight) ... just right for the purpose. 
And a Huebsch “Twin” is only 272 inches wide—a real space saver, whether 


you use them alone or in batteries. 
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telling what management could do to 
increase sales. He urged management 
to avoid a negative attitude, to con- 
duct market maintain 
quality, to establish a good reputation 
based on goodwill, to support trade 
associations, to advertise, to give di- 
effort and to  pro- 


research, to 


rection to sales 
mote sales training. 

Bill McBrien, production manage 
of Holland Laundry Inc., Philadelphia, 
Pa., then took over and told how the 
improvement of plant methods could 
create greater productivity. His speech 
is carried elsewhere in these pages. 

The final day's program saw Willis 
A. Pellerin, chairman of the board, 
Pellerin Milnor Corp., at the speaker's 


rostrum giving his thought-provoking 
ideas on how best to service “Your 
New Customer on Wheels.” Among 
other things he saw “activation” as the 
means of establishing a “no cost” 
branch operation; the one-stop serv- 
ice as a means of attracting more rev- 
enue; the standardization and clarifi- 
cation of vague terms (such as “34 
finish,” “rough dry”) as a means of 
avoiding customer confusion, etc. 

At the busjness session during the 
final day of the convention elections 
were held with the following results: 
W. S. “Bill” Richardson, Crown Laun- 
dry, Sherbrooke, was reelected presi- 
dent; W, J. Henning Jr., Toronto 
Launderers & Dry Cleaners Ltd., To- 


ronto, first vice-president; G. K. Gage. 
Peerless Laundry Ltd., Winnipeg. 
second vice-president; and Miss M. D. 
Daechsel, Canadian Research Insti- 
tute, Ottawa, secretary-treasurer. 

Each morning session began with 
a cup of coffee and a film presentation 
to make sure late risers would not miss 
the opportunity of hearing the speak- 
ers. The idea worked out quite well. 
In addition to the usual get-together 
party, luncheons and grand banquet 
the program also afforded the dele 
gates the chance to visit the many 
laundry and cleaning plants in_ the 
area. Two buses, with hostesses, were 
provided for this purpose. 


—Henry Mozdze: 


Midwesterners Stress Selling. Costs 


“SELLING AND COST of Produc- 
tion” was the theme of the 1956 Mid- 
West meeting held at the President 
Hotel, Kansas City, Mo., February 3-5. 
Harold E. Gordon, retiring president 
of the Associated Cleaning & Laundry 
Services of Missouri, Inc., and oper- 
ator of Cooper Cleaners and Launder 
ers, North Kansas Citv, Mo., presided 
over the meeting. 

Conger Beasley, operator of the 
Pearl-Nu-Way Laundry, St. Joseph, 
Mo., was elected president of the Mis- 
souri organization, and Ed Elam, 
Independent Laundry, Lawrence, 
Kans., was named to head the Kansas 
Association of Cleaners & Launderers. 

Other elected officers in the Mis- 
souri group are: Otto J. Klein, Su- 
perior Laundry and Dry Cleaning Co., 
St. Louis, vice-president; Hubert B. 
Fuser, Spic & Span Cleaners, Boon- 
ville, vice-president; John L. Fisher, 
Kansas City Laundry Service, Kansas 


Midwest officers, left to right, standing: Jack Bates, Bill Reid, Russell 
Johnston, Spencer Baltz. Seated: A. T. and Ed Elam, Harold Miller 
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City, vice-president; Raymond Robin- 
Columbia, 
Robert — T. 


Louis, reelected secre- 


son, Robinson Cleaners, 
sergeant-at-arms, and 
Schwabe, St. 
tary-treasurer. 

Others named to posts in the Kan- 
sas organization are: Harold Miller, 
Miller Cleaners, Newton, Kans., vice- 
president; Russell Johnston, Wichita, 
Kans., secretary; Jack Bates, Jiffy 
Cleaners, Kansas City, Mo., treasurer, 
and H. J. Widman, Kansas City, re- 
elected executive secretary. 


Varied topics discussed 


Topping the list of speakers at the 
convention was Denys Slater, Dallas, 


president of the American Institute of 


Laundering. He discussed recent Fed- 
effect the 
wage 


eral legislation and what 
new dollar-an-hour minimum 
will have on the industry. 


Succeeding speakers and their top- 


Sikiaanks 


ics were J. M. Chisholm, assistant sales 
Sanitone Division, Emery 
Industries, Inc., on “Never Underesti 
mate the Power of Selling”; William 
B. White, director of industry relations 
for the National Institute of Dryclean- 
Many for How Much’ 


Isaacson, director of the 


manager, 


ing, “How 
George H. 
service department, AIL, “Production 
Cost per Unit, New Methods, ete. 
D. E. Tuttle of the laundry research 
department, Procter & Gamble Dis 
Wash 
Carroll 


tributing Company, “Proper 
Practice’; Michael]. 
counsel and director of 


room 
former chief 
employment — security, “Unemploy 
ment Compensation and Its Effect on 
the Small 
Ulbright, industrial consultant of St. 
Louis, Mo., “Laundry Production.’ 
His topic concerned 
quality work at 
what plants are doing to secure vol 


Employer,” and Jean P. 


production of 


minimum cost and 


ume, 


Left to right, standing: Otto Klein, Hubert Fuser, John Fisher, Ray- 
mond Robertson. Seated: Robert Schwabe, Conger Beasley, H. E. Gordon 
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Why 56 Ford Truc 


new savings to your 


can bring 
elivery work 





Most efficient performers On any route 
new 56 Ford Parcel Delivery units. 
Shown: P-350, new 8,000-lb. GVW. 


Cut operating costs with modern 
Short Stroke power! 


All Ford Parcel Delivery units are equipped 
with the new 133-h.p. Cost Cutter Six engine 
the only Short Stroke Six in any Parcel Delivery 
truck! This gas-saving, low-friction engine design 


gives you responsive power with the kind of 


operating economy needed for profitable multi- 
stop delivery work. 





Cut per-unit costs with up to 
450-cu. ft. load capacity! 


You get the capacity you need to plan longer, 
more efficient routes. Ford Parcel chassis take 
custom bodies with up to 450-cu. ft. loadspace. 
And they’ll carry more payload, too. The P-350 
model is now rated for 8,000 Ibs. GVW; the P-500 
for 15,000 lbs. New high-capacity tubeless tires 
are standard. 





Save time and work 
with Driverized forward controls! 


Ford Parcels get the driver’s vote! Their con- 
venient controls, roomy working area and low step 
heights cut driver fatigue —cut delivery time, too. 
And now, Fordomatic Drive and power brakes are 
available at worth-while extra cost on all models 
... for still greater driving ease and time savings. 


There’s new safety, too: a deep-center Lifeguard 
steering wheel and driver-adjustable Orscheln hand 
brake (standard on P-500, low extra cost on P-350). 
For all-around savings, see your Ford Dealer! 
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MORE money-saving features! 


Ready accessibility of engine keeps service labor time and 
costs at a minimum. 

New 12-volt electrical system with low cut-in generator for 
faster starts, better performance. 

Free-turn valves, chrome-plated top rings, autothermic 
pistons and other long-life engineering features. 

Brake life increased up to 33% with new, thicker brake 
linings (P-350). New bigger brakes (P-500). 

New tubeless tires run cooler, give greater mileage, resist 
punctures and blowouts! 

Chassis-windshield models offered in 104”, 122” and 130” 
wheelbases for lower-cost body mounting. 





evolution in Li 


More care and quality 
is put into the design 


and construction of a 
NYLONET than can be 
put into words! 


ONLY VOWEL DARES 
TO DATE EVERY NET to rove 
LOWEST = COST! 


(GUARANTEES Lowest NET COSTS) 


NOW - 


thanks to NYLONETS — you can take the guesswork out of 

costs and know, before you start, that every net will cost you 

less than % of a penny per wash! This guarantee, which is iy 

based on a minimum of 300 WASHES PER NET, means = al ‘ad: 

just what it says. We make it easy to prove how much life s ri 

you ll get from NYLONETS because all NYLONETS are AOI00G Se 
stamped with the date of purchase ... on brass grommets Vl) V0 ( TY 10 
(stainless steel for diaper laundries!) which speed your pinning operation and 

provide longer life to vital pinning areas! Your jobber can supply you with a “test run” of 
12 to 60 dozen NYLONETS with this binding GUARANTEE: At least 300 washes per net. 


STOCKED AND RECOMMENDED BY JOBBERS THROUGHOUT THE U.S. 
SSESUseSeeessscecseceres 


NYLONET CORP., 2075 N.W. 75th ST., MIAMI 47, FLA. REMEMBER: 
There Is 
LAUNDRY Only ONE 


ADDRESS 
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control _ 
your 


business, 


protect 
your 


profits... 


with the 


NATIONAL “CLASS 41” 


Save time, save money. The National 
“Class 41” will cut your accounting 
costs. You can easily adopt this sys- 
tem, which gives greater route con- 
trol and simplifies service analysis, 
whether your plant is large or small. 


Simple, foolproof, fast and efficient, 
it is designed for both cash and charge 
business. 


Control. Locked-in totals and man- 
agement-controlled printed records 
assure strict control over every laun- 
dry and cleaning service. 


Protection. Machine-printed records 
protect office personnel from possible 


confusion. Route salesmen are pro- 
tected from customer doubt or dis- 
trust. Customers are protected 
because they pay only the amount 
that is printed by the National ma- 
chine for their laundry or dry clean- 
ing service. 


Speed and efficiency. These are gained 
by the rapid manner in which tickets 
can be processed, plant work sched- 
uled and route control totals estab- 
lished. Extra hours consumed by 
hand methods are eliminated. 


You can record and validate tickets 
at the rate of 400 or more per hour! 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


989 OFFICES IN 94 COUNTRIES 
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The flexibility of the low-priced 
National ‘‘Class 41”’ makes it ideal 
for any type or size laundry or dry 
cleaning establishment. 


How much time and money can the 
National ‘Class 41” save you in your 
business? Find out by calling your 
nearby National representative. He 
is listed in the yellow pages of your 
phone book. 


*¥TRADE MARK REG. U.S. PAT. OFF. 


SNaitonal 
ACCOUNTING MACHINES 
ADDING MACHINES « CASH REGISTERS 





Any Job Can Be Made Easier 


A production manager outlines 


work simplification techniques 





This address was given by Bill 
McBrien at the twenty-third an- 
nual convention of the Canadian 
Research Institute of Launderers 
and Cleaners which took place at 
Toronto, Canada, recently. 

Bill is the son of a_past-presi- 
dent of the American Institute of 
Laundering and a respected young 
laundry executive in his own right. 
He is production manager of Hol- 
land and St. Mary’s Laundries of 
Philadelphia and Ardmore, Penn- 
sylvania. 

The title of Bill’s speech as origi- 
nally given was “Improvement of 
Plant Methods for Greater Pro- 
ductivity.” 

If you think you have to be an 
engineer to practice work simpli- 
fication in your plant, you will be 
interested in reading this story. 











THE TECHNIQUE of work simplifi- 
cation has been described as “the sci- 
ence of eliminating wastefulness  re- 
sulting from unnecessary, ill-directed 
and inefficient methods and motions.” 

The fact that we have labeled the 
technique a “science” is unfortunate— 
unfortunate because it has led most 
laundry and cleaning operators to be- 
lieve (1) that it can only be applied 
by a trained engineer, and (2) that its 
application is limited to repetitive 
manufacturing operations in large in- 
dustries 

Nothing could be farther from the 
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By BILL McBRIEN 


truth. Medicine is certainly a science 
and, while no layman would attempt 
a brain operation, all of us not only 
treat ourselves for headache, common 
colds, digestive disorders, etc., but 
enthusiastically recommend our reme 
dies to others. 

Why do we insist on neglecting this 
“science” of work simplification? Is it 
because we refuse to believe that 
“there is an easier way to make a 
living’? I personally believe that there 
is an easier way to do anything. 

Using the degree of refinement as 
a basis, work simplification may be 
divided into three phases: (1) process 
analysis, (2) simple motion study, 
and (3) micromotion study. If we 
concede that the last phase is limited 
to the technically 
we still have two-thirds of the job 
remaining to be done by the two peo- 
ple I consider best qualified in our 


trained engineer, 


industry—the man on the job and his 


supervisor. 


Human relations factor 


Before we get down to brass tacks, 
however, let’s discuss the one factor 
that is probably more responsible for 
the success or failure of a work sim- 
plification program than any other— 
that is the human relations factor, Our 
labor force is the biggest single asset 
we have. We prosper or fail in direct 
proportion to the way in which we 
respect and manage that asset. Since 
any improvement in methods requires 
a change, we must consider carefully 
the effect on human nature that re- 
sults from these changes. 

New ideas are resisted not so much 
because they are new, but because 
their adoption entails a change in es 
tablished habits. (1) It requires effort 
to unlearn the old and learn the new 
ways. (2) There is the element of fear 
or dislike of the thing which is not 
understood. (3) There is an implied 
criticism of the old method when a 
new one is proposed. 

All of these factors combined can 


build an insurmountable resistance to 
the very best program ever developed 
Management must be fully conscious 
of its responsibility to patiently explain 
objectives, endure honest mistakes 
during the transition period and share 
savings when they are definitely estab 
lished. It goes without saying that job 
security must be maintained, earnings 
standards 


protected and incentive 


promptly and equitably adjusted. 


Where to begin 


Now let’s actually apply this tech 
nique of work simplification to ou 
own industry. We must have a logical 
starting point for our program since 
we obviously can’t simplify every 
thing at one time. We use four ques 
tions to help us decide this point. 

1. To what extent is the job a bot- 
tleneck? 

2. What percentage of our total ac- 
tivity does it represent—measured in 
payroll dollars or number of employ- 
ees? A 
work department is obviously worth 
more than 10 percent in the collar de- 


5 percent saving in the flat 


partment. 

3. What is the nuisance value of 
the job?—i.e., complaints from em- 
ployees or claims from customers. 

4. How cooperative is the person- 
nel involved? That is, how good are 
our employee-relations in the depart- 
ment? A successful start guarantees 
an even more successful continuation. 

Having which depart- 
ment or process we are going to work 


decided 


on, we next make a Process Flow 
Chart for the operation, This, in its 
simplest form, is merely a record of 
the various steps in a process in the 
order in which they occur, and the 
classification of each step into one 
of three basic elements. 


What to decide 


The basic elements we at Holland 
use are Operation, Transportation and 
Storage. Continued on page 60 
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DOUBLE WALLS DOUBLE WALLS 





36”x18” 
DOUBLE BASKET “‘TWIN” SINGLE BASKET 36”x30” 
42”x42” 


LAUNDRY TUMBLERS GAS-FIRED or STEAM-HEATED 


CISSELL , FEATURES YOU WANT 


GEAR REDUCER 


Cissell-built for precision é * — A i] D N & E D i 


control of each part. 
Equipped with Timken 
Tapered Roller Bearings. 3 , 
Gears and bearings ope- Large volume of air for fast drying 
rate in a bath of oil. 
QUIET, LONG-LIFE Full-width lint drawer on single basket tum- 
OPERATION. No chains hers 

or noisy moving parts. 








Large slide drawer on ‘“Twin” 


NO-SAG BASKET ¢ Each basket in Cissell “Twin” has its individual 


Specially designed to aN fan motor, basket motor, heating unit, and 
withstand rough, day- controls 

after-day use. Extra large | ‘ 
shaft. Constructed to per- . 
mit quick removal - a} - Single basket tumblers have separate fan and 
basket without disturbing | ' basket motors 

drive or bearings. For ac- , - 

cess to basket, simply re- a @ Simple maintenance 
move screws holding front 


panel . . . easy to reach ey : : ALSO AVAILABLE: Cissell Drycleaning Tum- 


i h bl . 
‘nstalled pete west _ blers: Single Basket 36x18”, 36x30”, 42x42”. 














W. M. CISSELL MFG. CO., INC. 


Woltih S215 5 meee @ 4. balla @ 4 
Pacific Coast Office: 4823 W. Jefferson Blvd., Los. Cousalt Your Gobber 


Angeles. Foreign Distributors write Export Dept. — 
Cable Code ‘CISSELL’’. . 
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Continued from page 58 

It should be noted here that we are 
very greatly condensing the scope of 
a program that might be undertaken 
by a paid outside engineering group. 
What we are doing is tailoring the 
technique to fit our ability to apply it. 

Having put down on paper after 
observation in the plant, not from 
memory at a desk, the basic elements 
of the job we are working on, we must 
now focus our attention on each one 
individually and come up with the 
answer to each of the following ques 
tions: 


1. Is the element, or step, really nec- 
essary at all? 


The greatest simplification possible 


is obviously the complete elimination 
of an element. Can it be done? You 
bet it can! 
a. For over 40 years we meticu- 
lously checked customer laundry 
lists, called them if there was a dis- 
crepancy. We eliminated the oper- 
ation entirely and, if any change 
resulted, it was in improvement 
in our customer relations. Some 78 
percent of the customers called 
never questioned our count. 

b. We used to button at least 
every other button on finished shirts 
for more years than I know, think- 
ing that it presented a better ap- 
pearance. Eliminating the step com- 
buttoning the 
found our 


pletely, except for 
collar, we customers 
loved it. The shirt was easier to put 
on and less mussed when it was on. 

c. Other examples of steps which 
might be eliminated are these— 
itemizing bills, giving of receipts, 
turning of French cuffs. 


2. Can the element be combined 
with another? 


further 
subdivided into three parts; i.e., set 
up, perform and clean up, appreciable 
savings can be accomplished by com- 
bining elements. Generally the “set 
up” and “clean up” parts of the com- 
bined element are little more than 
they were for each individual opera- 
tion and only the “perform” part is 
increased. Can we combine elements? 


Since all elements can be 


You bet we can! 

a. By combining the _finished- 
work identification with the air-dry 
identification of our semi-finish bun- 
dle, we realized a labor saving 
(after splitting with the employees ) 
of 44 percent in our plant. 

b. The installation of scales in 
the markers’ bins combines the 
weighing and identifying operations 
with very appreciable savings. 

c. The equipment installation in 
our Saint Mary’s plant combines the 
washing and extracting operations 


and resulted in saving 75 percent 
of the floor space, 50 percent of the 
labor and 30 percent of the sup- 
plies. 

d. Increasing lot sizes is a form 
of combination designed to cut 
down the nonproductive set-up and 
clean-up times required. 

e. Other examples: 
shirt units; pre-positioning of flags 
hanks, napkins; _ sort- 
check-wrap installations; sizing in 
the wheel, etc. 


Subsorting 


on socks, 


3. Can the sequence of an element 
be changed? 


Many 


wherein the over-all efficiency of a 


times a_ situation occurs 
process can be improved by changing 
the order of its elements. For in- 
stance: 

a. Many operators feel that wet 
repairing is an advantage over re- 
pairing articles after they have been 
finished. 

b. At least one major plant in 
New England believes that listing 
after the bundle has been com- 
pletely processed, rather than when 
it is received, is a saving measure. 

c. Other examples: 
in drycleaning and using premarked 

a “pay 


Prespotting 


tags. We are going to try 
as you enter” operation in a store 
to see if we can speed up service 
during peak delivery hours. 


4. Can the element be simplified? 


This test should be applied only 
after the previous three have been 
Because, 


thoroughly investigated. 


when we reach this point, we actually 


enter the second phase of our “im 
plied simplification program.” 
Assuming that we have been unable 
to develop any improvement up to 
this point, we now begin to break 
down the individual process into its 
basic steps. We write the steps down 
in order, beginning each sentence with 
involved. 
Generally, this list will include the 


the verb or action word 


following words: 


Go or walk 
Select or choose 
Reach 

Pick up or grasp 
Hold 

Lift or push 

Put away 


Wherever these words appear they 
indicate an action that can possibly 
be simplified. 

The experienced methods enginees 
will recognize these elements as very 
rough parallels to the “therblig” de- 
veloped by Frank & Lillian Gilbreth. 
A therblig (Gilbreth spelled back- 
is defined as the smallest ele- 
which 
broken down. 

Actually there are 17 of these ele 
an extremely well 


wards ) 


ment into motion may be 


ments, but even 
qualified engineer requires cameras, 
projectors, microchronometers, etc., to 
positively separate one from another. 
We are interested in a practical tech 
nique that we ourselves can use and 
hence this condensed version is pre 
sented. 

When we have 
down and written its description, we 
begin to tackle each element individ 


broken our job 








‘Too bad you miss the STARCHROOM editorials so much. That Hank 
Mozdzer must be terrific!"’ 
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ahd there's a SWIFT SOAP for 
every washroom requirement / 


MEN WORKING is a sign of the times . . . and the housewife isn’t 
exactly loafing. If she’s saving some of /er time and effort by giving 
washday to you... in a bundle... you'll be glad to know that Swift's 
Soaps can help save you time, effort and money. 

That's true because there's a Swift’s Soap for every washroom need 
One to fit the kind and type of soil you're chasing—and one to fit your 
temperature requirements, too! 

By taking maximum advantage of this versatility in washroom prod 
ucts, you can help yourse/f while you help the “boss lady”... to the 
dependable, professional convenience of your service. Write for details 


and remember ... 


For both 
These are neutral soaps made automatic or manual wash wheels 
from the finest tallow and are Use throughout the washing with 
particularly recommended for use out additional soap or alkali for 
in higher temperature washing. effective, simplified results 


Built with carefully 
selected alkalies for gentle but effective low temper 
ature washing. Excellent for soil removal from light 
colors, fugitive colors, rayons, and woolens. Results in 
outstanding whiteness retention for background of 
printed fabrics. 


1Ol ST YEAR 


Zo Sewe Gout Sudusliy (tie 
SWIFT & COMPANY 


SOAP DEPARTMENT 


$115 Packers Ave. Chicago 9, IIL. 








ually using the following suggestions 
as a guide, 


1. Go or walk: Where these descrip- 
tions may be in the layout. 


Example: Work should, wherever 
possible, be delivered to and _re- 
moved from the employee actually 
performing the productive opera- 
tion. Steps can be eliminated by 
adopting unit finishing in dryclean- 
ing department. By having ade- 
quately equipped and arranged 
work stations. By installing an inter- 
com between marker and inspector, 


etc. 


2. Select or choose: Whenever it is 
necessary to make a selection of any 
kind, we immediately introduce the 
element of mental effort on top of the 
physical effort involved. Consequent- 
ly, we increase the fatigue factor on 
any job, There are several methods we 


can use to prevent this. 


Example: Use colors. Different 
colored nets for different processes 
greatly simplify the dispatch opera- 
tion. Keys on listing machines can 
be colored green for wearing ap- 
parel, yellow for flat pieces. Laun- 
dry tickets may be printed on dif- 
ferent colored stock for different 
days. Use different size or shapes. 
Hanks go in small nets. Different 
supplies may be differentiated by 
storing in round or square contain- 
ers, etc. The folding pattern for 
napkins may be simply designated 
by marking the folding tables, so 
that the girl will know that napkins 
of this size should be folded in 
quarters, that size in eighths, ete. 


3. Reach: If we are continually con- 
scious of keeping material and equip- 
ment at the operator's hand we are 
bound to take the backache and head- 


ache out of our jobs. 


Example: Lister layout. Items 
most commonly listed should be 
placed closest to operator, Also 
gravity chutes or conveyors can de- 
liver work directly to or from oper- 
ators without necessitating reach- 


ing 
ing. 


4. Pick up or grasp: Pre-positioning is 
the answer to this problem and all of 
us have used this method of simplifica- 
tion. 

Example: Suspended spray guns 
directly over work, string cutters on 
markers’ tables, spool layouts in 
repair department. 


5. Hold: The human hand is recog- 
nized by experts as being a poor hold- 


62 


ing tool as compared to mechanical 


means. 


Example: Hand action is re- 
placed by vacuum on sport. shirt 
finishing unit. Clamps on finishing 
equipment. And foot treadle release 


on body press. 


6. Lift: It is a self-evident truth that 
it is unnecessary to raise anything to 
its original level that has not first been 
lowered below that level. 


Example: Examine load and un- 
load items that might be eliminated 
by putting storage on wheels or 
conveyors. Just consider how many 
pounds of laundry are lifted and 
lowered and the effort expended 
before the work is ever processed. 
Partitions in washwheels — elimi- 
nate lifting, as do sorting bins ar- 
ranged widthwise rather than ver- 
tically. Watch for increase in reach 
factor here. Heaviest and most fre- 
quently used items should be stored 


closest to worker level. 


7. Put away: Getting rid of the work 
once it is finished is a problem com- 
mon to all jobs. Drop delivery o1 


CAN YOU SOLVE THIS 


Continued fror 


any practical solution to the problem. 
No one, that is, until Leo White point- 
ed out a simple traffic pattern that 
could be easily and effectively applied. 
Mr. White, it might be noted, lives 
almost 2,000 miles from Topeka in 
the state of Washington. A friend of 
the Ripleys, he made the suggestion 
after being asked to look over pre- 
liminary plans for the branch. 

Even though the solution was at 
hand, a problem of this nature cannot 


be corrected over night. The public 


had to be instructed in the advantages 
of doing things the right way. The 
Ripleys tackled it as a matter of con- 
sumer education. 

They prepared newspaper ads, di- 
rect mail pieces and TV commercials. 
And in a subtle way they pointed out 
to their patrons the best way to make 
use of their drive-through facilities 
using Mr. White’s solution. 

In much the same way as we have 
done here, they presented the traffic 
problem as a puzzle. They did no mor- 
alizing on the dangers of improper 
parking. Nor did they plead with the 
public to “please use this route” when 
they came to the branch. 

They simply presented the prob- 








spring snap-back can usually improve 
this situation. 


Example: Conveyors under ope 
ators for drop delivery. Automatic 
ejectors on shirt tables, conveyors, 


slides and chutes. 


In addition to the material we have 
discussed, there are some general tips 
we attempt to apply to all jobs 

1. Can we use toot motions to re 
lieve hand operations? (Such as foot 
operated staplers. ) 

2. Can the hand and arm motions 
we have to use be reduced to a lowe 
classification? (Automatic presses. ) 

3. Can equipment replace human 
effort or skill? 

4. Would a change in supplies sim- 
plity the operation? 

5. What’s new? 


You can appreciate that the mate 
rial we have attempted to cover is so 
extensive that we have been able to 
hit only the high spots. It may be ex 
panded just as your basic accounting 
procedure may be expanded. This 
much I am sure of—if you use it at 
all, you're bound to be better oft 


than vou are now. 


TRAFFIC PROBLEM? 


n page 50 


lem in an entertaining manner, as a 
puzzle, illustrated the solution with 
a few simple sketches, all of which 
implied that this was the way it should 
be done. Management is gratified by 
the number of patrons who apply the 
lessons learned in this way. 


What’s in a name 


If you take another look at Ripley’s 
new branch-office sign, you will note 
that the signature is followed by the 
words “Cleaners and Launders.” While 
many will argue that the word “laun- 
ders” is a verb rather than a noun, the 
Ripleys used it because it fit bette 
with “cleaners’—it has the same let- 
ter count. 

On checking further, however, they 
were pleased to find that a Secondary 
School edition of Webster’s Dictionary 
cited an obsolete usage of the word 
“launder” as a noun. So grammatically 
the sign is correct. By definition it 
means “washerwoman.” (Oh, well, 
how much closer can you get?) The 
local paper thought the story was in- 
teresting enough to make a news item 
out of it. And you just can’t beat that 
sort of free publicity. ([ 
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CUMMINGS-LANDAU manufactures washers that need... 





NO MAINTENANCE! 


Illustrated: mammoth C/L stainless 
steel washer, 126” long, with 
double end drive. C/L washers are 
tailor-made to your requirements 
to suit any size or type of 
extractor, with pocket capacity 

to match your basket size. From 
24” to 64” in diameter, up to 
160” in length and in dry weight 
capacities of 50 Ibs. to 2,000 

lbs. per load. Available with all 
types of pockets, designed for 
maximum ease of loading and 
unloading. It’s the finest washer 
ever made. Get the facts today! 


YV@S 000 we mean exactly that! 


A C/L washer requires no maintenance other 
than periodic lubrication. You don’t need 

a master mechanic to service it. Costly 
break-downs are eliminated once-and-for-all! 





The secret lies in the superb engineering, 

the simple, rugged design. Yes, C/L washers 
mean an end to mechanical breakdowns... 
plus many other exclusive points of superiority. 
Check the partial list at the right—then write, 
wire or phone for the complete C/L story today! 
It's an eye-opener... a money saver! 





© cf. RIGID FRAME * 


Gives YOU pra 
©Peration! 


0 C/t COMPRO. sei + 


bee shell door ossemb/ 
Ont Machines, that's re 


5) C/L CYUNDER 
or STAI 


> indestructible. 3 Sturdy, 
PATENT PENDING 


Ctically 


ie Door Assembly 
y, for Standard or Io 
ally SPlashproof! F 


finest... simplest...most rugged washers ever made 


CUMMINGS-LANDA 


LAUNDRY MACHINERY CO., INC. 


305-17 TEN EYCK ST.eBROOKLYN 6, N.Y.*TEL. HYacinth 7-1616 Cable Address "CUMLAMAC" 
63 


March 15, 1956 

















64 





NO, NO, OPAL! WE DONT USE SANDPAPER 
TO SMOOTH ROUGH SHIRT COLLARS. 





Rough collars truffle customers. But you can’t cover one 


mistake with another one. Keep collars smooth with proper 





press padding, correct extraction and Satinette. 


Of course, quality finishing requires a quality starch. That’s why 
more and more laundries rely on Satinette exclusively. 


It eliminates waste, increases production. 


Your Keever Sales-Service Man can show you how. 


NN 


HALF CORN 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, wheat and other grain products for industry since 1898 
Reprints of this ad are available from your Keever Jobber. 
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Rhapsody in Gellew 


WHAT D’Y’KNOW .. . February 13 
and I saw my first snow of the winter! 
Had occasion to be in Salt Lake City, 
Utah, and down it came. Nearly a 
foot deep overnight. Pretty, but it’s 
nice to be back in sunny California. 
Got to visit a number of laundries in 
Salt Lake City, as time allowed, and 
latched on to several gadgets. 


Dotted Portion 
Removed 


Shirt Damp: Box 





Cross-preces 
Support trel 


Barrel Damp-Boxes 


At the Peerless Laundry in Salt 
Lake City, Ira Kimball and Scott Lin- 
nell showed me a shirt unit damp-box 
they have been using for years. They 
cut down a few wooden barrels that 
had been used to ship soap flakes to 
the plant, and fitted them with legs so 
they'd be at a convenient working 
height for the shirt girls. Damp shirts 
are placed in the barrels and proper 
moisture is retained because of the 
relatively small area exposed to evap- 
oration. A damp net or plastic cover- 
ing over the barrel top keeps the shirts 
damp for a long period. 

The barrel damp-boxes hold a lot 
of shirts, and the rim affords a handy 
support for the collar ends of each in- 
dividual batch as they are being pro- 
cessed through the unit. 

As an added touch the barrels and 
supporting legs have been painted 
white, the same as the rest of the 
plant, so they blend into their sur- 
roundings and aren't the eyesore one 
would expect them to be. 


Feed-Bars For Sheets 

At Salt Lake’s Metropolitan Laun- 
dry, feed-bars are used at the flatwork 
ironers for the sheets going to the feed 
girls. In this case the wooden bars are 
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Stove 
Bolts 
~ Inch wide 


Metal Strap % Pre Handle 


gant 


Flat Side Rides 
on Slide- Bar 


Flat Metal 


Slide - Bar Ticket 


Spring Clamp | 
Holds Sheets Ticket \, (Sheet Bart) 
rigged so they won't tip over while 
being slid forward on the supporting 
bar to the ironer. 

Instead of the ends of the feed-bars 
resting on the supporting bars at each 
side of the ironer, in this plant the 
bars are slightly shorter than the con- 
ventional feed-bars. An inch-wide 
metal strap is fashioned into a sort of 
loop at each end of the bar and has 
an §8-inch nipple of %4-inch pipe 
welded to the end as a handle. The 
strap curves in at a point near the top 
edge of the bar, then goes down and 
under the end where stove bolts hold 
the curved strap in position. 

The flat metal strap rides on the 
support bar as it is pushed toward the 
ironer, instead of the end of the 
wooden bar. This allows the point of 
support of the sheet-laden bars to be 
higher up on the ends of the bar than 
usual, and this prevents tipping. The 
drawing should give you a quick 
picture of the advantage. 


Hamper Bumpers 


Fred Weiss, plant engineer at Earl 
Draney’s pretty Metropolitan Laundry 
in Salt Lake City, was busy prolong- 
ing the life of their wooden bundle 
hampers when we walked in. Seems 
Earl was able to secure a number of 


Army surplus hampers at a time when 
baskets weren't readily available after 
the war, and since the hampers are of 
somewhat different heights the tops 
and sides have taken considerable 
battering. 

The plant engineer is using pieces 
of 2-inch hardwood flooring as a pro- 
tective rim on all these wooden bas- 
kets. After these strips are cut and 
fitted to the sides and ends of each 
hamper, light metal strap is used to 
hold the ends together with nuts and 
bolts. All the wooden hampers will be 
fitted with similiar hardwood bump- 
ers, all the same height from the floor, 
so if there is to be any bumping it will 
be hardwood against hardwood. 


ISt Fold 


— 


Bundle Catried 
fy A00p Made by 


"ed -E£nds 


Commercial-Order Carriers 


This may be a common trick, but 
I had thought every plant used big 
hampers and wooden trucks in han- 
dling its commercial accounts. I know 
commercial bundles are heavy to han- 
dle in and out of the trucks, but I 
always figured they were a necessary 
evil. At Family Service Laundry in 
Bakersfield, California, the commer- 
cial orders are handled much like a big 
bundle of soiled work. No trucks or 
hampers are used. 

Ninety-inch squares of inexpensive 
cover cloth handle the orders. Up to 
40 finished sheets (about 60 pounds) 
are stacked in the center of the big 
squares of cover cloth and the ends 
of the cloth are folded over the top 
of the sheets. The two top ends of 
the cover cloth are then tied in a 
square knot which forms a_ handle 
for easy carrying by the routeman. 
(The big cover-cloth squares, of 
course, are hemmed around the 
edges after they’re cut from the bolt.) 
No more big heavy trucks to fight 
around. [10] 
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NEW YORK, N. Y. — Consolidated 
Laundries Corp. directors have decided 
to exercise an option to purchase the 
linen supply, industrial uniform and com- 
mercial laundry business of Buffalo Gen- 
eral Laundries of Buffalo, it was an- 
nounced recently. This purchase will ex- 
tend Consolidated Laundries services to 
the northwestern section of New York 
State. 


PITTSFIELD, MASS.—Mr. and Mrs. 
Frank M. Corl, Jr., have purchased the 
building at 260 Columbus Ave. which 
houses Sanitary Laundry. 


ELIZABETH, N. J.—Frank Scott, Jr., 
president of Morey-LaRue Laundry Co., 
was elected first vice-president of the 
Union County Savings Bank recently. 


LYNN, MASS.—North Shore Linen 
Service and Laundry Co. was damaged 
by fire recently. Owner Daniel Riley esti- 
mated cost of damage at about $75,000. 


TOMS RIVER, N. J.—A launderette 
and drycleaning plant will be constructed 
on Hooper Ave., near Route 37, Mr. and 
Mrs. Joseph Gumone are the owners. 


ATHOL, MASS. — Acme Laundry, 
1628 Main St., was destroyed by fire re- 
cently, with damage estimated at $15,000 


to $20,000. Manuel and Dorothea Soares 
are the owners. 


ELKINS, W. VA.—Officers and direc- 
tors of the Elkins Laundry Co. were re- 
elected at the annual meeting held re- 
cently, Officers are W. N. Snedegar, 
president; Dr. A. Spates Brady, vice- 
president, and Nunley B. Snedegar, secre- 
tary-treasurer. Directors are W. N. Sned- 
egar, Dr. Brady, M. C. Lacock, Mary B. 
Wills and Nunley B, Snedegar. 


PITTSBURGH, PA.—Notice has been 
given of intention to file a certificate for 
the conduct of Esquire 2 Hour Shirt 
Laundry, 2127 Murray Ave., by Herbert 
and Edythe Neiberg. 


CORNING, N. Y.—Perfection Laundry 
of Sayre, Pa., has opened an office at 
109 W. Pulteney St. 


LITTLE FALLS, N. J.—Little Falls 
Laundry recently received a permit for a 
third story extension to its present plant. 
The laundry intends to build a 32-by- 
102-foot drying section. 





BURBANK, CALIF.—Notice has been 
filed of the intended sale of Burbank 
Laundramatic, 1009 Burbank Blvd., by 











Jack W. and Dolores Williams to Gail 
R. and Clara E. Cook. 


DALLAS, TEX.—Ray A. Ritchie, op- 
erator of Ray’s Washette, 4820 Green- 
ville, has opened C. & R. Laundryette, 
7821 Lake June Rd. in Pleasant Grove. 


TUCSON, ARIZ.—A _ grand opening 
was held at Wash Well No. 2, Stone 
Ave. and Drachman St., by Joe Tofel, 
president. Wash Well No. 1 is located 
on E. Speedway. 


BISHOP, CALIF.—M. P. Merrick, Jr., 
has assumed management of Bishop 
Laundry, 130 E. Line St. 


NORTH HOLLYWOOD, CALIF. — 
James R. and Virginia P. Brent have 
given notice of intention to sell E-Z 
Laundrite & Bell Cleaners, 4375 Tujunga 
Ave., to Jack J. Budiselich. 


MESA, ARIZ.— Handy Laundromat 
and Dry Cleaning has been opened in the 
new East Mesa Shopping Center at 42 
S. Powerhouse Rd., by Mr. and Mrs. 
E. H. Schramm. 


COMPTON, CALIF.—Clarence C. 
Meyer was granted permission to build 
an addition to his laundry building at 
1728 E. Compton Blvd. 


SAN JOSE, CALIF.—Mr. and Mrs. 
James A. Bates have sold M & M Shirt 
Laundry, 477 S. Bascom Ave., to I. T. 
Ford, who will operate it jointly with 
his M & M Launderette. 


LOS ANGELES, CALIF.—Notice has 
been filed of the intended sale of Big 





LAUNDRY BUSINESS 


New York 


five weeks ended 
Feb. 4—1.7% more than last year 


M. R. Weiser ¢> Co., New York 


New Jersey 


five weeks ended 
Feb. 4—3.1% more than last year 


M. R. Weiser & Co., New York 


Southeast 


Dec.—10% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
Jan. 7—19.2% more than last year 


Jan. 14—12.7% more than last year 








Jan, 21— 4.1% more than last year 





Jan. 28—11.2% more than last year 
Feb. 4—14.3% more than last year 


Carruthers & Co., Boston 
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HT RS] in sales 18 straight years 


INTERNATIONAL TRUCKS WITH METRO® BODIES 


For greatly increased 
cubic capacity, check the 
new aluminum- magnesium 
Metro-Lite bodies on IN- 
TERNATIONAL 
Body weight reduced al- 
most one-third. Net pay- 


chassis. 


load weight capacity up 
nearly one-half. Increased 
visibility, full 6-foot stand- 
ing height throughout body. 





CHOICE OF NEW 
METRO-LITE BODIES 
OF ALUMINUM- 
MAGNESIUM... 
OR 

ALL-STEEL BODIES 


MIDWEST 
Cleanews Retailers’ favorite 
“Stop-and-Go” deliv- 
ery trucks, for time-sav- 
ing, money-saving. Choice 
of 18 Metro models, from 
5,400 to 16,000 Ibs. GVW 
Quality steel bodies from 
7'9” to 167", standard or 
flat-back. Wide variety of 
door arrangements, and in- 
terior options. 








INTERNATIONAL Trucks with Metro bodies were 
pioneers in the multi-stop delivery field 18 years ago 
and they’ve been first in sales ever since. 

These big-space, “stop-and-go” units give retail 
truck operators just what they need to make deliveries 
faster, more efficiently, at lower cost. New ideas like 
the introduction of weight-saving Metro-Lite bodies 
have helped maintain INTERNATIONAL Truck leader- 
ship. 

There are still more money-saving reasons why 
INTERNATIONAL Trucks have long been a favorite with 
retailers. INTERNATIONAL Trucks are all-truck built 
to save you the BIG money. No compromise with 
passenger car design. No passenger car engines or 
components asked to do a truck job. 


The result is fewer trips to the shop, less costly repair 
bills — in short, BIG savings in operating and main- 
tenance costs over the years. 

Let your INTERNATIONAL Dealer or Branch show 
you the truck that’s exactly right to shave your deliv- 
ery costs to the bone. 

INTERNATIONAL HARVESTER COMPANY « CHICAGO 


All-Truck Built to 
PP save the BIG money! 


INTERNATIONAL 


- TRUCKS 


Motor Trucks * Crawler Tractors * Industrial Power * McCormick® Farm Equipment and Farmall® Tractors 
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SALES OFFICE: 


Bundle Launderette, 4505 W. Adams 
Blvd., by Lorenzo H. and Dorothea A. 
Walter to Norman Nom Quon. 


LODI, CALIF.—A new $7,000 laun- 
dry, financed through contributions of the 
12 branches of the Lodi Memorial Hos- 
pital Auxiliary, was put into operation re- 
cently. 


WHIPPLE, ARIZ.—The Veterans Ad- 
ministration has announced plans for the 
construction of a laundry building at the 
VA Center. 


LONG BEACH, CALIF.—Dot & 


Gene’s Launderette, 326 E. Market St., 


has expanded its facilities. Eugene Renk 
and his sister, Dorothy Kardosy, own the 
establishment. 


BURBANK, CALIF.—J. L. Nagle has 
given notice of intention to sell Nagle’s 
Automatic Laundry, 824 S. Victory Blvd., 
to C. L. and Marie B. Butler. 


HOLLISTER, CALIF. — Hollister 
Steam Laundry, 421 East St., was dam- 
aged by fire recently. 


Shamrocks pay for themselves 


...in work savings 


... time savings! 


Inside view showing remov- 
able wood drain rack. 


te 





a Shamrock washroom truck #41W 1 







**Mark-O-Merit"’ 


“= a oe oo" 
ee ee oe ee oe se ee 


Looking for greater washroom efficiency ? Equip with modern Shamrock 
No. 41W Washroom Trucks. Operators welcome easier handling of 
wash loads, and freedom from stooping. You can order a complete size 
assortment (3 sizes) for less than the cost of one metal style truck 
Designed with rustproof steel frame, ““Vyntex’’ (plastic impregnated ) 
duck body, controlled drainage with rubber drain hose, and 3-inch 
rubber swivel wheels for easy mobility. Why not order a Shamrock 
No. 41W for tryout, now! Made in 3 sizes: 3 bu.—24x16x14x30" over- 


all; 4 bu 


~28x20x16x30" overall; 6 bu 


30x20x20! 5x 30” overall 


Manufactured by MEESE, INC., Office & Plant, Madison, Indiana 


NEW YORK—F. R. Tyroler, 55 West 42nd St., PE 6-0615; ATLANTA— 


W. E. Petway, 2577 E. Densley Dr., North Decatur, Ga., CRescent 7612; 


FORT WORTH—YV. M. Hooton, 


4220 Normandy Road, Tel. Lockwood 


6564; WEST COAST—Petersen-Daniels, Inc., 3311 Beverley Blvd., Monte- 


bello, Calif., RAymond 3-7003; 
Pa., Cable Address, ‘‘Natly.”’ 
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Export Mgr,—R. A. Auerbach, Easton, 





PORTLAND, ORE.—Wren L. Wright 
and Alvie C. Long have opened 1-Day 
Shirt Service and Laundry, 7919 S.E. 
13th Ave. The firm was formerly oper- 
ated by Henry Price. 


DALLES, ORE.—Harry Lang, former 
manager of National Laundry, Portland, 
is now sales manager for Service Laun- 
dry. 


CUT BANK, MONT.—Albert Carter 
and Keith Leavitt, operators of COD 
Laundry and Cleaners in Shelby, have 
purchased Mac’s Vogue Cleaners, The 
new owners will operate the business as 
Vogue Laundry and Cleaners. 


YAKIMA, WASH.—Harold H. LeCain 
has sold North End Laundromatic to 
H. M. and Vivian W. Madsen. 


WEED, ORE.—New equipment has 
been installed at Weed Laundry and 
Dry Cleaners. Mr. and Mrs. James Fruzza 
are the owners. 





FOWLER, IND.—Donald Stockment 
has purchased Fowler Laundry and Dry 
Cleaners, S. Adams Ave., from Paul Nie- 
lander. 


ST. PAUL, MINN.—At the annual 
meeting of the Minnesota Institute of 
Laundering and Cleaning held in St. 
Paul on January 21 and 22, James Brown 
of Mankato was elected president. James 
G. Pruett, vice-president and general 
manager of Pruett’s Laundry and Clean- 
ers, Rochester, has been elected secre- 
tary-treasurer. 


TIPTON, IND.—Arthur Smitson re- 
cently marked his sixty-second year in 
the laundry business. Mr. Smitson has 
operated Smitson’s Laundry for about 45 
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Purkett’s New 12-Ring 72-inch 
Pre-Drying Conditioning Tumbler 
Statters ALL Past Performances! 


moisture content 
removed in only 5 
min. tumbling time. 


35% more heating coil 
surface. 


2—8” vents eliminate 
the heat and lint 
output menace. 


5” Blower more powerful 
ove ESCM. 


Uses only 7 B.H. P. per hour. 


(stingiest power user you ever saw) 


These are some of the sensational improvements in 
the new 72’ PCT* making it positively essential 
for top operating efficiency in large flatwork and 


garment conditioning operations. WHE 35% more heating 
' Hijm surface with the 
And the beauty of it is that there are optional fea- ux Die aa: Yn: 00t 


tures to suit the individual needs of each plant. i Say — 
For example: If you do not need as heavy a heat 

volume as supplied by the 12-ring coils, you may 

still have the popular 9-ring coil tumbler. 


Or again, if you do not need the two 8-inch moisture fo. 
and heat vents, your PCT* can be furnished with | ee Unloading position 


perforated metal doors. > | shows powerful 
e % 5’ Blower; also re- 


ALL of the features of the PCT* fully described in | AME) movoble cleaning 
a new folder which we shall be glad to send upon en lf ; “door” to get to 
request. Write for your copy today. . coils. 


* PRE-DRYING CONDITIONING TUMBLER 


Purkett equipment is sold by ALL Major Laundry Machinery Manufacturers and by 


Med pyRnett PURKETT MANUFACTURING COMPANY 


Joplin, Missouri 


DEPENDABLE PRE-DRYING CONDITIONING TUMBLERS 
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years in its present location at 121 S. 
Independence St. 


NASHVILLE, ILL.— Mr. and Mrs. 
Robert Beek have opened a laundry in 
the Maxwell Bldg. The Beeks also oper- 
ate Drive-In Cleaners. 


FRANKFORT, IND.—Robert F. Bau- 
man is the new owner of the automatic 
laundry at 251 E. Walnut. Walter Honey- 
church is the former owner. 


CINCINNATI, OHIO—Extension of 
the laundry building at General Hospital, 
with all new equipment, is well under 


way. 





MANTENO, ILL. — James Bourland 
has opened Manteno Launderette, Locust 
and Adams St. 


LAPORTE, IND.—New drycleaning 
equipment has been installed in Schafer’s 
Laundry and Dry Cleaning Co., it was 
announced by George J. Gillen, manager. 


SIDNEY, OHIO—A new shirt pressing 
unit has been installed at X-L Laundry, 
909 Wapakoneta Rd., it has been an- 
nounced by James Houck, manager. 


GRANDVILLE, MICH. — Michigan 
State University will have an addition to 
its laundry building in operation next 


5 shirts for the cost of 3! 
with Non-congealing Crown 5 oz. Starch 





Cooks satin-smooth in 5 minutes... gives better starching, lower cost 


Staley's non-congealing Crown 5 oz. Laundry Starch pene- 
.. gives you more starching for each 
dollar! And Crown Starch contains STA-FRESH ... for 
that light sunshine-fresh aroma that makes a strong selling 
Bluing added for sparkling, 
whiter whites! Try a drum of Crown Laundry Starch now 


trates fabrics evenly 


point with jour Customers 


and prove these money-making advantages for yourself. 
Or see your Staley Representative for more details. 


A. E. Staley Manufacturing Co., Decatur, Illinois 


—wshhiWw 


CROWN: 


5 OZ. STARCH 
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QUALITY LAUNDRY PRODUCTS 


Staley's manufactures a 
complete line of commercial 
laundry starches for sizing 
at various concentrates and 
for all types of laundry work. 








fall, laundry manager Chester A. Harger 
has announced. 


ROCKFORD, ILL.—Construction is 
under way for Ace Laundry and Dry 
Cleaning Co. at 1000 W. State St. 


SPARTA, WIS.—Mr. and Mrs. Len 
Garske have sold Laundromat, 422 Wis- 
consin St., to Dale Wearnecke. 


RUSHVILLE, ILL.—Mrs. H. T. Jones 
has opened the Rushville Laundry-Ette 
at 107 S. Liberty St. 


WORTHINGTON, OHIO — Bob De- 
Witt has purchased Economy Laundry 
and Cleaners at 625 High St. 


DES MOINES, IOWA — Howard 
Young has purchased John’s Laundromat, 
located at 408 Elm = St., West Des 
Moines, from John Dalrymple. 





MARTINSVILLE, VA.—Arthur Fagg 
has purchased an interest in County- 
City Laundry and assumed duties as its 
president and production manager. Other 
officers are W. E. Roadcap, vice-presi- 
dent, and J. E. Zentmeyer, secretary- 
treasurer, 


ST. PETERSBURG, FLA.—Soft Water 
Laundry has opened a pickup station in 
Five Points Shopping Center, Ninth St. 
N. and 34th Ave. 


FT. PIERCE, FLA.—An_ expansion 
and modernization program started last 
August has been completed at Warren’s 
Laundry. The firm, owned by W. T. War- 
ren, is located at 131 N. Third St. 


FT. LAUDERDALE, FLA.—At a 
dinner meeting recently, which highlight- 
ed the local observance of Jaycee Week, 
Robert Stephens, office manager of War- 
ren Laundry, was presented the Distin- 
guished Service Award by the Ft. Laud- 
erdale Junior Chamber of Commerce. 


CLEARWATER, FLA.—M. H. Wol- 
frey, who opened the Carib Launderette 
at 1162 Cleveland St. two years ago and 
recently sold it, has repurchased his busi- 
ness. 


TAMPA, FLA, — Darby One-Hour 
Cleaners and Laundry was recently 
opened in the North Gate Shopping Cen- 
ter, 8800 Florida Ave. Ben E. Darby is 
president of the firm. 
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HOW HOT IS YOUR PLANT? 


IF production fell off—IF employees complained—IF 
claims increased then this message is for you. It tells 
all about the “EURECO” Spot Cooling System— 
what it is, how it works and what it can do for YOU. 


To cool the entire plant is impractical due to excessive 
cost. It is also undesirable due to cooling of the pro- 
ductive equipment. The answer is spot cooling, where 
the operator only is blanketed by cool air. 


BENEFITS TO YOU: 


This method of ventilating will greatly improve man- 
agement-labor relations. There will be no “time loss” 
due to excessive heat, claims will be reduced, there’ll be 
less turnover on good plant personnel, and production 
and efficiency will be increased. 


BASIC DESIGN: 


The basic design of the Eureco Spot Cooling System 
is the result of surveys made in a great many laun- 
dries. It was found that outside air was from 20 to 47 
degrees cooler than air in the plant. This system brings 
clean fresh air from outside and distributes it to in- 
dividual work stations inside the plant. It reverses the 
old conception of plant ventilation as now practiced. 


AIR DELIVERY: 


The system supplies a pre-determined volume of fresh 
evaporative cooled outside air delivered at a velocity 
of 2500 to 3500 feet per minute. The amount delivered 
is determined by the problem posed by each individual 
plant. No two plants are alike. 


AIR DISTRIBUTON: 


Evaporative cooled air is distributed through high- 
pressure main conduits to smaller branch conduits 
that terminate at work stations. Each branch conduit 
is equipped with a positive cut-off valve and an ad- 
justable nozzle. The cut-off valve adjusts the air 
volume and the nozzle directs the air flow in the 


desired direction. 
SALES AND SERVICE: 


FLA. & GA.—James E. Cox Co. 
Atlanta, Ga. 
INDIANA—R. M. Cherry Co. 
Indianapolis, Ind. 
KENTUCKY—Yarbrough Supply Co. 
Louisville, Ky. 
TENNESSEE—Yarbrough Supply Co. 
Nashville, Tenn. 


(Exclusive jobber territories open) 


HIGH PRESSURE FAN: 


The Eureco high pressure fan is not a stock item. It 
is designed and built to meet the needs of the individ- 
ual plant. It will, however, maintain a constant static 
pressure of as much as 434” and will receive only the 
amount of air that it delivers. If all of the individual 
cut-off valves were suddenly fully closed there would 
be no effect on the fan as it is designed to cope with this. 


COOLER: 

The evaporative cooler is equipped with a recirculat- 
ing pump which supplies water to the filters through 
which all intake air passes. This water cooling lowers 
the air temperature 10 to 14 degrees. 


FLEXIBILITY: 


Design of the system results in uniform flow of air 
throughout the plant regardless if one or all valves are 
open. The system is flexible so that (1) outlet valves 
can be added or removed as desired, (2) outlet valves 
can be changed to new locations, (3) additions to the 
system can be made by extending the main conduits 
or adding branch conduits. These changes can, in most 


cases, be made by the plant maintenance crew. 


COST: 


Based on twenty years of operation, the system in- 
cluding initial installation and operation (with allow- 
ances made for possible repair) costs about 3¢ per day 


for each employee. 


THE “EURECO” SPOT COOLING SYSTEM is 
designed and manufactured by a company devoted 
solely to the ventilating problems of laundry and 
cleaning plants. We will be happy to furnish a list of 
plant installations. For further information MAIL 
THE COUPON and avoid FUTURE HEAT HEAD- 
ACHES. 





EURE AND COMPANY 
Box 221, Edgewater, Md. 


Yes, I'd like more information on the ‘‘EURECO" 
Spot Cooling System, with no obligation to me. 


PLANT 
ADDRESS 


BY 











PAID ADVERTISEMENT 


March 15, 1956 








Engineering Section 








First step is to fluidize the 
bed with a controlled back- 


wash terial 








The second step is to regener- 
ate the ion in exchange ma- 


REGENERATION CYCLE 








Yo Rinse 
woste ntet 
Regeneront 
sahstion 
Flusdized 
exchange 
moterial Settiad 
- exchange 
moter al 
To 
intet woste 
BACKWASH REGENERATE RINSE 
FIG. 1 FIG. 2 FIG. 3 


excess regenerant 


Third step is thorough rinse 
to remove accumulated dirt, 


hiqued 











Treoted 
hig 


To 
woste 


SERVICE 


FIG. 4 


The ion-exchanger unit is now 
ready to go back into service 








Tips on fon Exchanger Care 


Proper maintenance is key solution 


to 


NO ONE CAN ARGUE the merits of 
the old adage, “An ounce of preven- 
tion is worth a pound of cure.” Least 
of all the average laundry plant oper- 
ator. But as new tools and new equip- 
ment keep coming into the plant— 
many of them fully automatic—the 
laundryman isn’t quite sure whether 
to keep hands off (and hope for the 
best) or try to forestall trouble. 
Today’s new ion-exchange units for 
water softening are in this new-tool 
category. From the outside they are 
cylindrical tanks. On the inside they 
are filled with granular or bead-like 
particles which, of course, are the 
working elements. These beads usu- 


72 


many 


By JOSEPH C. McCABE 


ally rest upon a suporting bed of in- 
active material. 

It must always be remembered that 
an ion exchanger is not rated by the 
volume of water than can_ pass 
through it in a given period of time, 
but rather by the number of ions, soft 
for hard, that the unit can exchange 
before the ion exchange beads become 
“exhausted.” Herein lies the answer 
to preventive maintenance for ion ex- 
changers. 


Keep records 


The best and least expensive way 
of avoiding unexpected difficulties is 


water-softener problems 


to know the telltale signs that mean 
trouble. You can recognize these signs 
by keeping records. Here’s what you 
need to know: (a) the ion contents 
of the raw water reaching the ex- 
changer and the softened water leav- 
ing it, (b) the gallons of water treat- 
ed from start-up, (c) the pressure 
drop across the bed of ion-exchange 
beads, and lastly (d) the amount of 
regenerating liquid used each time 
the beads are recharged. 

Armed with this information 
the manufacturer's recommendations, 
anyone can give an accurate estimate 
of how much more capacity is left in 

Continued on page 74 


and 
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Nicholson steam trap capacity gives you... 


faster, more effective 
condensate removal 


Nicholson capacity is greater than that of any other trap of 


the same size. And, greater capacity—right across the board— 
means the Nicholson trap discharges condensate and air from 
washing and ironing steam lines and equipment faster, more 


effectively. 


Write, today, for your copy @ powerful valve action—big husky bellows. 


of new Bulletin 10-55 for @ positive shut-off—finely ground valve and seat. 


detailed information 
@ high capacity—effective use of large orifice. 


@ each unit service tested—with steam. 


When less than the best won’t do, specify Nicholson. 


PSP OM NICHOLSON ov/ Canyay 


TRAPS * VALVES * FLOATS * METAL PARTITIONS 
LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


14 OREGON STREET, WILKES-BARRE, PA. » SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 
73 


March 15, 1956 









Continued from page 72 
the original ion-exchanger material. 
You may find it pays to get an ex- 
pert to go over such a report regu- 
larly and guide you in maintaining 
ion-exchanger performance. Since this 
is not always feasible, here are some 
check points which will guide you in 
getting the most service from your ion 
exchanger. 


Recharge correctly 


Perhaps the most important and 
most frequent operation for sustaining 
good ion-exchanger performance is the 
ritual of regeneration (Figs. 1-4). In 
this operation the first thing required 
is to backwash the bed of ion-ex- 
change beads. To do this a stream of 
water is fed back up through the 
beads in a direction exactly opposite 
to the usual flow. This operation is 
more or less similar to the reverse 
flush employed in cleaning automobile 
radiators. The rate of reverse flow is 
strong enough to fluidize the bed, so 
to speak, and the individual beads are 


made to float in the backwash bath. 
Save $9,040 A Year Foreign material that may have 
formed around the beads during the 
4 regular operating run is washed out 
By Cutting Steam Cost In Half the top of the tank to waste. 


Next the now-scoured ion-exchange 





@ These two 200 HP Powermaster Packaged Automatic Boilers are beads can be rejuvenated or regener- 
saving 50°, of steam costs annually for a large clothing manufacturer, ated to their full initial strength. In 


this phase a regenerant solution, usu- 
ally caustic soda, 1S passed down 


Completely factory-assembled and fire-tested Powermasters have through the ion-exchange unit. This 
world-wide acceptance as dependable producers of low-cost steam or solution —— ned panne oppo- 

. . site o » action that takes place i 
hot water. Now, youcan get the cost-saving advantages of Powermasters ite of the acti - A genie 


cope the regular run between the water 
‘ > * Daviac-Von-SAVE Purcehace : ; 
in your plant or building on the O&S Pay-as-You-SAVE Purchase ond the woeuhines wattle In 


while providing hotter, drier steam for processing and heating. 


Plan that lets you pay for your new boiler out of its own savings. brief, the regeneration process re- 
Here is why steam costs go down when Powermasters go in: places unwanted ions with wanted 
ions. 

* Low-cost, space-saving * Clean, quiet operation Lastly, the unit undergoes a thor- 
installation & Smokeless combustion ough rinse, preferably with a neutral 
* Instant response to load * O hf solution, to free the beads of reaction 
changes _— wee responsibility for products and any excess regenerant 
complete unit solution that may be clinging to them. 


* Quick fuel change-overs 


* Clean, dry steam * Nation-wide factory-trained Once the rinsing is done, the unit is 
* Fully automatic operating and representatives ready to be returned to service. 
safety controls * Pay-as-You-SAVE Purchase 


* High fuel economy at all loads Plan Common problems 


Nat oe : : Despite frequent, thorough regen- 
Write for Bulletin 1220 and have a representative explain sete saggy. 5 BS 
eration it is still possible that an ion 


why it pays to modernize with Powermaster. exchanger may not behave satisfac- 
torily. The water may be harder than 
before. The flow of water through the 


® unit may be slower. Or the need for 
regeneration may be more frequent 
than it used to be. 


PACKAGED AUTOMATIC BOILERS 


In sizes to S00 HP; pressures to 250 psi. 






Hard Water: If the water leaving the 
exchanger is harder, there are rela- 


ORR & SEMBOWER inc tively few reasons to account for this. : 
9 ® Some of these reasons may have noth- 
Established 1885 * Morgantown Road, Reading, Pa. ing to do with the exchanger itself. ' 


Such a situation could develop if the 
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Building Water Treatment Systems 
is a man-size job! 





Having been in the water conditioning business for 
nearly fifty years, we know that every water treatment 
job is a challenge. In this business, you can’t send a 
boy to do a man’s work. 

Since 1908, Elgin has been designing, building and 
installing water conditioning equipment for thou- 
sands of purposes in hundreds of industries, institu- 
tions, municipalities and commercial establishments. 
Naturally, during that time, we've built up a backlog 
of experience and water engineering skill second to 
none. Asa result, the name E/gin has become synony- 


mous with superiority in the field of water condition- 
ing — whether softening, dealkalizing, demineraliz- 
ing, deaeration, degasification, chemical treatment. 
Elgin makes it a policy to meet every water treat- 
ment problem with concentrated attention. You can 
feel sure — when you bring your problem to us — 
that all the experience and knowledge at our com- 
mand will be at your disposal. Talk over your water 
treatment problems with your Elgin representative. 
Or write us direct. We can help you! 


ELGIN SOFTENER CORPORATION 


150 No. Grove Avenue, Elgin, Illinois 


Representatives in Principal Cities 


In Canada: G. F. Sterne & Sons Ltd., Brantford 


wie 


SOFTENERS JON EXCHANGERS FILTERS DEIONIZERS DEALKALIZERS LIMECOAGULATORS DEGASITORS DEAERATING HEATERS 
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HOW CAN YOU GET 
50% MORE FLOW 


CE «+e from your present Joobite soptencr? 


EASY Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 





per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


use it right now. 


HUNGERFORD & TERRY, inc. 











A Boiler Is Not An Airplane 


An aircraft designer must sometimes sacrifice strength for 


speed and maneuverability —-but boilers are different. In a 
boiler, you can have maximum strength and top performance, 
too. When heavy construction means greater reliability, 
longer life, there's no reason to accept a flimsy, light-weight 
boiler. Particularly when Leffel boilers give you that extra 
heavy, extra strong construction at no extra cost. 

So before you buy any boiler, compare it pound for pound 
with a Leffel boiler of the same capacity. But be sure you're 
comparing actual ability to produce, not just inflated ratings 
and fancy promises. You'll find that the Leffel boiler will 
give you more capacity for your money. And because of its 
far greater weight and strength it will work for you more 
reliably, for years longer and at much lower maintenance cost. 


For the complete story, write today for your free copy 
of Bulletin 236. 


JAMES LEFFEL & COMPANY 


DEPT. L 
SPRINGFIELD, 


OHIO 


CLAYTON 8, NEW JERSEY 





raw water is bypassing the unit through a faulty valve, or if 
it is leaking into the outlet line in some fashion. The faulty 
valve can usually be detected readily but outside leaks are 
sometimes difficult to find. If (and that is 
what such raw water leakage would be called) is suspected, 
then send samples of the ion-exchange material to the man- 


contamination 


ufacturer for testing. 


Channeling: A fairly common cause of poorer quality water 
can, however, be traced to the exchange unit itself. This 
may result when the bed is badly upset or disturbed (Fig. 
5B). An upset bed can lead to channeling. Such channeling 
grows and by its very nature continues until a complete 
“short-circuit” is created. In this case the raw water flows 
right down this channel to the exchange outlet and avoids 
practically any contact with the exchange material. 
Channeling comes about by a varying resistance to flow 
at the upper face of the exchange-material bed produced by 
an uneven density of exchange beads within the bed itself. 
The water naturally distributes itself in response to this re- 
sistance. With a greater flow through one part of the ex- 
change bed than another, the stronger flow pushes aside the 
exchange beads and hills and valleys from within the ion- 
exchanger bed. Furthermore, the exchange material in the 
path of the factor flow exhausts more rapidly because it 
comes in contact with more water. Subsequent backwash- 
ings, surprisingly enough, tend to compound the problem 
because the backwash water cuts up through the low-re- 
sistance valleys and packs the bed even more unevenly. 
How can you avoid channeling if the forces that create 
it are as fundamental as water seeking the path of least re- 
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sistance? Normally, when an exchange 
unit is cut into service the supporting 
bed and the ion-exchange material 
have been properly sifted and dis 
tributed so that the ion exchange-bed 
surface presents a uniform resistance 
to flow. But operating shortcomings 
upset this ideal situation. Here are 


some of the points to guard against 


(a) Too heavy a backwash _ rate 
churns up and intermingles the sup- 
porting bed and exchange-material 
bed. The manufacturer can recom 


mend the proper backwash rate. 


b) Surges in pressure during back 
wash cause the bed to tumble in- 
stead of lift evenly. The tumbling ac- 
tion so set up redistributes the bed 
in an uneven fashion. A pressure re- 
ducer or surge eliminator at the back- 
wash inlet can solve this difficulty. 


c) Too long a service run or too 
strong a service flow causes the bed 
to pack down. Physically poking and 
loosening the exchange material can 
offset this. Certain fully 
regenerating ion exchangers are cy- 
cled so that when the pressure drop 
across the exchange bed goes to 5 or 


automatic 


10 p.s.i. above the pressure drop at 
the start of the service run, backwash- 
ing begins immediately. 


d) Cementing together of exchange 
material. This is 
brought about by precipitation from 


believed to be 


too strong a regenerant solution, 


(e) Crusting at the top of the bed. 
This must be broken. The only cure 
is to put in external filters to remove 
the cement-forming materials in the 
raw water. 


(f) A failure in the strainer system 
at the bottom of the exchange unit. 
The entire unit must be unloaded and 
the strainer system repaired. (Later in 
the article we will detail a suggested 
tank unloading procedure.) 


Slow Flow: A marked slowdown in 
the flow of water through an ion ex 
change unit is almost always caused 
by factors outside the unit. The diffi 
culty may be with the incoming wate1 
supply pressure or with restrictions in 
piping or valving supplying the tank 
or removing the treated water. 


More Frequent Regeneration: [1 
those cases where it is necessary to 
regenerate the ion-exchange bed 
more often, certain precautions should 
be observed. The first is to see if the 
incoming raw water has changed in its 
chemical makeup. The next obvious 
check point is to make certain the 
regeneration cycle is correct in both 
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procedure and time, and that the re rod keeping it as nearly vertical as 


generant solution is the right one possible, If it is necessary to get into 
chemically, for the job at hand the unit, lay a flat board on top ot 
If the 


proves flawless, examine the exchang 


regenerating — procedure the exchange material for a platform 


while probing. Avoid stepping on the 
internals. Check for visible troubles regenerant distributors. 
like slime, foreign material on top of Check exchange-material depth at 
several points to determine whether 
failure in the regenerant distributo1 1) the bed depth is OK and (2) sup 


porting mate rial is not upset Fig. 5B 


the bed, uneven bed, and mechanical 


See if regenerant solution is evenly 


distributed over the bed, by introduc You should have no difficulty in feel 


ing water through the inlet distribu ing the bottom of the exchange mate 


r 


tor. The spray pattern should be sym rial, since the rod will stop when it 


metrical. If not, clogged fittings are contacts the coarser texture of the 
indicated. 


Probe the bed with a thin metal 


supporting material 
Continued on page 92 


Se —s« AIR CONDITIONING 
FOR LAUNDRY AND DRY CLEANING PLANTS 


=~. 


Mr. Harold Bender, General Man- 
ager of the Swiss Cleaners, In- 
dianapolis, Indiana, says: “| have 
seen a temperature reading in 
my plant of 120 F. at the hot 
heads, and after turning on units 
we had an 85 F. temperature 
of the air coming to the operator 
as he or she is working. That 
condition gives you the produc- 
tion that is necessary in extreme 
HOT WEATHER. A _ temperature 
drop of 30 F. gives you ideal 
employee relations and a much 
better QUALITY of work for hap- 
pier customers.” 


below 


’ 1 ut 
0° ret! 
So rempero"™ 


e O 
GUARANTEED AIR CONDITIONING 


COOLING PERFORMANCE GUARANTEED ON FACTORY APPROVED PLAN 

OR WE WILL ACCEPT A RETURN OF THE EQUIPMENT WITHIN 30 DAYS AT 
FULL VALUE AND REFUND IN CASH. Guaranteed to SUPPLY 100% FRESH 
VITALIZED Air—COOLED 10 deg. F to 18 deg. F BELOW the OUTSIDE air temperature 
when it is 90 deg. F. or HIGHER outside. 


Polar Breez is inexpensive to own and operate . . A 10 ton unit. big enough to cool a 
room 40’ x 30’ x 10’ high, costs less than $1,000.00 COMPLETELY INSTALLED! Operation 


cost is less than 5e per hour for electricity and about $1.00 per year for water. 





Let our engineering department make a complete survey of your needs and furnish you witl 
without cost to you! 


GET THE FACTS TODAY! 


AIR COOLING ENGINEERING COMPANY 
P. O. Box 744 
Evanston, IIlinois 


a blue-print air conditioning layout... 





The OLDEST exclusive mfr. of 
Evaporative Coolers in the 


United States. 
Send me complete details on how to increase my 


plant production during hot summer months 
| Name 

Company 
® 


Address 
City 
DEPT. S 











and 
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Automatic To Make Duplex 


Ay i 8 


® 


The Automatic Washer Com- 
Newton, Iowa, recently 
the “Duplex,” a 
heavy-duty auto- 
matic The front-load, 
tumble-action washer de- 
veloped by Charles F. Edwards 
and is designed for either 
“launderette” or commercial in- 
stallations. Production runs are 
scheduled for this month. 
Robert Bunz, sales manager 
of Automatic Washer, 
that the Commercial 
the company has 
initial order for 
$6,250,000 from the Duplex 
Corporation, San _ Francisco, 
Calif., and will be the exclusive 
manufacturer of the Duplex. 
The Duplex Corporation will 
be the distribution and 
sales organization for the new 


pany, 
introduced 

commercial, 
washer 
was 


an- 
nounced 
Division of 
received an 


sole 


product. 

With a 19-pound capacity, 
the Duplex is 36 inches high, 
30 inches wide and 28% inches 
deep. Both tub and cylinder are 





YOUR REQUEST 
for further 
will get quickest and most 
complete attention as a 


information 


worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











standard 
AC 


the 
110-volt 


glass-lined and 
unit 
current. 


Counter-high, with a big left- 


operates on 


hinged door for easy loading, 
the extra-high-capacity machine 
is expected to offer more 
nomical, faster laundering 
where large loads must now be 
divided into several bundles for 
washing in conventional 


eco- 


mMa- 
chines. 


Unipress ‘“‘One Operator’’ 


The Unipress Company of 
Minneapolis, Minn., 
veloped a new pants finishing 
unit for wash and work pants 
that can be operated easily and 
efficiently by a single operator. 
The Unipress “One Operator” 
unit has been designed for bal- 
anced and_ rhythmical 
tion to give fast and outstand- 
production, 


has de- 


opera- 
ing according to 
the company. 

Composed _ of Unipress 
Model 1436 topping 
presses and one Unipress C-42 
pants legging press, the new 
unit enables the operator to 
keep six pairs of pants in mo- 
tion at all times. 

The bucks the Model 
1436 press are of a special taper 
shape, allowing the operator to 
have two pairs of pants on the 
press at the time, The 
special design of the Model 
C-42 permits quick pressing of 
two pants legs at once using 
each end of the buck. Sim- 
plicity of design and operation 
makes it easier to train opera- 
tors and generally reduces fa- 
tigue, according to Unipress. 

The exclusive Unipress Glid- 
ing Pressure feature moves the 
highly polished chrome heads 
over the pants in much the 
same manner as “hand ironing.” 


two 
pants 


on 


same 


Automatic pressure compen- 
differences in thick- 
material and affords 
for the life 


sates for 
nesses ot 
uniform pressure 
of the presses. 
rhe presses that make up the 
unit are designed with a mini 
mum number of moving parts. 
All the controls are located con 


veniently to the operator. 


Excelsior-Rinn Callveyor 


fabric belt 


conventional 


Using a lifetime 
instead of the 
metal chain assembly, the new 
Excelsior-Rinn Callveyor oper- 
ates quietly and smoothly. 

Made by the Excelsior Ma- 
Company, the unit is 
lightweight yet 
has a greater load capacity and 
can be up in a relatively 
short time, it is claimed, The 
construction is said to eliminate 
costly rigging and trucking. 

The Callveyor 
keeps 10 percent of the orders 
at the counter girl's fingertips 
and rotates at a speed of one 
foot per second when the foot 
pedal is touched. Thus, on a 
500-hook model, it takes only 
25 seconds for the delivery of 
garments at the extreme end, 
Excelsior advises. The exclusive 
fabric belt design is said to 
eliminate clatter and the danger 
of lubricating oil spillage on 
finished garments. 

Descriptive literature is avail- 
able by writing to the Excelsior 
Machinery Company, 1452 
Randolph St., Detroit 26, Mich. 


chinery 
comparatively 


set 


automatic 


Continental Automatic Unit 


ob 
LA 


A new packaged Continental 
Automatic Boiler that handles 
up to 50 hp. requirements, yet 
is small enough in size to meet 
conditions where space is 
limited, has been announced 
by Boiler Engineering & Supply 
Co., Inc., Phoenixville, Pa. 

This unit, model N50, meas- 


ures 7 feet 2 inches long, 
feet 4 inches wide and 5 feet £ 
inches high. Clearance of less 
than 4 feet from both front and 
rear doors is all that is required 
for tube A fully as- 
sembled unit, the boiler is 
equipped with burner, boiler 
trim, automatic controls, Fiber- 


removal. 


glas insulation and has a metal 
jacket. 

The unit can be furnished to 
burn light oil, No. 5 oil or gas. 
Combination units that burn 
either gas or No. 5 oil or lighter 
be T he 
burner is a forced-draft type, 
designed to fire these 
fuels. If desired, quick change- 
over can be made from one fuel 
to another. The burner fires di- 
rectly into the water-backed 
thus eliminating the 
need of a special refractory fire- 


can also supplied. 


any of 


furnace, 


box lining. 

The boilers are built in ac 
with A.S.M.E. 
Controls 


cordance and 


state codes include 
pressure or temperature swite h, 
low-water cutoff, electronic- 
type combustion safety control, 
fuel solenoid valves, and burner 
starter. The complete 


test-fired 


motor 
unit is 
ment. 


before ship 


Lane Unloading Basket 
With Separate Truck 


The unloading of wet work 
from 25-pound open-end wash- 
ers can now be facilitated with 
a sturdy, new, lightweight, un- 
loading basket with separate 
truck, according to its manu- 
facturer, W. T. Lane & Bros., 
Inc. 

The Style 69D basket rides 
on the truck frame and may be 
lifted from the truck for the 
emptying of excess water into 
an extractor or other drainage 
receptacle. Made from Lane 
plasticized waterproof canvas, 
the basket has a special seam- 
less nonleaking construction 
with a light spring-steel frame 
for extra long life and dura- 
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Flatwork production up 


Here’s an exciting report from Werner’s 
i Kenosha, Wisconsin Laundry. They re- 
Left to right, Mr. Charles T. Werner, Bob and cently modernized with a new Troy Speed- 


Bill Werner . . . all smiles over increasing out- : , - Se as 
put and decreasing labor cost at one stroke. line Ironer and a new Troy Fleximatic 


Air Jet Folder. 


Now just one 6-roll Speedline Ironer is 
handling all the work that two 6-roll ironers did before. In fact, flatwork output is 
actually up 50%! 


Besides that, the laundry has eliminated 2 operators, thanks to both the ironer and the 
folder, Put an end to all overtime too. Considering that Kenosha is a high-labor-cost 


industrial center, this saving has proved well worth the investment. 


FREE LITERATURE ... MAIL COUPON 


TROY LAUNDRY MACHINERY, Dept. SLJ-356 
Division of American Machine and Metals, Inc. 
East Moline, Illinois 


Please send free literature on... 


() Speedline Ironer 1) Fleximatic Folder 





LAUNDRY MACHINERY 


Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 








“World's oldest builders of power lqundry equipment’ iy 
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New! 


Safe - Easy 
BLEACHING 


DRY BLEACH 


YCO 


BEACH SOAP COMPANY 


LAWRENCE, MASS. 


a DRY Bleach that- 


e Preserves fabric strength. 
superior stain-removing power combined 
with gentleness to fabric. 


e Is highly concentrated... 
small amounts do the job better than 
large amounts of other bleaches. 

e Is phosphated... 

HYCON positively dissolves the water- 
proof lime soap which makes bleaching 
difficult. Therefore, HYCON removes all 
stains quickly and safely. 

HYCON is ready to use right from the drum. 

Stable in storage. Never a question about bleach 

strength. No predissolving — discard your crocks 


and buckets. Let modern chemistry do your work. 


USE SAME WASH FORMULAS 


Call your Beach Distributor today 
Beach Soap Company 


Lawrence, Massachusetts 


128 years of Continuous Progress in 
Manufacturing Fine Soap Products. 


bility. The interior of the basket 
is smooth and snagfree 

The truck is fabricated from 
frame design using 
formed — spring-steel 
rod and welded angle steel to 
give the truck a sturdy yet light 
construction capable of hand 
ling heavy loads. Mounted on 
large swivel casters attached to 


a unique 
spec ially 


boards, it is 
limited 


hardwood cross 


easily maneuvered in 
space. 

The basket is manufactured 
in three sizes with standard in 
side dimensions: 25 by 15 by 15 
24 by 18 by 16 inches; 
30 by 18 by 16 inches. The 
over-all height of the basket 
and truck is 30 inches. 

For particular information on 
the Style 69D basket and truck 
for laundry use, write to W. T. 
Lane & Bros., Inc., Pough- 
keepsie, N. ¢ 


inches; 


Sjostrom Quarter Folder 


The Sjéstrom Machine Co., 
Boca Raton, Fla., has an 
nounced the introduction of a 
new small-piece folding, count 
ing and stacking machine for 
laundries. 

The new machine is said to 
make a quarter fold, one cross 
fold and one lengthwise fold 
and is adaptable for 
such as napkins, towels, etc., 
from 16 to 22 inches square. 


articles 


An additional cross fold can be 
added to handle towels up to 
36 inches long 

The new Quarter-Folder is 2 
feet wide and less than 6 feet 
long. Constructed of aluminum 
and magnesium, it is mounted 
on casters and is portable. It 
can be used as an_ individual 
unit or attached directly to the 
flatwork ironer in batteries of 
five or six units 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 














Cooley Technical Catalog 


The new 32-page_ technical 
catalog published by E. C 
Cooley Company is a valuable 
guide to efficient equipment se 
lection 
devoted over a year of study 
to the development of simpli 
fied performance curves which 
cover converters, Instantaneous 


Cooley engineers have 


heaters and process equipment 
the company markets under the 
Thermxchanger trade name 
This new 
carefully 
easily 


catalog uses a 
prepared system of 
curves and 
tabulated 


which, ac 


understood 
examples instead of 
performance data 

cording to E. C 
dent, fail to give an accurate 


Cooley, presi 


picture of heat exchanger per 


formance under varying field 
conditions. Equipment selected 
from curves which cover the 
full performance range = can 
cope with future, or seasonal, 
needs of the system in which 
the installation is to be made, 
according to the company 
Also covered in the catalog 
are comparisons of the various 
shell and tube heat 


equipment 


types ot 
exc hanger 

Copies ot the Cooley tec h 
nical catalog may be obtained 
without cost from the com 
pany’s main office at 1186 Fol 


som St., San Francisco, Calif 


New Fablok Zipper Net 


Featuring the convenience of 
a top-zipper closure, a new 
nylon net by Fablok Mills, Inc., 
Irvington, N. J., will be a time 
and cost saver for laundries and 
drycleaning plants, according 
to the company. 

The _ nickeled-silver Conmar 
zipper is clinched to heavy ny 
lon tape and is said to be re 
sistant to oxidizing effects of 
cleaning fluids and laundering 
chemicals. The zipper also in- 
cludes a special brake-lock that 
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BULLDOG 2 X 2 


WOVEN 


NETS 


PRINTED & SOLID COLORS 


Here's the net that sets the standard 
. Bulldog 2 x 2. Woven on modern 


quality and service . . 


in the industry for 


looms of the finest heavy duty bright duPont high tenacity 
nylon, we guarantee it to be the finest net of its kind in the 


field, without exception. 


If your laundry is not among those using this long wearing 
net, call your jobber today and get set for a very pleasant 
surprise. For you will see in actual operation, in your own 
plant, how the engineered toughness and fine quality of our 
Bulldog 2 x 2 result in economies that make it the smartest 


net buy on the market. 


and loss of 
processing 

supplied in 
-18 by 24 
ITA hes and 


The knitted 


prevents opening 


contents while 

The bags 
three stock 
inches, 24 by 30 
30 by 
construction 1s 


are 


SIZES 


36 inches 
net 
yet 


hand- 


and snag-resistant, 


in weight for easy 


run- 
light 
ling and storage 


Allis-Chalmers Directory 


A new 24-page directory of 
product literature, “This is A-C 
From A to Z,” has 
leased by Allis-Chalmers 
ufacturing Company. 

In addition to an alphabetical 
description of company  prod- 
ucts and related literature, the 
contains a brief his 
tory of Allis-Chalmers. It 
lists the location of the 
17 plants, sales offices and trac 


been re 


Man- 


directory 
also 


firm’s 


tor branch houses. 

A self-addressed, _postage- 
prepaid postcard attached to 
the inside of the directory’s 
back cover makes it easy to or- 
der any desired product litera- 
ture. 

Copies of this directory, 
B6057, are available on request 
from Allis-Chalmers Manufac- 
turing Company, 1098 S. 70th 
St., Milwaukee, Wis. 
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said to be 


RED BANK ° 


Mac Donald Scot Packer 


Mac Donald 8519 
Germantown Ave., Philadelphia 
iS. Pa, in- 
troduction of “The Scot” pack- 
pro- 


Services, 
has announced the 


firm, 
and 


said to create a 


attractive 


er, 
tective, 
handled package. 

The preformed units are easy 
to produce, use less material 
and 70 percent of the formation 
of the package is completed, 
according to the manufacturer. 
The method is said to be adapt- 
able to any system of workflow, 
has low initial and low 
maintenance, and requires no 


easily 


cost 


BULLDOG 


This photo shows the actual net size of our Bulldog Bar-Master 


net... 


. but only a trial, in your own washers will point up 


the many advantages inherent in the ‘slow-knit’ method by 
which they are manufactured in our mill: Scientifically bal- 
anced; open knitted for free washing action; preshrunk, will 
not stretch or ‘hour glass’ in shape. Expands in width, handles 
all types of wash safely; Easy on hands and buttons; Easier 
loading, pinning, washing, loading and sorting. Longer wear- 


ing. . 


. Best dollar for dollar net value in the field. 


Your jobber has all sizes and colors in Bulldog Bar-Master 


nets. Order today. 


a ee a 


source of power other than the 
operator. 


The Scot Packer One Hun 
dred Line for shirts, wearing 
apparel flatwork in the 
laundry requires a minimum of 
two 
the 


con 


and 


floor space. It consists of 
the packer 
materials holder 
ducted with an average operator 
reveal that the unit 
better than 150 packages per 
hour in a properly placed work 
the 


sections and 


Tests 


produce Ss 


flow. according to manutac 


turer 


Worthington Bulletin 


A new bulletin 
“Engineered Temperature at 
Work,” is being offered by the 
Worthington Corporation 


36 page 


the 
photos 


Complete with index, 
contains many 
Worthington 


retrigeration 


bulletin 
illustrating 
conditioning 


air 
and 
applications in 14 different mar 
kets, including stores, industrial 
plants, laboratories and chemi 
cal and petro-chemical indus 
tries. 

Copies of the bulletin, C- 
1100-B79-P, are available from 
the Worthington Corporation, 
Advertising and Sales Promo 
tion Dept., Harrison, N. J. 


Garment Holder by 
Keyes-Davis 


iA 

= 
Manufacturing 
have 


and sale S 


rights been secured by 
The Keyes-Davis Company of 
Battle Creek, Mich.. from Elliott 
Rabe Company to produce 
“Little Joe,” the adjustable gar 
ment holder that is helpful at 
presses, spotting table and re 
pair bench. Little Joe has been 
out of the market for a 
but is now again in production. 

The product is a 
finish adjustable hook, mounted 


year 


¢ hrome 
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CHICAGO 


3) WASHERS 
X and 


EXTRACTORS 


Note how drain slides 
line up with top of 
extractor and washer 
doors hinge on op- 
posite sides for 
convenience . . 

exclusive design 
features found 
only on CHI- 
CAGO Equipment. 


2. SAVE LABOR 


3. SAVE SUPPLIES 


| 











Write for Complete Details 


DRYER CO. 


EST. 1886 2212 N. PULASKI RD. * CHICAGO 39, ILL. 





_———nonn—=an OUT Tes te a 
ATTACH TO YOUR LETTERHEAD 


Do You Build Your Own 
Washing Formulas ? 





Lever’s pure concentrated soaps dissolve 
instantly, producing heavy, full-bodied 
suds for the efficient washing of cottons 
and linens: 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
SPUNN DIAMOND | 
88% Flakes | 

SPUNN DIAMOND | 
92% Powder | 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 


Easy to handle, these 
pure soaps appeal par- 
ticularly to launderers 
who build their own 
soap tank before add- 
ing to the wheel. They 
can, however, be added 
dry to the wheel. 








| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| For complete information, mail ad to: 
| LEVER BROTHERS COMPANY 
: 390 Park Avenue, New York 22, N. Y. 
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on a 5-inch beaded chain. 
Fingertip control sets it at de- 
sired height. Little Joe holds 


garments off the floor during 
pressing, spotting and repairing 
The manufacturer states that it 
Saves and 


refinish jobs 


working 


many 


makes easier, 


Stadham Offers Posters 


Stadham Co., Inc., Philadel 
phia 21, Pa., is distributing a 
vividly fuorescent-colored post- 
and drycleaning 

that reminds 
“Clean Clothes 


er to laundry 
establishments 
customers that 
Last Longer.” 

Complimentary 
be sent to customers on request 
to Stadham. 


posters will 


Tipp Cable Conveyor 


Tipp Manufacturing Com- 
pany, Tipp City, Ohio, has an 
nounced that its new continu- 


ous overhead conveyor system 
is enabling the Ohio Mechanics 
Co. in Cleveland to cut 


age of one hour off each work 


an aver- 


ing day. 

The 
Tipp cable 
handling of garments following 
pressing, according to Elmer L. 
Groth, president of Ohio Me- 
chanics. hang 


benefit of the 
faster 


primary 
conveyor 1s 


Pressers simply 
the garments on conve yor hang 
ers moving by them instead of 
piling them in carts to be 
hauled to the floor. 
time been 


second 
itself 
speeded because the 
taking from 
the presses while they are still 
hot and letting them finish dry- 
ing while along on 
hangers 

Because of its light 
and general flexibility, the 
linear-foot cable conveyor 
tem was largely installed 
a weekend, with only the final 
remaining. The 
ride on T- 


Pressing has 
conveyor 


permits garments 


moving 


weight 
240- 
SYS- 


over 


adjustments 
conveyor trolleys 
suspended from 
rods attached to the structural 
framing of the plant. The 
veyor is currently running at a 
speed of 8 feet per minute, 
with the hangers spaced on 12- 
centers. A 34 hp. 


SYS- 


rails support 


con- 


single 
drives the 


inc h 
electric motor 


tem. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











Hoyt Westport Drier 


Weel | 
: sma 


v 


-8@ 
. .? 
cr 


Marvin Green, vice-president 


in charge of sales of Hoyt Man- 
ufacturing Corporation, West- 
port, Mass., has announced the 
introduction of a Model C 
‘Westport’ automatic drier 
with an attractive cabinet that 


furnished in most stand- 
ard colors 


can be 


feature is the electri 
cally lighted pilot which is said 
to permit savings of between 50 


A new 


and 75 percent of pilot fuel as 
well as the operator's time. The 
“Load Speeder” allows savings 
of from 15 to 20 percent drying 


time on small loads from 4 to 


18 pounds dry weight, accord- 
ing to the company. The 37%4- 
inch-diameter basket, said to 
be the biggest on the market, 
handles up to 50 pounds dry 


weight loads. The automatic 
timer on this Hoyt drier cuts 
off the complete machine, not 
just part of it. 

For further information and 
complete specifications, contact 


the manufacturer 


Corrosion-Proofing Study 


A new bro« hure on corrosion- 
tech- 
niques is being offered by the 
Pennsylvania Salt Manufactur- 
ing Company's Corrosion Engi- 


proofing materials and 


neering Department. 
The eight-page 
booklet includes 
scribing the 
materials for 
construction 


illustrated 
sections de- 
Pennsalt 
corrosion-proot 
and _ tech- 


Various 


masonry 
niques for application based on 
studies of installations laid up 
in Pennsalt cement mortars over 
periods of 10 to 20 
Tables and charts are provided 
for selecting proper cement 
mortars and determining  re- 
various corrosive 


years. 


sistance to 
conditions, 


A section on surface appli- 
cations of protective coatings 
and linings utilizes the experi- 


ence developed through a pro- 
gram carried out in Pennsalt’s 
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chemical manufacturing plants 
for establishing comparative 
performance records under ac- 
tual Charts 
are provided for general use in 
linings 


plant conditions. 


selecting coatings or 


suitable in various corrosive 
ranges. 


The 


Proofing,” is 


new brochure, “Corro- 


sion available on 
Engineer- 
Salt 
Co. 3} Penn 


Philadelphia 2, 


request to Corrosion 
ing Dept., Pennsylvania 
Manutacturing 
Center Plaza, 


Doyle Offers Statikil 


STAT IKI! 


' 

“Saurron ane 5” 
Y Stop 

4 OF 

iC BLecreR 


4 


A chemical that is 
teed by its maker to stop static 
electricity has been developed 
by the J. E. Doyle Company, 
Cleveland, Ohio, in 
tion with leading chemical lab- 


guaran- 


coopera- 


oratories. 

\ few of the product’s major 
laundries on flat- 
and other spots 
causes trouble; in 


uses are In 
work lroners 
where static 

drycleaning 

eliminate static charges that at- 
tract lint to wearing apparel; 
in textile operations; on cloth- 
ing of individuals susceptible 
to static charges and for ladies’ 
garments that cling or creep 
through static charges; in the 
carpet industry to remove static 
electricity from carpeting; in 
hospitals for linens, and espe- 
cially in the new synthetic fab- 
rics that generate unusual static 
charges. 

This registered product con- 
mineral oils, radium, 
or harmful acids and 
is sold in self- 


establishments to 


tains no 
mercury, 
is non-toxic, It 
spraying cans, but is available 
in bulk for swabbing, wiping, 
spraying with hand-pump or 
hand-power sprays or by fog- 
ging onto materials by means 
of fully automatic jet nozzles. 

Additional information is 
available from Dept. P., Stati- 
kil Division, The J. E. Doyle 
Company, 1220 W. Sixth St., 
Cleveland 13, Ohio. 
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New Divco Trucks 
Accommodate Heavier Loads 
The 


items 


availability of optional 


like dual 


tires, heavier 


rear wheels, 
larger springs, 
heavy-duty other 
components has enabled Divco 
Corporation, 22000 Hoover Rd., 
Detroit 5, Mich., to offer its 
new 130-inch-wheelbase model 
12. Dividend both 
and medium-heavy 


axles and 


Series) in 
standard 
duty form. 
The 
version rated 
hicle weight of 7,000 pounds 
and now new optionals permit 
vehicle in 
14.000 


current production-line 


has a Zross Ve 


procurement of the 
10,000, 12,000 and 
g.V.W 

In announcing the technical 
Roy H. Sjoberg 
president in charge of sales, de 
clared — that will 
dealers to their 


include locations ré 


changes, , Vice 


this enable 
wide n sales 
scope to 
we ight 


mode | 


with 


medium-heavy 
added that the 
available 


quiring 
loads He 
now will be 


various axle ratios. 

Hydrovac brakes are 
mandatory for all Dividend 
Series trucks of 10,000 pounds 


and ove! 


be yoster 
g.V.W 


New Wilson Spotting Bottle 


A new plastic dispenser bot 
tle to facilitate the use of ExGo 
in removing silver nitrate stains 
has been developed by A. L. 
Wilson Chemical Co., Kearny, 
Nei 

The polyethylene bottle holds 
ExGo and has a 

ExGo is said to 


6 ounces of 
dripless spout. 
be a one-step remover of stains 
from X-ray and photo developer 
fluid, argyrol and other silver 
nitrates-base stains, and iodine. 
Users of the remover may 
obtain the new dispenser bottles 
free of charge from Wilson field 
representatives or jobbers. 





laundry fabrics deliver better work 
for less unit cost! 


The Gold Line of Laundry 
Fabrics is carefully de- 
signed to give all opera- 
tors superior work at lower unit 
operating cost. And you don't pay 
premium prices for these premium 
laundry fabrics. 


Kore Ling 
, INGUE 


verry Pe, 


Call, wire, or write for more infor- 

mation. The Tingue, Brown techni- 

cal staff—men with real know-how 

and years of laundry experience 
can help you to operate 

more practically and 

profitably. 





GENERAL: 

Baskets and Liners, 
Ribbons and Tapes, 
Ironer Lubricants, Ex- 
tractor Covers, Flexi- 
ble Steam Hose for 
presses, Marking 
Flags, Rubber Floor 
Mats. 


IRONER and 

PRESS DRESSINGS: 
Asbestos, Dacron, Ny- 
lon, Cotton, Wool, and 
Steel Wool 

NETS and BAGS: 


Nylon and Cotton 
Woven or Knitted 











“Specialists for over 50 years 
in the production of 


mechanical laundry products” 


TINGUE, BROWN®& CO. 


1765 CARTER AVENUE + NEW YORK 57, * CYpress 9-8800 
$07 BISHOP STREET. N.W. + ATLANTA. eth + ATwood 3864 
1227 WABASK AVENUE + CHICAGO 5, ILL. + HaArrison 7-0083 
723 E. WASHINGTON BLVD. + LOS ANGELES, CAL. + Richmond 9-6023 








from the 


ALLIED TRADES 











R. E. Kortman Retires From Carman-Conley 


“Gene” Kortman retired from 
Carman-Conley, Inc. of Chicago 
December 21, 1955, after 


spending 32 years with the Chi- 


on 


cago Carman organization. The 
company him at a 
party held January 21, at which 


a set of luggage was presented 


honored 


Kortman by 
age 8 Conley, president. In 
addition, a gift certificate 
tendered by the office and sales 


to Mr. and Mrs. 


Was 


force. 

Shown above are Mr. Conley, 
standing, and Mr. and Mrs 
Kortman, seated. 


TV Program Features Huron Velvet Rainbow 


The Huron Milling Company, 
Roval Oak. Mich.. de- 
veloped a campaign around a 
T\ to help 
the professional laun 

public, 


has 
nationwide show 
promote 

to the 
an announcement by Glenn H 


dry according to 


Freeman, Huron’s director of 


sales, specialty products 
Chosen by Quentin Reynolds 

as the subject of one of his 

“Operation Success” T\ 


Velvet Rainbow starch is 


shows, 
shown 
in its stages of manu 
facture and Of particular 
interest to the viewing public 


Various 


us¢ 


will be a complete in-plant shirt 
finishing operation 

Posters and window stream 
ers for laundries’ use in publi 
the 


ways for tieing in local adver 


ciIzIng program, suggested 


releases con- 


sent to 


and 
the 
newspapers in 
are part of Huron’s campaign 
to make the 


conscious of 


tising press 


cerning program 
viewing areas 
consumer more 
the professional 
laundry. 

The first showing of “Oper- 
ation Success” was scheduled 
for the New York area, Chan- 


nel 7, Sunday, February 26, 


S4 


Follow Ing 
the 
film in 


1:00-1:30) p.m 
this live broadcast, 
gram will be 
at least 50 major cities through 
the 
Freeman 


from 
pro 
seen on 


out country, according to 


Mr. 


$20,000,000 Dow Operation 


Initial plans for the employ- 
ment of approximately 500 peo- 
ple in a new $20,000,000 man- 
ufacturing operation to be 
located in the Baton Rouge area 
of Louisiana have been an- 
nounced by The Dow Chemical 
Company 

Dow President Dr 
the 

facilities to 


soda 


Leland I. 
disc losed company 
expects to build 
produce chlorine, caustic 
and several organi chemi als 

The availability of water 
transportation stimulated the 
company’s interest in a Missis- 
River Dr. Doan 
pointed out. has been 
making extensive use of barge 
shipment to and from its Texas 
division at Freeport via the 
Intracoastal waterway and Mis- 
sissippi River network. 


Doan 


site, 
Dow 


SsiIppl 


Concord Chemical Buys 
Standard Soap Assets 


The Concord Chemical Com 
pany of Moorestown, N 
announced the 
the plant and major assets of 
the Standard Soap Company of 
Camden, N. J., and will 
its plant and offices to the new 
location at 205 S. Second St. in 
that 
out its 


J., has 


acquisition of 


move 


will close 
Moores 
the 


and 


city. Concord 
operation at 
operate at 


plant 


new 


office 


town, and 


address with 

personne l unc hanged. 
Standard Soap Company, op 

Con 


line 


erating as a division of 


cord, will offer a complet 
of laundry soaps and will con 
tinue to manufacture and sup 
ply its Drummond Laundry 
Soaps and Yorkshire Textile 
Soaps. Standard presently packs 
its laundry soaps under various 
private-brand names for many 
customers, 

In addition to its soap prod- 
ucts, Standard Soap Company 
Division of Concord Chemical 
manufactures — and 
textile 


compounds 


Company 
markets 
cialties, 
and disinfectants 
will be continued and extended 
Management and personnel at 
Standard — will 
change d. 


numerous spe 
cleaning 


These lines 


remain un 


Lever Appoints Butcher 


The L. H. Butcher Company 
has been appointed to repre- 
sent the Industrial Chemical 
Products Sales Department of 
Lever Brothers Company for 


on 
the 


accord- 


the sale of refined glycerine 
the Pacific Coast and in 
Rocky Mountain 
ing to an announcement by 
William H. 


manager of 


area, 
Cochrane general 
Lever’s Industrial 
Division 


The F 


a subsidiary of 


H. Butcher Company, 
the Udylite 
Corporation, maintains — sales 


offices and warehouses In Los 
Angeles, San Francisco, Seattle, 


Portland and Salt Lake City 


Huebsch Appoints Wright 
General Sales Manager 


L. FRANK WRIGHT 
Monte Huebsch recently 
nounced the appointment of L. 
Frank Wright 


as general sales 
manager of the Huebsch Man- 
ufacturing Company, Milwau- 
kee, Wis. Mr. Wright has been 
with the 


than 25 vears 


associated 


for 


company 


more 


Ajax Awards 1955 Oscar to Hammond 


Ci eo ee 


In recognition of its perform- 
ance in the sale and service of 
Ajax laundry, drycleaning and 
linen supply presses, Hammond 
Laundry-Cleaning Machinery 
Company, of Waco, Tex., was 
awarded the annual Ajax Oscar 
for 1955. 

The photograph above shows 
Louis N. Strike, founder of 


Western Laundry Press Com- 


1929, awarding the 
William Hammond, 
founder and chairman of the 
board of Hammond Laundry- 
Cleaning Machinery Company 
and Roger Conger, president of 
that company, Nicholas Strike, 
general manager of — Ajax, 
at far right, watches the pro- 
ceedings. 

Continued on page 86 


pany in 
Oscar to 
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whatever your choice... 








LSAEOLELOG ® 
AD-DRI 


Bleach | 
—— 


there’s an HTH quality bleach 


HTH Granular. A stable. uniform bleach con- 
taining 70% available chlorine—for over 
twenty-five years the favorite of commercial 
laundries and institution management every - 


where. 


Ad-Dri. Here's the bleach that’s added dry, 
directly to the washer. It eliminates all time- 
consuming, troublesome bleach solution prep- 
aration. And for added convenience, each 
drum of Ad-Dri contains a special measuring 
cup. the Dri-ader, for fast. accurate addition 


of Ad-Dri eee 


directly from the container. 


HTH Soda Bleach Mix. If it’s a pre-propor- 
tioned bleach mix that you want, here's the 
bleach for vou. HTH Soda Bleach Mix is a 
bleach-and-soda-ash mixture that yields a 
1°% sodium hypochlorite solution by adding 
to water as directed... litthe or no wash- 


room supervision is required, 
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right for you 





No matter which HTH bleach product 


best fits vour bleaching requirements, you 
Jus | 1 


can't beat them. All three assure 


maximum whiteness...minimum tensile 


strength 


loss—optimum performance 


and economy. Get the facts about 
HTH bleaches. Just fill out and mail the 


coupon today. 


~ OLIN MATHIESON CHEMICAL CORPORATION 


Industrial Chemicals Division 


Baltimore 3, Maryland 
MATHIESON 


Please send me information on HTH quality bleaches. Also 


the name of my nearest supplier. 


Name ne ee 





a 


Address___ _ _ oa ; ws 








ATTACH TO YOUR LETTERHEAD 


Want A Better 
Built Soap ? 


For better emulsification of dirt and 
grime in the laundering of all fabrics, 
Lever supplies a scientifically balanced 
formula of soaps, softener, alkalies and 
whitener : 





FORMULA 770 — 
spray-dried to homogene- 
ous, free-flowing beads. 


Suds are heavy and 
full-bodied. Beads may 
be added dry to the 
wheel or used with 
additional builders to 
meet your own condi- 
tions. 





For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 





EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 
We have made Extractors 
Exclusively For 35 Years 


15” 17” 20” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Sizes 











Let Us Prove How MEYERCORD Truck Decals 
CUT COSTS AND BUILD YOUR BUSINESS 
Available in ANY Size, ANY Colors, ANY Design! 


>» 


Meyercord Decals 
save money and reduce 
valuable lay-up time. 
Meyercord can produce 
your truck decals in any 
color combination, 
design or lettering style. 
Let us prove how Meyercord 
Decals can do the job better on 
your trucks! Just write... 


DEPT. P-517 
5323 WEST LAKE ST. 
CHICAGO 44, ILLINOIS 


THE MEYERCORD Co. 


Continued from page 84 


annual sales clinic of 
Chemical and Dyestuff 
Company of Detroit, Toronto 
Windsor was held at the 
Whittier Hotel, Detroit, Mich., 
February 13-17. 
W. Thompson 


The 


Eaton 


and 


Tambke, 
acted as general 
chairman of the clinic; Gerald 
T. McCray, vice-president, was 
Industrial 


president, 


chairman of — the 
Chemical Division meetings, 
and R. F. McDonald, 


tive vice-president and general 


execu 
manager, was chairman of the 
Laundry and Dry Cleaning Di 
vision meetings 

both sales 


Tuesday morning 


divisions met in a combined 
meeting at which speakers were 
Berrien Eaton, chairman of the 
board; Howard G. Oster of To 
ronto, vice-pre sident in charge 
of Canadian Mr. 
Tambke, Mr. McDonald and 
Mr. McCray. Following the 
general meeting, luncheon was 
held at which the guest speaker 
was Richard C. Hedke, former 
ly a director and executive vice 

president, who retired last Ox 

tober, after 48 years with the 
company. 

The annual dinner of the 
1838 Club was attended by the 
force 
had 
the company five years or more, 
Earl 
Toronto to attend, 
Joseph A. Blais, plant superin 
tendent, and Alexander Ander 
son from Windsor. The length 
of service of 40 members of 
the 1838 Club li. 
years, topped by Charlotte Tes 
with 45 years, Benjamin 
G. Hanson, 44 years, and Ber 


operations; 


entire sales and all em 


ployees who been with 


including Turpin who 


came from 


averages 
sens, 


rien Eaton, 40 years 

A presentation of silverware 
was made to Ida M. Vershave 
who had completed 25 years 
with the company, and 1838 
Club lapel buttons were pre 
sented to three new Club mem 
bers completing their fifth year 

Robert O. Joseph J. 
Geddes and Grover Hawkins 

Many salesmen traveled con 
attend 
otherwise 


Soucie, 


siderable distances to 


the meeting. Unless 
indicated, personnel shown in 
above, are located 
in Detroit. Seated left to right: 
Hazen P. Wilson; Loyal B 
Boulton, credit manager; How 
ard G Oster. 

Toronto: R F 


attendance, 


vice-president, 
McDonald 


Berrien Eaton; W. 
Tambke; Gerald T. 
Clayton L. Elliott, 
treasurer; David C. Porter, di 
rector of research, and Ross 
B Rathbone, technical consul 
tant. 

Standing left to right: Judson 
A. Fisher; Earl S. Bullock, 
Pasadena, Calif.; R. Keith Tro 
then, Windsor; Fred A. Ribet, 
Jr.. Decatur, Ga.; Donald D. 
Nestor. Windsor: William H 
Hall, Charlotte, N. C 
Mainville, Montreal; Andrew 
M. Marquis, Toronto; Denis C. 
Wilson, Toronto; Carlton G 
Walker, Dallas; Robert R. War 
ner, Toronto; Hubert R. Brown, 
Elmira, N. Y.; John M. Bates, 
Toronto; Arthur L. Shook, Jr 
Cleveland; Ernest G. Bain 
bridge, Toronto; James B. Mc- 
Whinnie; Fred J. O'Donnell, 
Toronto; M. W. Brown; Wilmar 
W. Kaufmann; Marshall FE 


Tay lor 


Thompson 
Mc( ray > 


secretary 


Guy 


Wrisley Buys lowa Soap 
a he 


purchase ot the Iowa 
Soap Company of Burlington, 
Iowa, by the Allen B. Wrisley 
Co., 6801 W. 64th St., Chicago 
Il., has been announced by 
Wrisley B, Oleson 


Phe acquisition includes land, 


president 


building and good 
will. The 
to be operated as the Iowa Soap 
Allen B. Wrisley 
and will be under the su- 
Bolen for 


of lowa 


equipment 
business will continue 


Division of the 
Co. 
pervision of James 

merly vice-president 
Soap Co., 


pre sident of Wrisley. 


who becomes a V1Ice- 


Gaines Becomes Senior 
Adviser at Huron 


Robert M. Farr, president of 
Huron Milling Company, Royal 
Oak, Mich., recently announced 
that Harlow 
having reached retirement age, 
will remain active on the 


Gaines, although 
com 
pany’s staff in a senior advisory 
capacity 

been active 
than 40 
president ot 


Mr. Gaines has 


with Huron for more 


years served as 
the Laundry 
Allied 
two years and as a director for 
11 vears. He will 
spe nd most of his time working 
out of Huron’s New York di- 


visional office at 9 Park Place 


and Cleaning 


Irades Association for 


continue te 
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Armour Contest Brochure 


A colorful brochure explain- 
ing how to get the most value 
from the Velva-Soft 
sponsored by the Industrial 
Soap department of Armour 
and Company is being sent to 
participating in the 


contest 


laundries 
promotion. 

The 
contest by com- 
mercial laundries for a 1956 
Studebaker station wagon plus 
expense money two years 
free upkeep. In addition, 202 
other prizes worth more than 
$10,000 are offered, 

The new booklet points out 
how commercial laundrymen 
can tie in locally with the con- 
test that started in February 
with a double-page advertise 
ment in Life magazine. A time 
schedule for use of display ma- 
terial suggests dates for putting 
up teaser posters, ad blowups, 
truck banners and counter 
cards. The booklet points out 
ways to use and display 


features a 
customers of 


promotion 


for 


con- 
test promotional material and 
also suggests methods for dis- 
tributing entry blanks 
Laundries with the best con- 
test display may $250 
United States Savings Bond, ac- 
cording to Armour. A total of 
$1,000 in bonds will be awarded 


for the best displays. 


wih a 


Prosperity Personnel Head 


SALVATOR J. CICIARELLI 


Ciciarelli, indus- 
director of the 
Association of 


Salvator ] 
trial 
Manufacturers’ 


relations 
Syracuse for 10 years, was re- 
cently appointed personnel di- 
rector of The Prosperity Com- 
Inc., Syracuse, N. Y. His 
responsibilities include the inte- 


pany, 


gration and direction of all per- 


sonnel activities at Prosperity 
under a newly organized _per- 
sonnel department. Mr. Ciciar- 
elli_ will directly to the 
president. 


In 1943 Mr 


report 


Ci iarelli be- 


March 1956 


15, 


came training program director 
at a well-known Syracuse firm, 
later heading its manpower di- 
vision. He became associated in 
the work with MA of S com- 
mittee functions and was se- 
lected as the organization’s in- 
dustrial chief. He is 
active in many civic affairs and 
Industrial 


New York 


relations 


Is secretary of the 
Training Council of 
State 


H & T Names Representative 


Hungerford & 
Clayton, ee 
water treating plants, has an- 
nounced the appointment of 
Clifford B. Armstrong, Jr., 1172 
2Ist St., Wyandotte, Mich., as 
the 


Terry, Inc., 
manufacturer of 


its representative In state 


of Michigan 


Crucible Elects Viot 
The 


board of directors of 
Crucible Steel Company of 
America elected Van H 
Viot vice-president, employee 
relations, according to an an- 
nouncement by William P. 
Snyder, Jr., chairman. Mr. Viot 
formerly director of 
ployee relations. He will con- 
tinue to maintain offices at 
Crucible headquarters in the 
Oliver Building, Pittsburgh, Pa 

Mr. Viot began his business 
career as a staff attorney with 
the Industrial Council of Kansas 
City, Mo. Prior to his associa- 
tion with Crucible in 1954, he 
was manager of industrial rela- 
Koppers 


has 


Was em- 


tions for Company, 


Inc 


Engineers Elect James 


John W. James, 
dent of research for McDonnell 
& Miller, Inc., Chicago, Ill., was 
elected president of the Ameri- 
can Society of Heating and Air- 
the 
group’s sixty-second annual 
held in Cincinnati 
Ohio, January 25. 


vice-presl- 


Conditioning Engineers at 


meeting 
active 


Mr. James has had an 


career in industry as a_ con- 


sulting engineer, research di- 
rector, teacher and contributor 
papers books on 
heating and 
Co-author of 
“Heating 
ing,” he is a 


to many and 
air-conditioning 
the text book, 

Air-Condition- 


pro- 


and 
registe red 
fessional Oregon 
and Illinois. He was a contribu- 
tor to Kent’s Mechanical Engi- 
neers Handbook, associate editor 
of the Handbook on Oil Burn- 
ing, and is serving as a member 
of the A.S.M.E. Heating Boiler 
Code Committee. Mr. James is 


engineer In 


NeW STAD-SPUN & STAD-TEX 
PRESS COVERS 


a 


L 


ACROSS 
the 
NATION 
ATTEST 
TO 
GETTING 
UP 

TO 
37% 
EXTRA 
WEAR= 


Says the Stadham ‘Cover’ Girl, ‘As originators of 

treated nylon covers we have improved the exclusive 

formula to assure longer wearing qualities . . . better 

fabric finishing . . . increased production. Write your 

distributor tor a Stadham Glossary that defines the 
various types and uses of Stad-Spun 
and Stad-Tex Press Covers.” 


COMPANY 
1825-31: B. 


INC. +» HEXAGON DIVISION 
20TH ST. PHILA, 2), Bas 


PADS ® COVERS ® BAGS © APRONS® NYLON TAPE® TEXTILE SPECIALTIES 
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===" TEAR OUT THIS AD AND ~~~ 
ATTACH TO YOUR LETTERHEAD 


Want to Wash. 
Delicate Fabrics 


Efficiently Yet Gently? 





Lever has designed a completely built synthetic 
to give whiter, brighter laundering in hard or 
soft waters. It is compounded with mild builders 
and one of the most efficient and stable whiten- 
ing agents known: 


spray-dried, free-flowing 
white granules. 

This synthetic deter- 
gent is especially suit- 
able for delicate fabrics 
and colors at mild tem- 
peratures. It is also 
compounded for heavy 
duty washing. 








For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
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ese ces ces cee comes cone comme cane ee oe ces ee ee ee ce ee ee ee ee oe ee oe oe 





These helpful booklets 


Can Show YOU HOW To: 


& Solve special problems 
> Train new help 
& Make more money 





1. “How To Clean Cotton Rugs” ................ 5 25 
step-by-step instructions for handling shag rugs 
2. “M | for Training Silk Finishers” .......... 1.00 
how to turn out top quality finishing on all garments 
ct TI I oon ov a oie 6.6 wp 06.56 00:0 0 -50 
ABC’s of washroom operation 
4. “Storage for the Drycleaner”’ ............... -50 
guide to vault installation and operation 
ee a er 1.00 
in color; how to make your drycleaning plant more efficient 
6. ‘‘How To Train Finishing and Folding 
[permors in She Eaewnery” 2... 5 occ cee cces 1.00 
shirts, latwork, wearing apparel 
how to produce top quality finishing 
7. “Manual for Training Wool Finishers” ......... 1.00 


For one or more of these informative books 
circle number and mail coupon 


STARCHROOM LAUNDRY JOURNAL 
305 East 45th Street, New York 17, New York $-3 


Send books indicated below. 
My check for . enclosed. 


— 


1| |2] [3] [4] [5] [6 


Name 
Firm 
Street 


City State 
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also a member of the Western 
Society of Engineers 
listed in Who’s Who in 


1ca 


and Is 


Amer- 


Lynch Sales Dinner 


The John P. Lynch Company 
of Los Angeles recently held a 
for its staff 
announced the company’s 1955 


dinner sales and 


sales contest winners 
All company salesmen were 
over their quota for the year 


and were awarded lapel pins. 
C. J. “Nick” Nicholas won the 
trophy given for first place and 
Joe Van Dusen the one for sec 
ond place. 

The trophies were presented 
manager Ed 
Hanson, company 


by Los Angeles 
Russ. Wayne 


vice-president, was also present. 


Ald Changes Territories 
Ald, Ill., 


revised _ its territories, 


Inc., Chicago, has 
district 
according to a recent announce- 
ment by the firm. The state of 
Missouri has been changed from 
Dallas supervision to Chicago; 
we:rern Pennsylvania from Chi 


New York, and the 


cago to 


states of Florida, Georgia and 

South Carolina from New York 

to the new Southern district, 

with offices in Dallas, Tex., and 

Jacksonville, Fla 

Superior Products Moves 
Located at 148 Pearl St., 


Somerville, Mass., since its in- 


ception, Superior Products 


Company, Inc., has moved to a 
constructed building at 
St., Somerville 45, 


Up-to-date methods for 


newly 
50 Tufts 
Mass 
handling merc handise 
track facilities, 
to the company 


include 


side according 


Cook Appoints Barton 


W. L. Barton 
pointed executive vice-pre sident 
of Cook Machinery Co., Inc 
Dallas, Tex., according to a re 
cent announcement by the firm 


has bee nh ap 


Manz Joins Monarch 





WILLIAM J. MANZ 
The Monarch Laundry Ma 
chinery Corp. of Ft. Lauder 


dale, Fla., has announced that 
William J. Manz has joined the 


organization to handle its ad 


vertising and promotional de 
partment 

Mr Manz has been associ 
ated with another equipment 


manufacturer for the past three 
Well-versed in 


promotion, he has ope ned some 


years. laundry 

of the country’s most successful 

feeder plants and quick-service 

laundries, according to Mon 

arch. 

position Mr 
Monarch’s 


with 


In his present 

Manz will supply 
‘Spic ‘n Span” laundries 
complete promotional facilities 
the 


techniques. 


and newest in advertising 








In The Wash... . 








MYLE Dissects Macintosh Report 


Dear Editor: 


The meeting of the Metropolitan Young Laundry Execu- 


tives on February 7 at Cavanagh’s Restaurant in Manhattan 


drew our biggest attendance yet. Twenty-eight metropolitan 


laundry 
tives. 
Do you know why? 


and drycleaning plants sent over 50 


representa- 


We chose as our main topic the most provocative subject 


in my memory of the industry 
Robert Mazlish of 


. “The MacIntosh Report.” 
tite-Way Laundry in New York City 


told the story of the MacIntosh Report, Subsequently we 
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spent three hours on a discussion that proved we do have 
constructive and advanced thinkers in our field who really 
know the score. Lou Haviland of Morey LaRue [Elizabeth, 
N. J.J, one of the plants unwittingly involved in the Mac- 
Intosh report, cast some most amusing sidelights on the sub- 
ject. Only the late hour brought our discussion to an end. 
Everyone came away with the sobering conclusion that 
the customer's needs must be respected. As long as we're 
going to accept shirts, handkerchiefs, socks, tablecloths, nap- 
kins and contour sheets, then we must learn how to launder, 
iron and package them to the customer’s satisfaction. 
Our next meeting will be on Tuesday, March 20. 
CHARLES B. SHACTER, President MYLE 
Brighton Laundry 
New York, N. Y. 


Double Correction 
Dear Editor: 

I feel a “Dulles pain” and a “Benson burp” as I read the 
Meyer misstatement in the January issue of STARCHROOM 
LAUNDRY JoURNAL, “Industry Leaders Agree on a Bright 
go) 

On page 38, “Automation for us has not kept pace with 
appliances for the home. As an example, the flatwork ironer 
of today is much more efficient than the 1954 model 

Lest I be besieged with vituperations from my own kith 


and kin in the industry, will you please consult my copy for 
this correction. It reads as follows: 
“The flatwork ironer of today is not much more efficient 
than the 1914 model.” 
KENNETH E. MEYER 
AIL, Director, District 6 


New York's late Mayor La Guardia, “When we 
make a mistake it’s a beaut.” Sorry!—Eprror 


To quote 


Shirt Incentive Plans 


Dear Editor: 

Do you have any information concerning incentive plans 
for shirt operators? 

If not, perhaps you could put us in touch with plants that, 
in your opinion, have a good type of incentive plan for shirt 
production. 

H. L. LExier 
Queen City Cleaners Limited 
Regina, Sask., Can. 


There isn't any one incentive plan that works in every 
plant. Equipment varies, as do prices, morale and other fac 
tors. Generally speaking, there are three basic plans: 

1. The piece-rate plan is the easiest to understand. The 
girls get so many cents per shirt. The more they produce, the 
more they make. But it doesn't allow for the element of time, 
nor does it have any relation to other wages paid in the 
plant. And if the cleaner buys new, faster units, the base 
rate will have to be reduced—never a popular move. 

2. The sharing plan is all right where no previous plan 
has existed. In this case standards are established, and man- 
agement and labor split the profits of excess production. It 
is, however, a weak incentive compared to others. 

3. Most popular is the standard hour plan. The wages 
paid are in direct proportion to increases in production. It 
allows for variations in the base hourly rate. And wages and 
productivity are considered independently. 

Before any plan is adopted, it is best to establish produc 
tion standards—a job usually requiring a detailed time 
study.—Ep1tor 
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My DROMLY Press Plate 
frinalaps the graddlesilts 


DOUBLE TALK 


CAN COST YOU MONEY 


when it comes 


to Grid Plates 








TT 
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it a 


3168. |GROSS STAR 
ee : is the Grid Plate 
that needs no liner 


$21.75 
$12.50 


mushroom 





Straight talk on Grid Plates tells you that NOTHING beats GROSS STAR 
when it comes to doing a fine finishing job in faster time and at less cost 
Double-talk confuses with meaningless statements on heat, shine and nickel 
Straight talk says this—you cannot get better, faster, safer, shine-free 
finishing than from a SINGLE GROSS STAR GRID PLATE 

It gives a solid crease, never glosses fabrics, saves contact time, presses 
the newest synthetic as well as any natural fabric—and does it safely 
You never have to lock the top buck to be sure of getting a good press 
Save time, cut costs and pay for, far less on grid plate purchases 


FROM YOUR JOBBER..LOOK FOR THIS FAMOUS NAME PLATE 


ROSS STAR GRID PLATE ‘fo: Botton Preasing 
MFO. 8Y L. BEHRSTOCK CO. 1708 S. STATE ST 


CHICAGO 16, ILLINOIS TEL. DANUBE 6-6022 





Camelforms 


2¢ PER SHIRT 
PACKAGING 


SAVE 1-1/2¢ TO 
ON LAUNDRY 


That’s what customers report. That’s why 
more laundries are buying Camelforms in 
greater quantities every month. 
write 
CAMPBELL BOX & TAG COMPANY 


Main & Starch Streets * South Bend 23, Indiana 
or your laundry supply jobber. 









































The SIMCO 
"Midget" Static 
Eliminator is 
guaranteed to 
end all static 
problems in 
folders and 
ironers—safely, 
inexpensively! 
Write for facts. 


the SIMC () company 


920) Walnut Street, Lansdale, Pa. 





Convention Calendar 





Ohio Laundryowners Association 
Mavtlower Hotel 
Akron, Ohio 
April 5-6, 1956 


Massachusetts Laundryowners Association 
Statler Hotel 
Boston, Massachusetts 
April 6-7, 1956 


Texas Laundry and Dry Cleaning Association 
Rice Hotel 
Houston, Texas 


April 11-12, 1956 


New York State Launderers & Cleaners Association 
Hotel Sheraton Ten Eyck 
Albany, New York 
April 19-21, 1956 


North Dakota Laundrymen 
Graver Hotel 
Fargo, North Dakota 
April 20-21, 1956 


FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-15 


FLAG CHECKING 
SATII 


® faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLE-—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 









1 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
CODE-LOCK MAKES 
MISTAKES IMPOSSIBLE 











The world’s finest 
temporary marking machine 


A complete and proven system to give you greatest economy, 
ACCURACY and speed in every laundry uperation 





Polymark Division 


PINNACLE PRODUCTS corp. 
56 Grand Street, White Plains, N. Y. 
1515 Gardena Ave., Glendale, Calif 
Canada: Simmonds Products of Canada, Ltd. 5800 Monkland Ave., 


Write for brochure and 
name of distributor 
nearest you 


Montreal 





The Diaper Service Institute of America 
Seville Hotel 
Miami Beach, Florida 
April 25-28, 1956 


Marvland, District of Columbia & Virginia 
Laundryowners Association 
Hotel Ingleside 
Staunton, Virginia 
April 29-30, 1956 


Linen Supply Association of America 
Fontainbleau Hotel 
Miami Beach, Florida 
May 2-5, 1956 


Laundry and Cleaners Allied Trades Association 
Hollywood Beach Hotel 
Hollywood Beach, Florida 

May 7-11, 1956 


Pennsylvania Laundryowners Association 
Traymore Hotel 
Atlantic City, New Jersey 
May 10-13, 1956 


Laundry Owners and Dry Cleaners Association 
of Montana, Southern Alberta and Northern Wyoming 
Palliser Hotel 
Calgary, Alberta, Canada 
May 11-12, 1956 


North Carolina Association of Launderers 
and Cleaners, Inc. 
Sir Walter Hotel 
Raleigh, North Carolina 
May 11-12, 1956 


West Virginia Launderers & Drycleaners Association 
Hotel Daniel Boone 
Charleston, West Virginia 
May 11-12, 1956 


Oregon State Laundry Owner’s Association 
Pilot Butte Hotel 
Bend, Oregon 
May 17-19, 1956 


New Jersey Laundry & Cleaning Institute 
Hotel Berkeley Carteret 
Asbury Park, New Jersey 
May 18-19, 1956 
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pertect 
insurance 
against 


fugitives BUY BY THE 


DOZEN 
and strays $468 


Thru your Jobber's name 


1 WEST 34TH STREET, 
NEW YORK 1, N. Y. 


Wisconsin Institute of Laundering 
Lake Lawn Lodge 
Delavan, Wisconsin 

Mav 1IS—19, 1956 


Colorado Cleaners Association 
Mountain State Laundry Association 
Glenwood Springs, Colorado 
May 24-25, 1956 


Georgia Launderers & Cleaners Association 
Biltmore Hotel 
Atlanta, Georgia 
June 6-7, 1956 











Lydia E. Casselmann, assistant to the executive secretary of 
the New Jersey Laundry and Cleaning Institute, Newark, died 
recently. Miss Casselmann joined the Institute in December 1926 
She was a member of the Springfield, New Jersey, Women’s Club 


Robert H. Chapman, 39, secretary-treasurer of Chapman 
Laundry, Inc., Hammond, Indiana, died recently of a heart ail 
ment. Mr. Chapman was associated in the business with his 
father and two brothers. He was a past president of the Calumet 
Institute of Laundering, a past president of the Calumet Dry 


md =i i iealiet-1¢-m\Ze) 0) am o)(-1-loiammel-leal-lel-s 


LE LAYS 0 Write, wir 
gt? 4 or perce io 
complete 


Medel CBBY information 
CABINET BOSOM 
BODY YOKE PRESS 

Pat. Pending Each of these 
models can be 


AJA penny added individu- 
ally or as 


a unit 
Model CCW 


COLLAR AND 
CUFF PRESS 


Conversion 
diagrams 


4 
Ae sent free 
UE rye peRte™ “ 


on request 


WESTERN LAUNDRY PRESS CO. - SALT LAKE CITY, UTAH 
Manufacturers of AJAX Laundry Presses Since 1929 


cleaners Association, and a past director of the Indiana 
Drycleaners Association. Survivors include his wife and 


( hildre n 


Clair Elden Hamilton, Jr., 59, manager of the Philadelphia 
office of The American Laundry Machinery Company, Cincinnati 
Ohio, died January 10 in Wynnewood, Pennsylvania, Mr. Hamil 
tons entire association with American, beginning in January 
1923, was spent in the Philadelphia office with the 
f a brief period in Cincinnati. He was a ember of (¢ 


Lodge 273, F&AM, Ardmore. Survivit ire | wite 1 


J. J. Bowman Light, Sr., 86, former laundryowner of Dayton 
Ohio, died recently. Mr. Light established Light Brothers Laun 
dry in 1900, retiring from business 14 years ag He was first 
president of Fairview High School Parent-Teachers Association 


Survivors include his wife, two daughters and four sons 


Thomas M. Long, 75. former owner of New System Laundry, 
Indianapolis, Indiana, died recently. Mr. Long operated the laun 
dry for 30 years before his retirement about 10 vears a He 


is survived by his wife, a daughter and a son 


John T. Lowe, president of Morris & Eckels, Inc., Baltimore 
Maryland, died of a heart attack on February | while vacationing 
in Florida. Mr. Lowe had been with the company since 1911 
He was a Mason and a director of Maryland General Hospital 
Surviving are his wife and two daughters 


Robert S. Vaiden, 48, owner of Vaiden’s Laundry, Tampa 
Florida, died rec ently Mr. \ rie nh Was a ie mber ot Hillsb« rough 
Lodge 25, F&AM, and was first vice-president of the downtown 
Optimist Club. He is survived by his wife 


’ 


idal-meotelahdge)ii-le me) i-t-lolal dal-tanelel-t—) 
a perfect job with every batch. 


Com-Pat is a safe, soluble, fine gran- 
ular bleaching material for use directly 
to the wheel. It eliminates any need 


Discover the answer to your bleach 
problems by asking your jobber for 
Com-Pat or write to 


for tanks, crocks, carboys and the test- MARTENS CHEMICAL CORP. 


ing of stock bleach solutions. 
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243 Clinton Avenue, Kingston, New York 
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FIG. SA (left). Normal ion-exchange unit has material evenly distributed 
FIG. 5B (right). Channeling can produce a greatly upset bed 

















DISTURBED 








Continued from page 77 

If the depth does not check with 
the unit specifications, and does not 
fall within the manufacturer’s guaran- 
tee of normal loss for the amount of 
service obtained, you have probably 
lost part of the material in one cf 
these ways: 

1. During backwash. Check by 
looking for exchange material in the 
backwash sump. Losing exchange ma- 
terial during backwash almost always 
coincides with an excessive wash rate. 

2. Through the strainer system, An 


upset supporting bed indicates this 
loss. 

If you need to investigate further, 
check the resin itself, Containments. 
such as some forms of iron and or- 
ganic material, may affect perform- 
ance over a period of time. A slight 
trace of such containment is not read- 
ily detected and may have a cumula- 
tive effect if it is not removed during 
normal regeneration, 

Take samples of exchange material 
from various depths in the bed, 0, 9 
and 18 inches below the top, and 
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Colletting tent 


FIGS. 6A (left) and 6B. You can unload an ion-exchange unit 
by hydraulic means: A has an ejector; B a pipe fitted to the 
manhole. Backwash slowly during unloading 
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send to the manufacturer for analysis. 
One-pound samples usually — suffice. 
Pack in clean, watertight containers. 
There are procedures to treat the 
exchange material, while still in the 
unit, to return it to full capacity. To 
avoid a recurrence, you may want to 
install pretreatment equipment that 
will prevent the containment from 
getting into the ion-exchange unit. 


Unloading an exchanger 


Unless the unit is small enough to 
be turned on its side, unloading is 
time-consuming. A man has to enter 
the drained unit and pass the ex- 
change material out in buckets. But 
there are two alternatives. 

One method (see Fig. 6A) uses an 
ejector to suck the exchange material 
up and out. During this operation, 
open the upper manhole cover and 
backwash at a very low flow rate—just 
enough to fluidize the bed. The back- 
wash liquid overflows through the 
manhole, Lower the suction end_ of 
the water-operated ejector into the 
unit. It draws up a slurry of exchange 
material. 

Another method (Fig. 6B) requires 
fitting a pipe to the manhole cover. 
The pipe reaches down into the ex- 
change-material bed and_ terminates 
at the center and about 3 inches 
above the top of the supporting ma- 
terial. As in the previous method, 
backwash the unit at a very low rate 
to just fluidize the bed. Since back- 
wash rate is low, permitting liquid to 
leave through this vertical pipe will 
force any exchange material near the 
pipe end to leave, too. Find the maxi- 
mum amount of “carryover” by vary- 
ing the backwash rate and observing 
results. 

In both systems of hydraulically 
emptying an ion exchanger, the flow 
from the unit must go to a collecting 
tank. There the exchange material 
sinks to the bottom and the liquid 
overflows. When all possible exchange 
material is removed in this way, drain 
the unit. Then manually remove the 
remaining material and all the sup- 
porting bed. 

Sometimes you can correct a slight- 
ly upset bed without unloading. This 
involves backwashing at a high rate 
to fluidize the lighter zones of the sup- 
porting bed. While the procedure has 
met with some success, it is a gamble 
that may aggravate rather than cor- 
rect the condition. 

For best results, try this method 
only after deciding to unload. Then, 
if it does not correct the upset bed, 
you have lost nothing. Make provi- 
sion to recover the exchange material 


as it is washed out. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 


(new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month, Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


HELP WANTED (Cont'd) 





Laundry and Drycleaning plant, well established in large city in Texas, 
about $150,000.00 volume. If interested write Box 1178, STARCHROOM 
LAUNDRY JOURNAL. “2 


Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 
BACHELOR STEAM LAUNDRY near air force base. Shirt presses, apparel 
presses, automatic washers, truck, etc. Also dry cleaning agency. Busi- 
ness grossing approximately $3500 per month. Long lease. Must be sold 
at cost immediately. $13,000—$5,000 down. Drive In Laundry & Cleaners, 
39 N. Arizona Place, Chandler, Arizona. 1176-2 


FOR SALE—WESTINGHOUSE AUTOMATIC LAUNDRY, $15,000 INVEST- 
MENT, $8500 NET PROFIT PER YEAR IF YOU RUN IT. $6000 NET WITH 
PRESENT WELL TRAINED MANAGER AND HELP. WRITE WAYNE 
ERWIN, 621 W. MERMOD ST., CARLSBAD, NEW MEXICO. 1154-2 


FOR SALE: Unusual opportunity for profit. Laundry and drycleaning 
plant. Midwestern city of 85,000. Volume $160,000 and growing. Well 
located, modern equipment. Industrial engineering methods. Low pay- 
roll 5 trucks. ADDRESS, Box 1160, STARCHROOM LAUNDRY JOUR 
NAL. -2 


STOCKHOLDERS SAY SELL: Fine medium-size plant, in fast-growing city 
adjoining Los Angeles, Calif. Capital $10,000, doing over $6,000. Terms, 
10 years, $40,000 required. Fine for TWO partners. Write Broker— 
ADDRESS, Box 1143, STARCHROOM LAUNDRY JOURNAL. -2 


Combination laundry and Sanitone cleaning plant, Colorado resort town 


Only laundry in 60 miles, ADDRESS, Box 966, STARCHROOM LAUNDRY 
JOURNAL. 2 


PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 


pany, Accountants and Management Consultants, Boston, Hartford and 
201-27 











Washington. 








HELP WANTED 





’ d t 


LAUNDRY SUPERINTENDENT wanted by long-established, progressive 
Toledo plant where the right man is assured of congenial surroundings 
and prompt recognition of his capabilities. Must have actual experience 
as production supervisor in laundry, linen supply or drycleaning. Age 
27 to 32. Salary plus bonus. All replies strictly confidential. Address ap- 
plication including details of work experience to Box 1063, STARCH- 
ROOM LAUNDRY JOURNAL. 7 
Experienced Laundry & Drycleaning Plant superintendent, must be able 
to assume complete plant responsibility, handle personnel; reference must 
stand investigation, this is an opportunity for a bright energetic man to 
earn top salary and commission, when ability is proven opportunity 
to own part or all the business will be offered. Well established new 
plant, drive in and delivery service. Located in Southeast Virginia 


ADDRESS, Box 1156, STARCHROOM LAUNDRY JOURNAL. 7 
SALESMEN-DISTRIBUTORS WANTED 


Salesmen wanted for New York's leading household drycleaning com- 
pany specializing in drapery cleaning, rug cleaning, carpet shampooing 
on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 
312 E. 102nd St., New York 29, N. Y. 1016-14 


SITUATIONS WANTED 


Laundry Manager, long experience laundry and drycleaning. Twenty 
years as hospital and hotel laundry manager. ADDRESS, Box 1158, 
STARCHROOM LAUNDRY JOURNAL. 5 
PRODUCTION EXECUTIVE who can get results, over 20 years experience, 
assume full responsibility, accounting graduate. Specialty: scientific 
techniques, producing quality at low cost, and keeping employee mo- 
rale at high peak. Record of achievement can bear most rigid investiga- 
tion. Desire position in metropolitan New York City area. ADDRESS, Box 
1171, STARCHROOM LAUNDRY JOURNAL. 5 


Desires OPPORTUNITY—the LOCATION is not the important factor. A 
top executive with an excellent background and education, a desire to 
who produces results, and one with experience plus 
know-how. Management, and sales are his 
specialties. A fine employer-employee relationship record. ADDRESS, 
Box 1170, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY AND CLEANING MANAGER. Well-versed in all phases of 
laundry and cleaning management. Married, sober, reliable, able to fur- 
nish best of references. Interested in growing organization. ADDRESS, 
Box 1147, STARCHROOM LAUNDRY JOURNAL. 5 




















succeed, a ‘‘doer’’ 


costs, quality, production, 





LAUNDRY SUPERINTENDENT—top-flight young man as superi 
in Midwest plant with laundry volume around $5,000 weekly. Prefer 
man 25 to 40 with family responsibilities. Future plans hold exceptional 
opportunities to the right man. ADDRESS, Box 1150, STARCHROOM 
LAUNDRY JOURNAL. -7 


SALES MANAGER—We’'re looking for a man who has a proven ability 
to occupy a permanent position with an outstanding, well-established 
chain of retail stores in the Pittsburgh area. All dry cleaning and laundry 
is processed in our central plant. There are over 110 units in our chain 
We are looking for an aggressive man who is anxious for personal 
growth. This management opportunity will give free reign for a man 
to demonstrate his leadership ability for systematic, orderliness and capa- 
bilities to lead others in detailed work. In your first response, send a 
complete resume and indication of your financial requirements. AD- 
DRESS, Box 1163, STARCHROOM LAUNDRY JOURNAL. -7 
A Michigan Plant long established for over 60 years want a Laundry 
Superintendent with experience in production and knowledge of wash- 
ing formulas. In letter please give age, present employment, personal 
and business references, experience, education and income requirements. 


ADDRESS, Box 1173, STARCHROOM LAUNDRY JOURNAL. -7 


LAUNDRY SUPERINTENDENT wanted by well established, growing plant 
in Indianapolis with an annual laundry volume of $325,000. Prefer A.I.L. 
trained man between 25 and 45. Must have practical experience and be 
familiar with standard hour incentive plan. Management aptitude tests 
upon arrival. Salary $6000.00 with bonus up to $2500.00 based on actual 
ability to lower cost percentages, maintain quality and increase sales. 
Please fully list references. ADDRESS, Box 1168, STARCHROOM LAUN- 


DRY JOURNAL. 1168-7 
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BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi- 
ness at low cost. Write for free samples. Reba Martin Advertising, 4201 
N. W. 2nd Ave., Miami 37, Fla 607-10 


SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
654-13 














Iowa. 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 


MACHINERY WANTED 


WANTED: 60” or 72” shakeout tumbler, hot or cold. Service Laundry, 
3320 W. Lake St., Chicago, III. 991-3 
42 x 54” Troy washer, electromanual or electromatic; give serial number 
and price in reply. Rock Island Laundry, 1814 3rd Ave., Rock Island, II] 


SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle. 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio 1145-3 
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POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 





Chicago, Ill. 711-36 
PACKAGE STEAM GENERATOR—NEW—SACRIFICE PRICE. 80 HP, 125 
lbs. pressure, light oil or gas firing, complete with all controls. AD- 
DRESS, Box 1159, STARCHROOM LAUNDRY JOURNAL. -36 








CARDING WIRE 
CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 

















CO., 36 Pleasant Street, Watertown, Mass. 3240-38 
MACHINERY FOR SALE 
LIQUIDATED EQUIPMENT from America's finest 


laundry plants. Several outstanding values on equip- 
ment in really excellent condition. 
Huebsch 36 x 30”, 4-coil Tumbler; Troy No- 
Trux Extractor with 1 set of S.S. containers; 
Prosperity 2 roll, chest type return feed 
ironer; Hoffman 48” motor driven extrac- 
tor; American 42 x 36” Norwood motor 
driven washer. Zephyr 30 x 120” return 
type ironer. 
All items fully guaranteed. Many other leading item 
at low prices. Write, wire or phone 


KEYSTONE LAUNDRY MACHINERY CO. 


411N. Paulina St., Chicago 22, Ill. SEeley 8-1667. 











40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


AMERICAN “120”, 12-ROLL IRONER, THOROUGHLY “REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. 647-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 9014- 4 
FOR SALE:—1—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless-steel] curb; 2—AMERICAN NORWOOD 42 x 84” two- 


pocket, all-stainless-steel, motor-driven washers with American fully 


automatic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT 
CO., 3128 W. Lake St., Chicago 12, Ill. 511-4 
48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 6983-4 
Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois, Nevada 2-2621. 188-4 
For Sale: 1—Used 44 x 84” ROBOT two-pocket two-door all stainless-steel 
motor-driven washer with automatic washman, 2—used 42x 96” Ellis 


motor-driven all Monel washers, 1—used 42 x 84” American Norwood 
all-Monel motor-driven washer, 1—used 54” American Notrux extractor 


with two sets containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 


NE-7763. 9628-4 
2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN.-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 


TWO LAY SLEEVE PRESS, CUMMINGS-LANDAV Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 


ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6914-4 
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MACHINERY FOR SALE (Cont'd) 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 





PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


48” TROY HIGH-SPEED SUPER MERCURY EXTRACTOR WITH STAIN- 
LESS STEEL BASKET; 48” AMERICAN OPEN-TOP EXTRACTOR WITH 
MONEL BASKET AND MONEL SHELL; IN EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn, 6, N. Y. 648-4 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


42x42” American 3-Y-COMPARTMENT, 3-DOOR MONEL METAL 
MOTOR-DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4753-4 


WATERWAY COMBINATION WASHER AND EXTRACTOR WITH STAIN- 
LESS STEEL BASKET AND STAINLESS STEEL SHELL. REBUILT LIKE NEW. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 1078-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 


Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines, Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 
6767-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 


Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 


9318-4 


48 x 126” AMERICAN MAMMOTH a WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 


STAINLESS-STEEL CYLINDERS. CUMMINGS- ‘LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 


WASHERS, MOTOR DRIVEN. 36” x 30’ HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N, Y. 
597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 


RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO. 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N, Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 600-4 
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MACHINERY FOR SALE (Cont'd) 








AMERICAN 8-ROLL 120° IRONER 
In excellent running order, now operating. 
Can be inspected at our plant. 
80 HP Orr & Sembower Powermaster 
packaged Automatic Boiler. 
Only one year old. In excellent running con- 
dition—now operating. Can be seen at 
Federal Textile Corporation 


East and Water Streets, New Haven 11, Connecticut 


LOcust 2-9929 
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AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press, Forse 
53” tapered garment press; Forse mushroom presses. Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 


AMERICAN and TROY 5-Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51’ TAPERED AS 
WELL AS 2 MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y 9706-4 
Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17’ MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from the HESSLER LAUNDRY AND SEVERAL OTHER PLANTS AND 
INSTITUTIONS. ACT FAST FOR BARGAINS! American 8-rol] 120’ FLAT- 
WORK IRONER; American 6-roll 120” FLATWORK IRONER; 42 x 84” 
American Norwood Cascade MONEL WASHERS, 2 pockets; 42 x 96”, 3 
pockets; 42 x 96”, 8 pockets; 30 x 30” American Cascade MONEL 
WASHERS; 24 x 36” American Cascade MONEL WASHERS; American 
54” NOTRUX EXTRACTOR, 3 sets of MONEL CONTAINERS; American 
48” MONEL OPEN-TOP EXTRACTORS; 30” copper starch EXTRACTOR; 
all direct motor-driven, AC 220 volt, 3 phase, 60 cycle. And a NUMBER 
of OTHER ITEMS too numerous to mention in this issue. WRITE, WIRE 
OR ‘PHONE: Sole liquidator: WILLIAMS LAUNDRY MACHINERY, 37-37 


9th St., Long Island City 1, N. Y., STILLWELL 6-6666. 790-4 


N.C.R. class 6000 route contro) and billing machine with 13 totals, guar 
anteed in like new condition. Available in 


$1100.00. New Castle Laundry, New Castle, Indiana. 


buy at 
1175-4 


June. Excellent 


9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 


$225 each, ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL, -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 3)3 Ten Eyck Street, Brooklyn 
S;: A. 2 4855-4 
24x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N.Y. le 9725-4 
GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL. 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


March 15, 1956 


Like new—one 42 x 84 American Norwood Cascade Monel washer, aut 
matic dump valve and Huebsch mixing valve, three phase 60 cycle, pur 
chased new 1947, $2,000. Fletcher open top 40” extractor two 
weeks, new condition, $15,000. American 2-roll 120” chest type ironer 
with Reeves drive $2,000. American 66” gas ironer, with all controls and 
stack $600.00. 30 H.P. Clayton steam boiler, No. 2 oil 125 pounds work 
ing pressure 6 months old, $750.00. Also twin tumbler and hank press 
Closing one plant. Eggen Laundry, 535 East 75th St., New York City 
LE 5-9930 1172-4 


used 


Monel cylinder 
valves 


Late type machine 
Complete with 


42 x 84 American Cascade Washer 
and tub, 2 doors, 1 partition, 220 volt 60 cycle 
and float tank, ready to operate. We have just sold three of these ma 
$1400.00 F.O.B Enterprise Laundry C 


chines only one left our plant 


Sparrows Point 19, Md 1162-4 
AIR DRIVEN PRESSES: (2) American 51"', (4) American Mushroom. All in 
good operating condition. Price $395 for the lot of six presses. Whitehead 
Laundry & Cleaners, Inc., 411 McCamy St., Dalton, Georgia 1157-4 
For sale: One 48” Troy Mercury laundry extractor, open top type, 


motor drive 220 volts three phase 60 cycles. Machine runs good and is 
in very excellent condition. Price $1000.00 ADDRESS, Box 1161, STARCH- 
ROOM LAUNDRY JOURNAL. 4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
automatic stainless perk 

1165-4 


with solvent saver—Mercury—140F unit—60 lb 
unit—10 lb. Columbia unit 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
Write for our availability list without obligation 

1166-4 


and terms extended 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
guarantee 


and one 


plants for 


reasonable terms, 


complete 


year 
synthetic 


for inspection, 
Individual machines or 
petroleum drycleaning furnished 


prices 
laundry, and 
List the machines you have for sale 
with us 1167-4 
IMPERIAL LAUNDRY MACHINERY COMPANY, 12! Greenpoint Ave 
Brooklyn, New York, EV-9-6585, has American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8 

1942; American 8-roll ironer; American 6-roll 
9-pocket washer; American Cascade 
American Tiltor shirt unit; 


available 


ironer, 
42 x 84’ 
Prosperity 


roll ironer, new 
Ellis 54 x 120” 

washer; Troy 42x72” washer; 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
and 60” 
months; 


stainless 


extractors for laundries 
American 30 x 48 
synthetic 


Hoffman and American 48” 
Hoffman 140F unit used two 
unit with filter, still, etc., brand-new, 
DDZ 60-pound synthetic 


tumblers; 
or cleaners; 
Prosperity 
Columbia synthetic unii 

1164-4 


petroleum 


cleaning unit; unit; 


Monel, motor-driven Hoffman washer. Double end 
condition. Glove Reconditioners, Inc., 109 


Phone Clearwarter 9-8406 1100-4 


A 4-year-old 42x84” 
drive in super-excellent 


Thorpe St., Fairfield, Conn 


Baehr Laun- 


2240-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms 


dry Machine Company, 29 Calumet Street, Newark 5, N. J. 


American Cascade 42 x 84” Monel washer, 2 pockets, 2 doors, latest one 
shot doors. SPECIAL PRICE $1,795; 42 x 84” Hoffman Silvercrest Monel 
washer, less than 12 years old, SPECIAL PRICE $2,350. Above machines 
motor driven, guaranteed in good running condition, excellent buys. 


WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-37 9th St., Long Island 


City 1, N. Y. STillwell 6-6666. 872-4 


AMERICAN 100” RETURN-APRON FLATWORK IRONER. Cylinder type, 


overhauled and in A-1 condition. Has ribbon teed, automatic stop; motor 


drive, any standard current. PRICED LOW for quick sale. Automatic 
Quick Service Laundry, 2217 South Street, Philadelphia, Pa 1169-4 


The following equipment is available for immediate delivery subject to 


prior sale, Al] machinery is rebuilt, guaranteed and may be inspected 
(1) 42 x 64 American Monel washer motor 
(1) 24 x 36 American Monel 


at our plant in Palmyra, N. J 
driven, valves and thermometer, 220/3/60 
washer motor driven, 220/3/60. (1) 48” Extractor, motor driven with 
timer, 220/3/60. (1) M-60 Bock Extractor, 220/1/60. (1) 24 BC Bock Ex 
tractor, 220/3/60. (1) Prosperity 2 girl shirt unit purchased 1947, PC 
model. (2) Prosperity foot operated utility presses. (1) Hotfman foot op- 
erated utility press. (1) Hoffman foot operated pants press. (1) Hoffman 
foot operated topping press. (2) American mushroom presses. (1) Ameri- 
can Zoric Cleaning Unit. (1) Butler 3200 G.P.H. Filter. Write, wire or 


Jensen Manufacturing Company, 
1177-4 


phone tor prices and further details, 


Palmyra, N. J 
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Industry progress calls for the very best. 


WASHETTES are the very best for every requirement. 
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THERE IS A FOR EVERY JOB 


There’s no “happy medium” for choosing the best washer, just as there’s no “happy 
medium” for designing the best washer. The washer you want is the one best designed 
for your work requirements. That’s why WASHETTE offers you the best selection ever 
in open-end washers. 

Cook Machinery engineers design and build WASHETTES to give you a wide 
choice of fine washers that do their jobs quickly and economically. That’s why laundry- 
men the world over prefer WASHETTES. They know WASHETTE means less expense. 
more production and greater profits. 

Look over the complete WASHETTE line yourself. You're sure to find the perfect 
machine for your job. Contact your nearest distributor, or write direct today for full 


details. 
TWIN — 25 lb. 25 |b. 50-60 Ib. 75-90 Ib. 100 Ib. 
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MACHINERY CO., INC. 


4122 COMMERCE STREET ° DALLAS, TEXAS 
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FOR A THOROUGH JOB 


You'll get a thorough job of washing with 


on the break followed by 


An ESCOLLOID Break loosens a// the heavy soil—breaks up 
the stains—colloidally suspends loosened soil—gets the load 
se ready for soap. Put on one good heavy suds—run a carry-over 
— maybe two—then follow up with ESCOFOS in the bleach bath 
(dissolve ESCOFOS right /n the bleach, if you want to) and dig 
out every /ast trace of lime soap, acid soap, redeposited soil. 






in the bleach 

















Let your Cowles Technical 
Man show you how easy it 
is to turn out snappy loads 

CHEMICAL COMPANY —no matter how heavily 

i -_) soiled they were—with this 

simplified ESCOLLOID- 
ESCOFOS Formula. 













7016 Euclid Ave. . Cleveland 3, Ohio = 


